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Factors Affecting the Frequency of Consumers' Purchase of Thai Native Chicken

in Nakhon Sri Thammarat Province
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The objective of this research was to investigate factors affecting consumers' purchase frequency
of Thai native chicken. This was done by studying consumers in Nakhon Sri Thammarat province. A
survey was conducted from 393 consumers by using the questionnaire. A statistically significant multiple
regression analysis of 0.05, had an R of 0.805 and R? of 0.648, or 64.8%, which could explain the
consumers' purchase frequency of Thai native chickens. This found that the status (0.359x,), the level
of education (-0.214xs), occupation (-0.316x,), the cost of buying native chickens (Baht/time) (0.002xs),
and the volume of consumer purchases of native chickens (kg/time) (-1.328x,) were statistically
significant at the level of 0.01. The type of food cooked (0.137x;) was statistically significant at 0.05. To
increase the likelihood that consumers have a greater frequency of purchasing Thai native chickens, it
is better to develop or control the weight of butchered Thai native chickens to a modest level for a
single household to be used in cooking on menus between 1.0-1.5 kg per package, as well as trimming
butchered native chicken parts to be ready for cooking that can be immediately. In addition to
developing native chicken meat products as ready-made or semi-finished frozen foods to facilitate
consumers, this research also helps to increase the frequency of purchases of products from native

chickens.
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Table 1 Frequency and percentage of general information on consumer

(n = 393)
ltem Frequency Percentage

Gender

- Male 80 20.36

- Female 313 79.64

Status

- Single 173 44.03

- Marriage 220 55.97
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Table 1 (Continued)

(n =393)
ltem Frequency Percentage

Education

- Elementary 5 1.27

- Junior high school 50 12.72

- High school 115 29.26

- Vocational certificate 161 40.97

- High vocational certificate 49 12.47

- Bachelor degree 13 3.31
Occupations

- Businessman 163 41.48

- Student 77 19.59

- Civil servant 71 18.06

- Company employee 29 7.38

- Agriculturist 20 5.09

- Other ex. housewife 33 8.40

Source: from questionnaires and calculations
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Table 2 Where to purchase, type of food and consumer reasons for purchase native chicken

ltem Frequency Percentage
Place to purchase
- Farm 25 6.36
- Fresh market 234 59.54
- Supermarket 88 22.39
- Online 46 11.70
Type of food
- Boiled 175 44.53
- Stir 98 24.94
- Curry 98 24.94
- Fry 22 5.59
Reasons for purchase
- Taste 91 23.16
- Reasonable price 79 20.10
- Can cook a variety 72 18.32
- Nutritional value 132 33.59
- Easy to buy 19 4.83

Source: from questionnaires and calculations
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Table 3 The correlation between the frequency of consumers' purchase native chicken

Model R p-value

Gender 0.105% 0.05
Status 0.192%* 0.01
Education -0.009 -

Occupations -0.138** 0.01
Cost of purchasing (Baht/times/week) 0.037 -

Quantity of purchase (kg/times/week) -0.758** 0.01
Type of food -0.102* 0.05

Source: from questionnaires and calculations; * significant (p<0.05) , ** significant (p<0.01)
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Table 4 The results of the correlation analysis of factors affecting consumers' purchase frequency

of Thai native chicken in Nakhon Si Thammarat province

Model Unstandardized Standardized t-value p-value Collinearity
coefficients coefficients Statistics
B SE Beta Tolerance VIF

Constant 3.587 0.116 30.837  0.000**
Gender (x;) 0.025 0.078 0.010 0.317 0.752 0.942 1.062
Status (x,) 0.359 0.066 0.180 5.434  0.000** 0.836 1.196
Education (xs) -0.214 0.062 -0.106 -3.438  0.001** 0.955 1.047
Occupations (x,) -0.316 0.066 -0.156 -4.758  0.000** 0.849 1.178
Cost of purchasing 0.002 0.0003 0.157 4.995  0.000** 0.926 1.080

(Baht/times/week) (xs)
Quantity of purchase -1.328 0.055 -0.762 -24.231  0.000%** 0.926 1.080

(kg/times/week) (xq)
Type of food (x7) 0.137 0.061 0.061 0.063 0.026* 0.982 1.019

SE.=+ 0.596, Durbin-Watson=1.881, R=0.805, R%=0.648, F=101.132,

p-value<0.001

Source: from questionnaires and calculations; *significant (p<0.05) , ** significant (p<0.01)
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