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Abstract

The purpose of this study was to investigate the success factors of small and medium
agricultural supplies entrepreneur in Udon Thani province. The relevant data was collected from 125
entrepreneurs. Exploratory factor analysis and multiple regression analysis were applied to investigate
the relationships between the entrepreneurs’ socioeconomic characteristics and succession
components. The results showed that 9 success factors were group using factor analysis including
marketing factor, business competitor factor, law and politic factor, entrepreneurship factor, internal
management factor, government policy factor, brave and determined factor, financial planning factor
and sale support factor. Multiple regression analysis results showed that gender, age, highest education,
initial investment and business experiences of entrepreneur were significantly impact the succession
components. The government should launch a variety of policies to support target entrepreneurs which

varies in socioeconomic characteristics and perceptions of success.
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Table 1 Loadings of success factors

policy factor)” U948 7 (SucF,) fidndandn
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(Financial planning factor)” §ad87 9 (SucF,) fiA1
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783N13818 (Sale support factor)”

Variables Success factors? Commu-

SucF; SucF, SucF; SucFs; SucFs SucFg SucF; SucFg SucF, nality

Promote products and services in 0.78 0.70

social media affecting to business

operation (V27)

Using new technology to support in 0.78 0.69

manage a business (V23)

Provide business sales target (V28) 0.63 0.66

Good division of work (V32) 0.56 0.64

Provide discounts and offers (V17) 0.56 0.55

Business located in a place that 0.80 0.69

customer can easy to access (V3)

Business gain a cost competiveness (V9) 0.70 0.73

Business set up a reasonable price of 0.67 0.63

products and services (V5)
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Table 1 (Continued)

Variables Success factors® Commu-

SucF; SucF, SucF; SucF, SucFs SucFg SucF; SucFg  SucF, nality

Give customers impression (V2) 0.63 0.55

Awareness and perceived of business 0.68 0.69
environment information affecting to

business operation (V19)

Changes in Thailand’s political 0.67 0.54
situation affecting to business

operation (V13)

Hazardous Substance Act affecting to 0.65 0.65

business operation (V26)

Changes in customer values (V20) 0.57 0.71

Q Shop policies affecting to business 0.52 0.72
operation (V30)

Thailand agricultural social structure 0.38 0.59

affecting to business operation (V14)

Agricultural knowledge is important to 0.79 0.67

manager in doing business (V7)

Personal experience in doing business 0.66 0.71
(va)
Human relationships skill is important 0.59 0.67

to manager in doing business (V1)

Managers always challenge 0.57 0.69
themselves to try new things (V18)

Creativities is important to manager in 0.50 0.69

doing business (V12)

Have a good procurement plan (V21) 0.77 0.74
Always aware of customer needs 0.66 0.65
(V15)

Have a management plan review and 0.52 0.68

development process (V22)

Always provide new products and 0.52 0.63

services to customer (V24)

SMEs promotion and development 0.75 0.71
policies affecting to business

operation (V29)
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Table 1 (Continued)
Variables Success factors? Commu-
SucF; SucF, SucF; SucF, SucFs SucFg SucF; SucFg SucF, nality
Cash crops promotion policies 0.68 0.68
affecting to business operation (V16)
Thailand 4.0 policies affecting to 0.43 0.59
business operation (V31)
Intention is important to manager in 0.79 0.71
doing business (V6)
Brave is important to manager in 0.69 0.66
doing business (V25)
Systematic thinking and management 0.69 0.75
skills of manager’s (V10)
Availability of business cash flow 0.58 0.67
(V1i1)
Have a good after-sales service (V8) 0.74 0.62
Eigenvalues 8.33 2.79 2.02 1.79 1.58 1.37 1.18 1.16 1.04
Percentage of total variance 10.26  9.76 9.18 7.94 7.90 6.58 6.21 4.63 3.98
Cumulative percentage of the 10.26  20.02 29.20 37.14 4504 5162 57.84 6246 66.44
variance explained
? Factor loading for an absolute values greater than 0.4 are in bold.
8
7
6
35
g
g,
]
3
2
1
0
0 5 10 15 20 25 30 35

Figure 1 The scree plot of success factors

Component Number
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Table 2 Multivariate regression coefficients of the success factors and socioeconomic characteristics

of the small and medium agricultural supplies entrepreneur?

Success factors Independent variables R?
Constant Gen Age Edu Inv Exp
Marketing (SucF;) 0.454 0.137 -0.018 0.008 8.27E-08  0.020 0.048
Business competitor (SucF,) 0.183 0.106 -0.006 -0.049 2.05E-08 0.002 0.007
Law and politic (SucF;) 0.217 -0.423**  -0.002 0.171 1.01E-07  -0.007 0.078*
Entrepreneurship (SucF,) 0.044 -0.165 0.001 -0.097 6.83E-08  0.001 0.013
Internal management (SucFs) 0.673 0.128 -0.024**  -0.114 1.34E-07*  0.025%* 0.083*
Government policy (SucFy) 0.411 0.125 -0.080 -0.223 1.27E-07  -0.012 0.060
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Table 2 (Continued)
Success factors Independent variables R?
Constant Gen Age Edu Inv Exp
Brave and determined (SucF,) 0.015 0.456***  -0.002  -0.520***  1.39E-07*  -0.005 0.1471%*
Financial planning (SucF) -0.326 -0.088 0.001 0.677***  -4.36E-08 0.011 0.114%*
Sale support (SucFo) -0.394 0.106 0.005 0.187 -3.09E-08 0.008 0.017
“variables and models significant at * = (p<0.10); ** = (p<0.05) and *** = (p<0.01)
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