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Abstract

The rise of online social network resulting from the development of
communication system (e.g. Twitter and Facebook) allows user to considerably
express their attitudes and exchange information. Online social network has
stimulated various changes in human society including lifestyle, communication
methods, as well as business opportunities. Nonetheless, online social network has
brought attentions to situations of unwilling disclosure of users and information, or
an electronic crime. Thus, the issues of personal information privacy are of concern

to all the users. Still, business generally needs customers to reveal their information
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so as to examine their purchasing behaviors. Knowing the factors that makes users'
willing to express their self-disclosure through online social network is therefore very
crucial. This paper proposes a set of measurement on the factors that have an effect
to the user's self-disclosure on online social network (Facebook). A sample of 300
university students in Thailand completed online questionnaires. Using Exploratory
Factors Analysis (EFA) and Confirmatory Factor Analysis (CFA) were examined its
psychometric properties. Results from a CFA revealed eighteen items with five-factor
structure of self-disclosure through online social network scale were retained; Social
Capital, Trust, Safety, Social Image and Privacy respectively. The psychometric
properties support its feasibility as a research scale to measure self-disclosure
through online social network (Facebook).

Keywords : Scale Development, Self-disclosure, Online Social Network, Facebook
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3. uIdeNngIdas
3.1 wiAnAseYwdertaaulal (Online Social Network)
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3.2 huAnnsakeaInu (Self-Disclosure)

mMsdatnefnu vuneda ngAnsufiyanaadlanansoenlunindamedeya
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poulatty annsanseyilddenmadamedeyadiuga mslnaddernu suniw Aanssu
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Wiy fensiemguinsuanidsunnsdsa (Social Exchange Theory) LLaquwgms
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MNMTIUMUITIUNISNAdedludeanAnnisdamefanas seauauAaiioaing
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soulauaunsansnaeumMIneumaululewulaigneukuuasuauneuasunndenselyl
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5. NAN153Y

nsANEIT 1 91ANSMUMUITIANTSILAzuITeTiAsdosluFeauuAnns
Jameiinuids ndsntuldinisszeauauananaundnlunduanedite 1Hagede
famiuuiieliaenndasfunuidanguinuillinuniun Silddesanmdesiuomun
$1uau 30 4o wararaduuvuasunuiifumsin 5 seduves Likert Scale (1 = liiusne
081989 qulla 5 = LiuseeesBe) wdwihmmaaeu Face Validity Auyaaamly uag
nsaaeulngligidervigiumeluladansauna s1uau 3 viuRiansandnass (ndex of
ltem-Objective Congruence: 10C) LLé'ﬁaﬁﬁmaﬁlé’mﬁuﬂqﬁaﬁmmLLazé’Wﬁaﬁwmuﬁlﬁﬁ
ANUASIIINNITNIAIAINADAAGDI5ENINTRgUsTasAduwuUin sonld 1 e vhliwdede
oo 29 deluntsfinund 1

nsAnei 2 auziadeldfnsanldnmsiinseiosdussnouidsdring (Exploratory
Factor Analysis: EFA) Tun13n529a0uaunsenulaseasne (Construct Validity) vaauuuin
fldannsfinunl 1 Fanaiilsanasmegeudl KMO and Bartlett's Test wudn A1 KMO
Wiy 0.77 Beendilafirnannndn 0.60 3uld uazen Bartlett's Test of Sphericity S P
Value (Sig) Wiy .000 vngAI1 MuUsaAse 9 Tanuduiusiu annsaidudsunih
MINAFBUNITIATIZRIRUsENa (Factor Analysis) seluld ilevluiaseyt Factor
Analysis W& NATLAIINATVLUUNULUY Varimax waznsiansaniede auiidsldasuna
fomnzay shlvdesudsviodemausidu 18 4o aglu 5 asddsznaunietiats dwsy
nsfnwil Adedidudvasruulsusiuazay (Cumulative% of Variance) wihifudasay
70.55 leinuaganinfiu 12.69 Aenuidosureauuuiaratveglussduiiiauiedhy
a4 (Cronbach@ = .76) Aenuidiasiuvesusaziade sglusefuiisensuld (Cronbacha
oglutaa .56-87) wansliasigyt EFA fauandlunisnedl 1 9anduldvihnstmuadeliusas
Jadelafinnsanaindediasluuiazlade wagiinnisnaaauauaiunsalunisdniun
w1 ngudl 1 (nguiiisziunslamesnun) T51uau 36 au wagngudl 2 (nguilisedy
mMsdanesanugs) f51uau 37 aulunsmaaeuaauaneinsesALaREsEIIaNGNFeENS
¥4 2 ngal fio ngush fu ngaas TaglHadi Independent Sample t-test Tnsfauufigiufe

