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The objectives of this research were to study: 1) a structural equation model of factors affecting

decisions making for organic rice production and 2) problems and obstacles in organic rice production

and distribution. The quantitative was use in the study. The data were collected from 140 households

who produced the organic rice in Chiang Mai. The data was analyzed by means of descriptive statistics

and path analysis. It was found that the most important factor affecting the decision making on organic

rice production was promoting. Moreover, price, problem, social and personal factors, respectively had

an influence on the decision. It indicated that problems and obstacles in the production and distribution

were in a medium level. Hence, the decision should focus on promoting through training continuously.
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Figure 1 The relationship path analysis model of the variables studied
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Figure 2 Adjusted causal analysis model
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Table 1 Analysis of direct effect, indirect effect and total effect of variables

Dependent Effects Independent variables
variable Personal Social Price Promote Problem
Decision Direct effect - 0.129 0.245 0.242 0.374
Indirect effect -0.047 0.153 0.156 0.187 -
Total effect -0.047 0.281 0.402 0.429 0.374
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9Uas5A (Problem) flAwvinfiu 0.129, 0.245, 0.242
waz 0.374 AIUEIRU wazfuUsfidsnsnedou fe
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Supunnee et al. (2011) finudn fMuusduyana
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fndulandnd1dunidlutisau sgeiidedrAgynia
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(Social) AMus1A1 (Price) AMuUN1SELLETH (Promote)
war Audymguassa (Problem) H8vEnan1Inss
somssinaulanandndunad $1uau 4 fauds Wi
TnefiArduussansanaosuinggiu winfu .129%
205%%% 242%% ||ay 374 *** Gd1aU

1 ﬂ. s a
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Table 2 Levels of problems and obstacles in organic rice production and distribution

Problems and obstacles Mean S.D. Meaning

1. Soil fertility for rice organic production 3.42 0.787 High

2. Areas were not suitable for the production because farmers 3.41 0.804 High

use agricultural chemicals.
3. Organic rice breed (High yield, disease and pest resistant) 3.29 0.651 Moderate
4. Labor 2.74 0.878 Moderate
5. Soil preparation 3.21 0.791 Moderate
6. Rice cultivation. 3.38 0.772 Moderate
7. Use of natural organic fertilizer 3.12 0.869 Moderate
8. Problems of diseases and pests 3.07 0.783 Moderate
9. Problems of Pre-postharvest such as drying, transportation 3.07 0.765 Moderate
10. Storage capacity 2.68 0.842 Moderate
11. Marketing channels 3.29 0.723 Moderate
12. Information related to organic rice production and 3.05 0.799 Moderate
distribution

13. Pricing 3.10 0.692 Moderate
14. Organic rice certification 2.76 0.926 Moderate

15. Organic rice producer group 2.56 0.825 Low
Average 3.07 0.432 Moderate
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