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The objective of this research is to develop strategies for agro tourism development of Na Khao
Sia, Na Yong, Trang, to become a sustainable agro tourism. The research tools included 1) participatory
observation, 2) data collection from a questionnaire of 214 tourists, and 3) focus group discussion among
13 key performances including government and community sectors for SWOT analysis. Data from all
evaluations were integrated and established the strategy. The study's findings revealed that the
prominent features of the Na Khao Sia tourism site included beautiful scenery, good weather, and an
abundance of natural resources for the community's benefit. The use of natural resources creates
favorable conditions for sustainable agro tourism. According to the tourist opinions, the value potential
of the agro tourism site of Na Khao Sia was at a high level, whereas its potential as an agro tourism
attraction was at a moderate level. The strategies for sustainable agrotourism development in Na Khao
Sia should prioritize marketing promotion through social media storytelling about the tourism site's
identity and scenery. Furthermore, all sectors should be involved in the development of farmer skills
in creating and improving products, as well as the management of natural resources, infrastructure, and
other tourist facilities for the creation of tourist attractions. These strategies will result in long-term

agricultural tourism.
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Figure 1 Research framework
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PnnsdsemuRniuvesineuiirsiuiu 214
AU fiofnBnNIBsnmAvDIAM BTN anYAST
wazdnonmnisidunnawiendisndwnunsiiua
Wi nde wuan seiupuAaiuvesinviendien
Tngiad sluninsaustanuaog Tusgdutiunans
(3.30£0.92) (Table 1) IngsgAuAINUAALAUYDY
nyvioufigasenmAmesnIen muazanm o
AueAANS winnssy gidaye wazdneninnis

Aspalanenisvisaiignagluseaugs luvasinig

Y

Anviuresinvienfisisednen1mn1susnIsannis
Yosuvavioniisndununs wazdnenmnisliusnns
yesuvawiensndunuasegluszfuuunas lag
FEAUAIIUAALAUR DOIAUTTNOUATUA AN
neanuazdinmilaadsgefian (3.83+0.12)
denndosiunsaNTIsiuTiLazan wIndeL Fmu
Nuitdvaundudeiivadenmuazusseniaves
fuiifianulansiu @ 1usssued fsgala
tnvieaiten ninenssssuvdluiiuiivssneulude
yisunfiulug) guon ward1tsTsuIR uenands
Huuvdawienilenfiazvieuntiynywiosiu TAanss
wavndnsasiivannvangliusnsinviesdien sy
fansfidssuneauazaindie 9 liiasdu ouu
Yrauennie wwud visai e 1iudu ad19nnu
Fawelaliiudnvieadienldinn uwdsmesiieadanuns
yaeuau1t1nde Sedmdunnaavio i oaii s
aalanusiu S8ndnuniaySanussauiesdu g

A5YREAUR LA S nwIA a1t sz

'
a

Aedsnninvisaiienidday

Table 1 The opinion level of tourists to the potential of agrotourism site of Na Khao Sia, Na yong, Trang

Openion Mean#S.D. Level of

opinion
1. Value potential of the agrotourism site 3.66+0.07 High
1.1 Physical and biological values 3.831£0.12 High
1) Having beautiful scenery, and plentiful natural resources 3.93+1.13 High
2) Having good weather 3.93+0.93 High
3) Having more than one product 3.63+0.93 High
1.2 Value of knowledge, innovation, wisdom 3.50+0.02 High
1) Reflecting local wisdom 3.77+£1.01 High
2) Having unique agricultural innovation 3.49+1.00 High

3) Using modern technology 3.23+£0.97 Moderate
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Table 1 (Continued)

Openion Meanz+S.D. Level of

opinion

2. Potential as agrotourism attraction 3.40+0.08 Moderate

2.1 Potential in agrotourism management 3.40+0.04 Moderate
1) Having tourism map 3.41+0.99 High

2) Having security systems 3.39+0.92 Moderate
3) Having available infrastructure 3.44+1.01 High

4) Having promoting media 3.37+0.98 Moderate

2.2 Service potential 3.37+0.04 Moderate
1) Having a clear sign and convenient transportation 3.43+0.90 High

2) Having enough restroom and resting place 3.33+0.96 Moderate

3) Having the receptionist 3.35+0.98 Moderate
4) Having accommodation and food shop nearby 3.51+0.97 High

5) Having souvenir shop 3.22+1.01 Moderate
2.3 Potential for tourism attractiveness 3.45+0.07 High
1) Having activities for tourist 3.41+0.87 High
2) Having demonstration and practice for tourist 3.50+0.96 High

Overall 3.30+0.92 Moderate

T e ansandetauouusi ld 9inngy
Tnvieudien Wnveadiendlng luldlideiausuuy
Wiandn oedlsfion dnvieaflerundansiomnislidi
ANTTUNNNITNLAT NALMALENITZAUFUAT ABINT3
909 1A U R NN T was WA UE iauT B
Tugduuuduinluvhsu (Farm stay) 91nMsaasen
o1guazinAYsnYiaafi i neuluUaUA M WU
tinvieadlendifausiony 15-67 U laetnvieadisaniiads
01y 23-36 U luvaugiisnnuiinvieafienmmneuasine

a A

neg sl Tuulatd unu (wAng 9 55.14% LwArIy

44.86%) M9 UIUNNTIIIHUN AIUILAG YT 81T 89015

Nt mngvesldusmsnyieny 23-36 U 1naense

naulmsneazduszavsamlunsisgainviondien
wnfian Famsndunifisadiviensiinyiond e
vy udsud e aneaziiilug madud uuvas
yioueafigafuluduasugha mafiufanssuma
nstnumstimnzaniuisazytefagatnvieaien
TinduumiwdorRansauiaulald dnvieadleanguil
Hufevhau uasduteifinslidessulaiiuogn
wnsviany Mavieadieuazuustiuusvaunisalinde
ooulavasteussrduiusuaraiunnudedelsiiy
e wang uil Id 18 ueg 197 (Permchewit and
Cheyjunya, 2010) wanstauifiviannvaneuaziidndnuel
Hudadsddarensdndulavieaiiodlutisiungs
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andunsiLagTuney an ol ssveanuTeriey
(Kietpiriya et al., 2020) 39AITUMTHAULAZUNTEAU
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