Ho : AadpvespzuuLtladeifinasonaamedmilungy 1 uagngy 2 liumndnetu

Hy  Aedsvesazuuuiadoiiinasonsilamedinilungy 1 uazngu 2 uansnaiu

NafiliaInnsMaaey Independent t-test Wui @ Sig (2-tailed) Windu 0.00 3adl
Adeaniiseiuledrdiinimun ludidfmualsi 0.05 wiefidirudestuiosas 95

=3

Jefasaunigiuran (Hy) sousuauudgiumiaden (Hy) waasiwuuialidunalunis
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nMsANENT 3 HaanMTIATIEisdUszNaUIBsd9 (EFA) Tumsdnwil 2 ndede
A01N1UIY 18 Tty 5 Jadeudn Jalavinisiasizviesausenauldedudy (Confirmatory
Factor Analysis: CFA) fiungusitagnslyaidniiuau 150 audhsuvuasunuesulat Tasads
drnfAseldvhmsinnesitoyadldudennisuiisuannimedevaindnng 3 wuy
79 Null Model, One-Factor Model wag Five-Factor Model @samnmsvaaeulainaty
WUl uUU Five-Factor Model lénfifiemaenadosiugafign Usznauses CMIN/DF =
1.48, CFl = .92, RMSEA = .06, AIC = 277.01 3sfledifiilasanndn CFl = .92 1Jurilveniu
18 wng RMSEA = .06 LHueiivonsulfisuiu agunanisvh CFA fanuadsuandlunaad 2
Fomneanuisaiildiubuduin wuuindusznoudededsoufivansauionun 18 4o
Usgnavdae 5 Jade wagnarauidetureauuuindeativeglussduiidaudedugs
(Cronbachd = .83) AAnudesiuvesusazdads aglusziuiisensuld (Cronbacha
agluy19 .58 - .83)

A197197 1 Factors Loading U09U9A0 143143 18 U931AN13917 EFA

Items Factors Communalities
1 2 3 4 5 S
1. wladavilvidudnddnueaulatla 85 76
2. wiatevilidududuvilwesdenesulat 83 78
3. wadpvilviduiusemanisaitagiu 74 81
4. duanunsavemutismdsaindsnaluwadals 4! 68
5. wladeviliduaunguiiinnualsluFeadesiuld 70 75
6. dufienudeiulumstedudmiouinmauuada 82 65
7. Suflmnudesiiluteyauuurumedifdaulumadasile 81 68
8. dudesiuluuumaiivmaadauuytinnm 78 74
9. Fudeshlulawanimanadauuziihn 55 74
10. fuannsnairsnmdnuaifirlumadaldannsTnad .80 79
11. wladpanansoasrdomarialunshonuvielumadouls 78 a7
12. msypiasesaseuniivesduvuirlalasesiiay a7 69
sednsea
13. msldinadpaslifiduneronsauasuaeruseuivasiy 74 63
14. SulsifianuinalaluBosnmunasndsuumada 72 .60
15. Msuvianuiivuadalidsunsesedu 664 56
16. duausonIuareIsHaliIe I EuUUaT ALY 86 78
17 suldauadlafudeianarniieraistususiesuu 58 69
wiada
18. Yoyadiusiveduuumadaiinud Ay 49 62
Eigenvalue a7 3.7 1.8 1.3 1.2 12.70
% of variance 18,6 | 163 | 137 | 133 | 84 70.55
Reliability (Cronbacha) .87 .75 .78 .68 .56 .76
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A15199 2 NaN1SIALATIEMRIAUSENULTIEUEY (CFA)

