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ABSTRACT
Internet advertising is highly popular due to its effectiveness at reaching targeted audiences. This
descriptive study’s objective was to analyze the content of advertisements for weight-loss dietary supplements
on one online shopping website. In December 2015, data were collected by searching three keywords—"weight

"o

loss,” “firming,” and “fat reduction” on one online shopping website, and the legality of the advertising content
was analyzed. The search found 330 weight-loss dietary supplements being advertised. Searches using the
keyword “fat reduction” brought up the highest number of advertised products. (56.06%) This expression was
found in the wording of most of these advertisements. (64.85%). 97.58% of advertisements for these types of
products were illegal. The highest level of illegal advertising was for products in the group that claimed to aid
weight loss (98.33%). The following 7 types of statements were the most commonly found in ads: (1) statements
that claimed to have an effect on weight loss, or on diet were the most frequently found type (89.4%), followed
by statements that (2) claimed to have an effect on the formation of body structure, organ function or the
functional system of the body, (3) statements that made claims about figure fitting, fat trapping or any other
similar statements, (4) statements that included words that are not permitted to be used in food advertising,
(5)statements that made claims about skin or beauty nourishment (6) statements that claimed to be able to
cure, relieve, treat or prevent diseases or sickness or the symptoms of diseases and (7) statements by medical
professionals that recommended, supported, or praised the benefits or qualities of the food supplements. The
findings showed that nearly all of the advertisements for weight-loss dietary supplements contained illegal
content. Therefore, the relevant agencies need to inform consumers and promote awareness through
campaigns in the media, to protect consumers against illegal content in dietary supplement advertising.
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39U 330 322 (97.58)

[38] Thai Bull Pharm Sci. 2021;16(1):31-43



Poophalee T et al.

M19197 4 wansinvazvestonnulavanidivgligniesmung e veHanSaelasuTLanETINA

anuIuun

[y

ANPUN  aNWAIZVRITBANY IMUIUNNY

(3ovaz)

1 JaAnuNdevisonandlinii1lainduananisantnrunseanaueIu Usenauig 288 (89.4)
Jaanusanalul
(1) vdenlasiu (2) muauidmidn (3) aangladiuin Sudsnsiialedulu @) omns

Y

iesuantmin (5) animidn (6) Block & burn (7) sensiRaeyluiiu (8) andu
FN9 9 Y095°9Me LU antiaia anutivios aame anduuL andu (9) Aen angn
(10) anla lallely (11) anAnueeine s (12) linauunegiudn (13) an..(d1uau
Alansw)... Ala aelu . (Fwaud). 1 (14) wewseaau (15) induuieudn

Aaegne “andmiin wiuna ladleld 100% annyudiumilouny woauildeulun

dnsuaufoe any1n ruadyriLuleu”

2 Forufideviouansiidilaidnasdenisildeuwladasiadiewessane wihi s 105 (32.6)
¥auetaten wesyuUMsinuwesiime Yssnoudiedenudaseluil
(1) Detox ansity (2) wevadradusiulundudounilesiu (3) deuueaudiuiidnuse
(@) iy metabolism aglusienie (5) @duadsneaaauiioliiowmedis (6) e
SnvnaNnavEITEUURINANYNEIY (7) aevhiBuiFnazanmsulsenuems
Toition (8) daelifaruusing q lusemevhanldfit (9) nasdumandiininsesluu
waz (10) vBenuilauaziinmna
FeE1e “nszdunsndsinsneeslu eleduaine uazdenusuiwadsng o fdnnse

e ldudanss ann1sontauaIn1smueIms’

3 Fomnuiideviouansidilaindinadenisnssdudndu dnaulusiu wiedorudula 66 (20.5)
Tuyhusaiientu Uszneusederudmelui
(1) anduladiu 2) duduladiulu (3) gaeeansdndululiu (@) nsedudadiu (5)
nsrdudndILLuuEEa (6) nsedudndiu 9 9a (7) ilvivunsydu

A19819 “annsedudadiu munzann ¢ dusudnsusrenliladngiu”

URRY)

4 Fomnuiiuszneusemilioynelunislavanaunw aasslovivioassngas 44 (13.7)
199913 Vsznaudedeamudaseluil
(1) Wifinatrafes (2) ansadnansssuwAus 100% (3) Uaonds (4) Aign waz (5)
LiifiansnnAa

A10819 A 1 gauiiguingraminin 15 ualga Uasasdy 100%"

Thai Bull Pharm Sci. 2021;16(1):31-43 [39]



Poophalee T et al.

