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ABSTRACT: This research was conducted to study 1) personal demographic characteristic data
of farmers, 2) durian growing of farmers, 3) perception in durian marketing of farmers, 4) knowledge
in durian marketing management of farmers, 5) durian marketing management of farmers, and
6) relationship between demographic characteristic, durian growing, perception in durian
marketing, knowledge on durian marketing management, and durian marketing management
of farmers. Data were collected from 234 collaborate farmers in durian, Chanthaburi by using
questionnaire. Descriptive statistics analysis including frequencies, percentage, weighted mean
score, minimum and maximum score, and crosstab testing were employed to analyze the data.
The results revealed that 1) farmers at 53.8 percent were male with average age of 52.37 years,
they had primary school level of education at 45.3 percent, they had participated in durian
collaborate farming 1.74 year and 73.9 percent were membership of durian collaborate farming,
2) they had average durian yield 17,439.10 kilogram/year and durian production cost at 336,486.32
Baht/year, their average income form durian was 1,486,252.14 Baht/year, 3) they had perceived
in durian marketing at low level of product and price aspect, and there was a high level
perception of place and promotion aspect, 4) their knowledge in durian marketing management
was high level at average mean score 12.65 from total 15 score, 5) most of farmer had managed
durian marketing at high level of product aspect, and low level of price, place and promotion
aspect, and 6) education level, number of years in durian collaborate farming participation and
perception in durian marketing in all aspect related on durian marketing management in product
aspect, moreover, durian yield and perception in durian marketing in place aspect related on
durian marketing management in price aspect.
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Table 1 Farmers’ demographic and durian growing

(n=234)
Farmers’ demographic and durian growing Maximum Minimum Average
Age (year) 79 21 52.37
Durian growing experience (year) 50 1 18.16
Work force of durian production (person) 20 1 5.00
Participation in durian collaborate farming (year) 4 1 1.74
Durian growing area (rai) 100 2 16.41
Durian yield (kg/year) 240,000 200 17,439.10
Durian production cost (Baht/year) 4,000,000 2,000 336,486.32
Income from durian growing (Baht/year) 20,000,000 15,000 1,486,252.14
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Table 2 Perception level of farmers in durian marketing

(n=234)

Perception in durian marketing

High level

Low level

Frequency (Percentage)

Frequency (Percentage)

Product 105 (44.89) 129 (55.11)
Price 110 (47.01) 124 (52.99)
Place 204 (87.18) 30 (12.82)
Promotion 217 (92.74) 17 (7.26)
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Table 3 Knowledge level of farmers in durian marketing management

(n=234)

Knowledge level in durian marketing management

Frequency Percentage

Low level (0-5 score)
Moderate level (6-10 score)
High level (11-15 score)

0 0
8 34
226 96.6

Minimum 7 score, Maximum 15 score, Average 12.65 score

N153ANIINITAAINYSUUYDINEATNT
N159ANIINTAAINYLIEUVDANYATNT Y
AINTTUAIUNANVNITAAIN 4 FIU WU LNEATAT
1N139AN139819YL e UM UNEA A luTEAULN
U 132 AU (Seeay 56.41) laginwnsns

TinnudAglunmsufialndulumuinsgiunis
AR GAP Liienisdseen laud inunsnafuiien
HAKAAYISEUNUBUNBINNUAIINAN-UA AALNGUa
Y s 2 & a i ° i -

