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The objective of this study aimed to difference analysis of decisions marking for organic

agricultural products between urban and suburban area in Chiang Mai by means of F-test and Chi-

square test. The products consisted of 13 type divided into 5 groups according to characteristic. Data

were collected by questionnaires from 2,500 consumers of 25 districts with the quota sampling. It was

found that the reason of the decision on the products were different in the farm plants, processed and

fresh organic agricultural product groups. In conclusion, the determination of making strategies should

be different.
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Table 1 Difference analysis of decisions marking for organic agricultural products between Urban and Suburban Area

Decision Group 1 Group 2 Group 3 Group 4 Group 5
Reason Urban Suburban Urban Suburban Urban Suburban Urban  Suburban  Urban  Suburban
Eating 972 622 1,139 730 970 686 576 421 881 847
Health 510 200 188 66 313 166 899 492 331 282
Safety 57 29 66 11 140 71 14 14 19 19
Freshness 11 6 22 - 9 13 - - 15 28
Buy Easy to buy 20 9 88 a4 28 a1 56 - 13 15

Make merit - - - - - 1 - - - -
For gift - - - 11 1 1 - - - -
In order to sell a2 22 45 7 37 18 28 - 13 31
Save money - - 13 - 3 2 - - a4 2
Total 1,612 888 1,561 939 1,501 999 1,573 927 1,276 1,224
F -test 2.812 1.413 6.499 1.152 1.291

Sig (F) 0.016 0.021 0.000 0.334 0.258

;(2 -test 13.987** 9.811** 51.517%* 4.62 7.738

Sig ;(2 0.016 0.020 0.000 0.329 0.258

**confidence level 95%, ***confidence level 99%
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