M19197 4 wansinvazvestonnulavanidivgligniesmung e veHanSaelasuTLanETINA

anuvin (se)

ANPUN  aNWAIZVRITBANY

IMUIUNNY

(3ovaz)

5 donnundensauanslidiladnie Ul nssavsaienualsny Usenaume

Jaanusanalul

a

(1) Ranssauninseanala (2

f9819 “FAIeL5IN1SKUABUERII 9179891

Anen”

) RINTSOULASRaIL

43 (13.4)

TuIa (3) an31508 LAy (4) NN

[

fidday! AazSoudlouaziBenuuy

6 Jaanundevsanandbimiirlainauisaditn ussw Snwn visetaaiulsa A

5(10.9)

Wuthe viseeinisvealsald Usenausedemnusasaluil

(1) 133msfudng (2) uiemsviesyn (3)

tJastunisidulseiiladuwan (@)

Wik

Yoy lududusu (5) Ysussuuiaaludon annsiiaiuiminu (6) anseaunas

\ANTEA (7) ATUANTEUUNTEREEIMT (8) AanstAuaIuiuladin

(9) AU

wUATISE (10) A1wdesd (11) Jasiulsauzise way (12) anainsunlsestiou

aaegs “antuiulusiane anledulududon uasiinaaudfiluenssuissou 97

7 ToAnuiwuzi SusemseungennUsElel ANAMYSOATINANYBIMITIAY

6(1.9)

UAAINTNNRNSUIMduazanssaauvsedndnwuvionanuvievihlidilaindu

YADININNNSUINELaraIansagy Usenaumedeninuiwioludl

(1) PuANlABNEUNMEELTEI M NRIUNITand LN (2) AruANMSREANNTuReY

Tng wounmd...[Founnd) uaz (3) Anduuasinplnaunmdiiderney

A79E19 “AruANNSHARYNTuRUlAY ... (Fo-unuanawNnd).. wingrdl

UszaunsaiLazifenvgaiunisantiininuinnil 10 U7

aAUs1BRANTTANE
Mnnsiiasadomaedeniulawaniidn
Prglaigndesniunguuievendndudiiasne s
wamsasswanamiminuuivlsdiudeeulatiuvs
wilapangrunenunsyIwydRenns we. 2522
wuhderalavananfdu “antudn” el
mﬁaammgmmsumﬁ'q@%sas 98.33 584a4U1A8
“ATEFUANEIUY WAz “annNDIU” ATUEIRU LAY

nwudlawundnuiuiesar 2.43 Widvneiiangvuie

|40]

dWesandeanululavandinardudennuiivans
Womuseneumedeuazdiuuseneumluaisdfy
vaandndna nelunisseyde wavdiuusenouves

HAnSugAInaTs lifidenuiiiitieligndeniy

ngvune ellanisdvduluivleddudesulaidie

ANAU 3 ANAUAINEID d1u1saLindulandening

v

Wevlawanealdiien 3 AfildduAuiegludeniny
LAY Lﬁaqmﬂﬁ’]é’uﬁuﬁqm%’ﬁuﬂiaw’lﬂ,umi
thlugnisithilawan wazgidoldidenldddud

Thai Bull Pharm Sci. 2021;16(1):31-43



Juilamsinagdidandalddudusae Jsdeldinde
Sumofidafudeiaisihsesdunislavanemis
aanndoafunisiuiiesfeiouvesdrtnau
ARENTIUNTOIMTHar e uTaUUTENI 2562 WU
ns3eadsuinniianiie e1vnsienay 59.24 Tudnuae
unslavanenanniigaiedesay 25.77 lngwy
nslawanassnauesilinnassnanLiuage wu
nslasaneandrsassngalunisandivinesis
snfmseeulatlasdedumesdiin'® uazyaisiile
Auslaaldsienuadinisfeaseudsednd 2562 nu
n1sieassuluvandndugiauninAenislavandu
s lavanmasnais 18enassnauvendngdug
AuasalagiliiAnnisdlednuaznaadeldu
Useifiudidnfnyte

idefiansanmnugnieswesienulawanly
AUFULUUNSENENeA WUIAINNTTNUNTRAIY
TawamusUiuunisaionoalasusldvionna 2
sUnuy baun sUnuudeniny wasjuuuutaning
Sufugunn Inesegar 98.28 vadlawmnann
\@suomsfiuansasangaaniivinlézuuuunis
grenenkuutenlItuTIufdusUunInduely
gnFeanIunguuNBNINTign denndesiuauide
voangu Talunm wudrdatefiduilandnaulade
dufanlawan fe mslavanuudoseulaidvdna
Waurnseaulindassendndue n1slavanves
wAn fausiauomsfiuansassnaaaaiviniidi
Peliignaosniungrue® aunsesvdygfonnis
WA, 2522 fip