Toesidududaufiu 32% neudivuieiiiens
d990N WAZINYATNIARLNIAMNNMTINLAL TUNTS

sansInenmansinuas UA 50 aUUA 3 Auenau - SUNAY 2562 245



@ N1SYNNSOANNISEUKINVUNUS

NRsUneudmy 9 226 au (Segag 96.6)
Wiy inwasnInsiaaeulsALazLIaIAngISeY
noudnuiey 31uiu 214 Ay (Segay 91.5)
aanAdaatu Munchai (2009) Anwi3esaaufn
wWinvennuasnsgUuanndaeldlunisufifianu
JEUU GAP anulasenisuandunisdseannaieldl
NANMFITENUD Inwasnstinnudifeafuszuy
GAP nénglififtensdsesnlusefiuinn inwnsns
FasinafAufemBsudmitenelulszina
dlefiaugnunannnin 90% 1wl 205 Ay
(%oway 87.6) FafimsufiRtesninnsufifiile
N15d999n UarinuAINININ1TFUTOINMAIN
mawammﬁa U 199 A (Feyaz 85.0) diu
Tusunsdanisanauides inwnsnsdnigiia
aneudSeunanIsA1 1 118 Au (Seway
50.4) uaznsLinyaAALAINYAT INYAINTAT
nsdydnvalvesaiw/naunlaing 911w 76 AU
(Fowaz 32.5) nwnInsldussyiamivenguula
Tngflunisussanandnyiseu 31w 69 Au (Fogas
29.5) UazNEAINTNAUIVTIAIUNTUNITUTT]
HAKARYLTEUW 311U 63 AU (Sway 26.9)
NBAINTLNTTANINAINYLIEUATUIIA
lusgautes 91w 125 AU (Seway 53.42) oy
\NEATNIVLNSEULUIRNLNTAYITEY T1UIU 178
AU (Feuay 76.1) sosaeu Imenseulvivien
filsisangendr Swau 177 au (Fevag 75.6) M3
Imigseulagniswnn (aludsdmingniy
\n3M) 91U 140 AU (Fogag 59.8) WALINEATNS
fnsmasadmbenieulasAnaindununis
wARLEs S1uI 69 AU (Sewaz 29.5) wanslility
T inwesnsdulgduiudmienissunusen
fnanafvun nstmussamEoulneinuasns
Judrimuasiaies fmutieaun

246 Agricultural Sci. J. 2019 Vol. 50 (3)

nwasnsalngiinisdnnisnaamiseu
AuYaInIN1sInd g lusEAutey iU 174
Au (Sowaz 74.36) lnainwasnsdrulngdving
niseuludesmsdmenseuaudundn loun
nMsdmheitensadseenlugsinalseme $1umu
221 au (feway 94.4) sesaundmeniou
HIURAIANA1Y 31U 159 au (Fawaz 67.9) uae
FmiounusiffidminenEouluusema S1uo
152 A (Fovag 62.0) ShenBeouiien1suus
WSeY 311 101 Au (Segag 43.2) duteanng
famitginiinuasnsdimineanas tdun
N13TMUIBNSUHIUANNTANITNYAT TIUIY
35 A ($ovay 15.0) uazdmneyEouiiod e
luisassnauan 91w 22 au (Sevay 9.4)
dugemensimhglng inwasnsdalinnnuiiey
Woy laun n1sdmuienseurtunguulading
SN 91U 67 AU (Fewaz 28.6) uazdmeg
nssuusaneaulatnsdiuslnm 31w 46 Au
(Fowar 19.7)

nwnInsalngiinisdnnisnanamiseu
AUNTARESUN IR tUTERUTEY 91U 188
Au (Fovaz 80.34) TnainuasnslianudAglunig
duasuniseainroutnetes wulseyduus
HIUINNIATY UAZHIUIINNGUNBATAT tALA
nsUssduiusiunguulativayseu d1uu
118 au (Feuag 50.4) MTAUATUNITNAIADIN
nensns loun nstliduanvselisaiawiny
g In15UHUR 91u7u 90 au (Feuar 38.5)
Usganduiusaiuveununsnsiosinudenis 1
U 67 au (Fegar 28.6) waziin1suuzi
wanFousiiFouhudedsauesulat $1uu 58 au
(Fouay 24.8)



b4
da.nn.n. , Y
@

Table 4 Management or Practice level of farmers in durian marketing management

(n=234)

Durian marketing management

Level of durian marketing management

(by marketing mix)

High level

Low level

Frequency (Percentage)

Frequency (Percentage)

Product 132 (56.41) 102 (43.59)
Price 109 (46.58) 125 (53.42)
Place 60 (25.64) 174 (74.36)
Promotion 46 (19.66) 188 (80.34)
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Table 5 Relationship between personnel demographic, durian growing and level of durian
marketing management

