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This research, which involved 86 cases was aimed to study general information, satisfaction
levels with printed media, and factors influencing satisfaction with printed media in transfer of turmeric
production technology among farmers in Paphayom district, Phatthalung province. The turmeric grown
in these areas has curcuminoid and essential oil content that exceeds standard values compared to
turmeric produced in other regions. The research was conducted from June 2024 to November 2024.
The instruments used for data collection were questionnaires. Data analysis used descriptive statistics,
including frequency, percentage, mean, and standard deviation, and inferential statistics, including
stepwise multiple regression analysis. The results of the study found that: 1) Most farmers were female
(76.74%), had an average age of 51.14 years, had completed junior high school (50.00%), were married
(60.77%), and had an average experience in turmeric cultivation of 10.80 years; and 2) Turmeric farmers
were highly satisfied with printed media for transferring turmeric production technology (average 4.30).
When considering satisfaction in each aspect, it was found that turmeric farmers were most satisfied
with printed media in all aspects, namely media quality (mean 4.37), media content (mean 4.27), and
media illustrations (mean 4.25). The results of the stepwise multiple regression analysis revealed that
gender, specifically being female, had a statistically significant influence (at the 0.05 level) on farmers'
satisfaction with printed media used for technology transfer in turmeric production in Paphayom district,

Phatthalung province.
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Table 1 General information for farmers

General information for farmers Frequency Percentage
Gender
Male 20 23.26
Female 66 76.74
Age
< 41 year 13 15.12
42 year — 50 year 31 36.05
51 year — 59 year 22 25.58
60 year — 68 year 15 17.44
> 69 year 5 581
Education Level
Primary 1 1.16
Junior high school 43 50.00
Senior high school 26 30.23
Associate’s degree 10 11.63
Bachelor’s degree 1 1.16
Master's degree 5 5.81
Marital status
Single 16 18.60
Married 56 65.12
Divorced/widowed 14 16.28
Experience in turmeric production
< 9 year 12 13.95
10 year — 14 year 57 66.27
15 year — 19 year 7 8.14
20 year — 24 year 4 4.66
> 25 year 6 6.98
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Table 2 Satisfaction towards printed media for the technology transfer of turmeric production

in Paphayom district, Phatthalung province

Satisfaction of media printed Mean S.D. Description
Media content 4.27 0.65 Highest
1. The content is clear and concise. 4.16 0.85 High
2. The content has the right amount. 4.19 0.82 High
3. Contents are presented in an appropriate. 4.19 0.79 High
4. The content is easy to understand. 4.29 0.85 Highest
5. The content is valuable and suitable for learning. 4.33 0.74 Highest
6. The content is accurate and complete. 4.34 0.76 Highest
7. The title is consistent with the story. 4.38 0.72 Highest
Media illustrations 4.25 0.74 Highest
1. The illustrations are sized appropriately for the size of the 4.16 0.91 High

media, and they are beautiful and enticing, making you

want to read.
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Table 2 (Continued)
Satisfaction of media printed Mean S.D. Description
2. The illustrations and text on each page are consistent. 4.24 0.88 Highest
3. The illustrations can convey meaning that matches the 4.25 0.87 Highest
content.
4. The number of illustrations is appropriate. 4.26 0.87 Highest
5. The illustrations and font size are appropriate. 4.32 0.77 Highest
Media quality 4.37 0.62 Highest
1. Use language correctly, easily understood, and 4.29 0.85 Highest
appropriate to the age of the reader.
2. The font size is appropriate. 4.33 0.69 Highest
3. The size of the media is appropriate. 4.34 0.90 Highest
4. The letters are clear and easy to read. 4.38 0.68 Highest
5. The design is interesting and beautiful. 4.38 0.81 Highest
6. Using words appropriate to the story 4.41 0.71 Highest
7. The color of the letters is appropriate and conspicuous. 4.46 0.69 Highest
Total 4.30 0.64 Highest
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Table 3 Factors influencing the farmers' satisfaction towards printed media for the technology

transfer of turmeric production in Paphayom district, Phatthalung province

Independent variables Coefficient (b) t p-value
(Constant) 2127 2.276 0.040
Gender (X;) 1.206 2.516 0.026*
Age (X,) -0.016 -0.065 -0.019
Education level (X5) 0.373 1.717 0.444
Marital status (X,) 0.342 1.453 0.387
Experience in turmeric production (Xs) 0.008 0.031 -0.009

Std. Error = 0.463; Durbin-Watson = 1.650; R = -0.572; R?>=0.327; F = 6.330; p-value = 0.05

* Statistical Significant level at 0.05 level
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