CMIN/DF CFI RMSEA AIC
Null Model 4.63 .00 .16 1326.10
1-Factor Model 2.58 .60 .10 746.82
5-Factor Model 1.48 .92 .06 277.01

MNEWR: n=150, CMIN/DF = Chi-Square/Degree of Freedom, CFl = The Comparative Fit
Index, RMSEA = Root-Mean-Square Error of Approximation; AIC = Akaike’s Information

Criterion

sensterauanaanisinuni 3 ffeluil
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1. wadeviividudngdnuoaulaila
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wiadjesilrsuasanguidanuaulslubeadoafiuls
(2) Uadusiemdulinngla (Trust) Ussneumedediniu 4 do laun
Sufirnudeihilumsdodudmietsnsuuale

AR e A

—_

v o A o D Aoy &
Auilanuweiuludeyauuurnanigaulumaleaula

N

3. Fuideshluuvhinaiimanadauugiian
a. Fudeshlulawaniivaadauugiinm
(3) Yadumpnnanuainisdinu (Social Image) Usenaumeadomniu 3 U9 laun
1. duanunsoaanmdnvaifalumadaldainnisiae
2. wlatpannsaairslonmanimunisiauvielunsiFould
3. mawndaFespsounivesduvumadadesiinuszingede
@) Uaduremnulaonss (Safety) Usenaumetanau 3 9o tauwn
1. nislduladeazlifidunsesanseuaiiuasAusaUTI9UaIY
2. #ulsifanudnalaluFosmnuvasnsouumade
3. msurdanuiivuadalifidunsesiody
(5) Yagemenandudiusa (Privacy) Uszneumederaiu 3 98 laun
1. dugnansamuanensuaifieanatauuualald
2. dulirruaulatudeianaafienaiintuiuiesuusadn

1Y

3. deyadiuivesiuvualdainiudify

o
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6. @yUuazanusnena

Jadediiinsnadeniaameinuuuiadetiodinuesulay (ada) Fsainnns
NUMUITIUNTTULNAAAS 9 REFuNMslamefmuiiothunaiedomaiuuazuaism
HadeiTdvdnasonslamesauuumalawaiiunsminsinseiosduszneudsdiing
(EFA) uaz mydszviosdusznaudsdudy (CFA) uazAnndesiuvesuuuin feitls
sty mndesnandowiudiuiu 30 4o wdetermanluneuanineifios 18 4o
Feusznoudae 5 Jade leun umsdsen (Social Capital) $19u 5 9o mnuldnala (Trust)
117U 4 U9 nanwaln9dInu (Social Image) §17u 3 U8 AuUasnse (Safety) $19u 3 U
wazgaidudiud (Privacy) $1u 3 4o Fdlduvuiaildihmsiauiwagasaaeuamnimn
yadndaludosuand fedvisarumsanuilon arwnsaddassadh wagenuidesiuied
Tusgiufisonsvls ieadrsmnusiuladwmiviiaulalunisiuuuadldsunisfaun
wluafadifieluldlunmAfofiununuteyasisiell deiausuuzdmivdiaulansiaun
wuudaiieadunisilanedinu (Self-disclosure) vuiafetredsaneeulatdy q
usnmilonnwiadn wazlunguidwanedu q uenannguiinAnwisyfugaudnu sauluie
szunguiihwine lumsiafivarnuansuazlidaauminiu lidnasdusewitane eng 13w
WAl dmsvlusuianvinanansadnwinuinianisinszduvesnsilameiiny
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