(n=234)
Personal Level of durian marketing management (by marketing mix)
demographic and . .
Product Price Place Promotion
durian growing
Low High Low High Low High Low High
level level level level level level level level
Gender
Male 48 78 64 62 84 42 99 27
(38.1) (61.9) (50.8) (49.2) (66.7) (33.3) (78.6) (21.4)
Female 54 54 61 ar 90 18 89 19
(50.0) (50.0) (56.5) (43.5) (83.3) (16.7) (82.4) (17.6)
Age (year)
<52 years 49 64 61 52 83 30 86 27
(43.4) (56.6) (54.0) (46.0) (73.5) (26.5) (76.1) (23.9)
>52 years 53 68 64 57 91 30 102 19
(43.8) (56.2) (52.9) (47.1) (75.2) (24.8) (84.3) (15.7)
Education level
<High school (M.6) 77 72 83 66 117 32 129 20
(51.7) (48.3) (55.7) (44.3) (78.5) (21.5) (86.6) (13.4)
>High school (M.6) 25 60 42 43 57 28 59 26
(29.4) (70.6) (49.4) (50.6) (67.1) (32.9) (69.4) (30.6)
Participation in durian collaborate farming (year)
1 year 50 42 51 41 79 13 73 19
(54.3) (45.7) (55.4) (44.6) (85.9) (14.1) (79.3) (20.7)
>2 years 52 90 74 68 95 a7 115 27
(36.6) (63.4) (52.1) (47.9) (66.9) (33.1) (81.0) (19.0)
Role in durian collaborate farming
Executive 19 42 35 26 35 26 43 18
(31.1) (68.9) (57.4) (42.6) (57.4) (42.6) (70.5) (29.5)
Member 83 90 90 83 139 34 145 28
(48.0) (52.0) (52.0) (48.0) (80.3) (19.7) (83.8) (16.2)
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Table 5 Continued.
(n=234)
Personal Level of durian marketing management (by marketing mix)
demographic and . .
Product Price Place Promotion
durian growing
Low High Low High Low High Low High
level level level level level level level level
Durian yield (kg/year)
<10,000 kg 61 65 7 a9 102 24 106 20
(48.4) (51.6) (61.1) (38.9) (81.0) (19.0) (84.1) (15.9)
>10,000 kg a1 67 48 60 72 36 82 26
(38.0) (62.0) (44.4) (55.6) (66.7) (33.3) (75.9) (24.1)
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Table 6 Relationship between perception in durian marketing and level of durian marketing

management
(n=234)
Perception in durian Level of durian marketing management (by marketing mix)
marketing Product Product Product Product

Low High Low High Low High Low High
level level level level level level level level

Product Perception

Low level 77 52 60 115 14 113 16
(59.7) (40.3) (53.5) (46.5) (89.1) (1090  (87.6) (12.4)

High level 25 80 49 59 a6 75 30
(23.8) (76.2) (53.4) (46.7) (56.2) (43.8) (71.4) (28.6)
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Table 6 Continued.

(n=234)
Perception in durian Level of durian marketing management (by marketing mix)
marketing Product Product Product Product

Low High Low High Low High Low High
level level level level level level level level

Price Perception

Low level 63 61 67 57 107 17 107 17
(50.8) (49.2) (54.0) (46.0) (86.3) (13.7)  (86.3) (13.7)

High level 39 71 58 52 67 43 81 29
(35.5) (64.5) (52.7) (47.3) (61.00 (39.00 (73.6) (26.4)

Place Perception

Low level 21 9 13 17 29 1 27 3
(70.0) (30.0) (43.3) (56.7) (96.7) (3.3) (90.0) (10.0)

High level 81 123 112 92 145 59 161 43
(39.7) (60.3) (54.9) (45.1) (r1.1)  (28.9) (78.9) (21.1)

Promotion Perception

Low level 14 3 9 8 17 0 16 1
(82.4) (17.6) (52.9) (ar.1)  (100.00 (0.0 (94.1) (5.9)

High level 88 129 116 101 157 60 172 45
(40.6) (59.4) (53.5) (46.5) (72.4)  (27.6)  (79.3) (20.7)
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Table 7 Relationship between knowledge in durian marketing management and level of durian

marketing management of farmers

(n=234)

Knowledge in durian

Level of durian marketing management (by marketing mix)

marketing management

Product Price Place Promotion
Low High Low High Low High Low High
level level level level level level level level

Moderate level 8 90 45 50 48 75 23
(8.2) (91.8) (54.1) (45.9) (51.0) (49.0) (76.5) (23.5)

High level 27 109 64 92 44 113 23
(19.9) (80.1) (52.9) (47.1) (67.6) (32.4) (83.1) (16.9)
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