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This study aimed to analyze the value-added processes within the value chain of specialty
arabica coffee produced in Chiang Rai province of Thailand for exporting to the Japan market and to
study portions of profit gained by each stakeholder along the value chain. The sampling locations were
Thailand and Japan. The population used in the study consisted of 20 specialty coffee farmers in
Chiang Rai, 32 Thai coffee bean collectors and roasters in Chiang Rai, Chiang Mai and Bangkok, 2 Japanese
brokers, 2 transportation providers in Bangkok, 1 agricultural government agency, 28 importers in Japan
and 16 Japanese coffee shop owners who used Thai specialty coffee beans. The results of the study
revealed that the key persons involved in the supply chain were classified into two groups; 1) Thai
processors and 2) Japanese brokers who collected non-roasted specialty coffee in Thailand and
exported to Japan. There was differentiation in margin for each group. Japanese broker earned margin
from collecting activity than Thai processor at approximately 1.40 Baths/cup. However, margin earned
by Japanese roasters was higher than Thai roasters at approximately 3.70 Baths/cup which resulted in

a coffee shop’s margin of approximately 1 Bath/cup.
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Rai ( 1,600 sm) Thai arabica areas and production indicators in Thailand Metric Ton
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Figure 1 Thai arabica areas and production indicators in northern of Thailand

Source: Office of Agricultural Economics (2021)

[y

970 Figure 1 FiduiUSinaiiuiongdgn  Tiduwdantun Tnewudnlul we. 2557-2563
nurlersndnvesUsemelnedivwilduiugy Toy I73IN15ve18RveiUTlNsUgnTeuay 38 uax

Tud w.e. 2557 L3UTN15TARNIAUIANAAATTATLI TMI1N15VE18FIVDINANARNS oeaY 42 wanliidiy

p ) X

AMATNW LAY (Specialty Coffee Association of fawudldunisinigdan uaznandaniunersdng
Thailand-SCATH) uazlasuseAlvlaiadneglan  Liaeedu
nunaAwmile Ugnuasaianiuiiiavioiiugac

Rai { 1,600 sm) Thai arabica areas and production indicators in Chiang Rai Province, Thailand Metric Ton
45,000 6,000
40,000 SCATH
founding =,000
35,000
30,000 4,000
25,000
3,000
20,000
15,000 2,000
10,000
1,000
5,000
(o] 0
2554 2555 2556 2557 2558 2559 2560 2561 2562 2563

B Cultivated Areas  pllHarvested Areas  =—e=Production (metric ton)

Figure 2 Thai arabica areas and production indicators in Chiang Rai Province, Thailand

Source: Office of Agricultural Economics (2021)
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Figure 3 Thai specialty arabica coffee value chain in Japan Market

Adapted from: Gereffi and K. Fernandez-Stark (2011)
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Adapted form: Fitter and Kaplinsky (2001)
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Table 1 Margin differentiation of Thai specialty arabica coffee global value chain

Actors Total cost per one cup (THB)  Margin per one cup (THB) Margin
Roasted JPN Case TH JPN Differentiation

Farm 13.50 13.50 24.50 24.50 0
Collector 0.60 2 8.40 7 1.4
Roaster 23 18.30 28 31.70 3.7
Exporter 1.30 1.30 4.70 4.70 0
Logistics 2 2 1 1 0
Importer 2.30 2.30 5.70 5.70 0
Retail 7 7 12 12 0
Customer 4.80 4.80 16.20 17.20 1
Total 100.5 103.8
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