1IN31 40 Ao ulawananUsyleviauan
wieassnAnvoIemsouduianioidunisuasn
vanaAnaudelagliiauns uaz

11951 41 Ao flauszasAvzlavananlselov
AN VTBATINAN VBIDMNTNITINYNTENLLFLS

IgInsiad 19218010 ATNEUAT N8N

Thai Bull Pharm Sci. 2021;16(1):31-43

Poophalee T et al.

wilsdefiun niedRundu nienie355ulaiie
Uselovillunnenisa desddes 2w nMneuns wse
fonrruiiazlasuidanandulddeyyinnsie
finrsandeu Weldsuoygrnuddslavanld’ uay
A0nARBINUIILVRINIFEIYN AT wazetiud Freiin
wumaAnSasiiloguaniazauuuLBunediin
fin1slawanleinassnAMLiulse? Lazaennnediy
Weveatasn Tszauaed inuinlavanudasudiasy
amsantminiudeladuaiifiofunslavaning
190 InATINAMLAUATIZ
Foauiililavanndnsusiaiuemsfiuans
asswamaninin wudnwugnislddosalavmn
Suunléidu 7 dnwaridhdslavanligndesny
e Taewuinly 1 Sulasanuenainnislasan
snfundnsasiildlunsanindn nszdudndiu
setenuludnvuziferfududsedunanuds e
nwuniskansasananlunistesiu dada vssmilsa
W3991711599415A N1THNARDLATIATIIN1TYIIIUVES
$19n8 nstinaseRanssas nslddennnuiivnalédly
ATLAMANDINNT LAENUINNNIITUTDINTaYNEBY
asswamNAnAuglnoyaaInInIenIsung 39
NAnfuaTasuenmsmandnaslasunisiiiise e
desnnnuinfinmslavaniiuede waziinnsnandis
feUszdndirnauazni1ssuseumnulaoniuvues
winfusisamegdaeluidondonulavun dald
gnFoemINUIENIAGITNUANENTIUNITOIMNSLaLE)
309 ndninasinislavanems we. 25611 Fawa 7
Snwazdinarndudoniudiviululdnislavan
9111 @OAAADINUIIUITIVOILUATUNT SAUNIY
Jum wardgnnn Wasuusdas Anuiilawun
wémﬁmsma%mmvmamﬁgflmﬁﬂﬁauimgﬁﬂﬂmaé”mmi
gengniuaziuseslsransnmvioanuvasnde 2
wagaen IszaNeA wuan lunslawane s

fon1sanuIniln anAusIu anduluiy nsedu

|41]



Poophalee T et al.

Foarunsetaaulusnuazdsriududomnuivy

Talunslawanainis?

a3unan1sAnen
IINNANISANYIFNBEURlasINGn A9
i IkansasInaantmdniiddeglignies
aungusnguuLivledPudieeulatduvanis nuiy
Junislavanldonassnauaesormsiiinalunis
anthmin fefoidulavanldoinasmmanvetorms
lunsiinasalaseasnsinaueessnenie Inenslyd
fovdluidonlavarludnuvaeivialagldidnladn
ansnantminldodnsniuasUaonds dadu
witdulawanomsilildfuoyginandiinau
AuznssINIOINsIaren Jududnuaziesiiiides
semainanuilafinvestfuilaa mnvaadeuas
UslnandndadiaSueimsaualaiyanonadanali

Anenulivaensiesoaunin

daLauauuy

meiteilitosinvesnsifofe Wunishnw
nngudtegniulediuieeuladiivledifen
wazifunisAnunanizdonnuildlunislavan
wAnSusiado T siuansasanamaniiin ngld
F1fu 3 Mmdufie “amivmiin’ “nszdudndiu” uas
“anA11u8Iu” LieliAnAdu narnnaisuaz
AspuAguIINBaty lunisAnuiadsdeluandia
Srunuduledfinsounquunntu udoumildly
nMsAvfuIntu snfafiuguuunisssdiuaiu
gnaesmunguungliiissameyssfivaindeniny
Tawain 1wy Ussiiiuangunmitldlunislawan vie
aanvenan fusiilawan uageraveronalifs

1

Auslaa lnensiiudeyaniedsnsduniveluuungy

Y

[

fugldndndueiding1n egdlsinunasinnisfine
UM BUINERSUILETH I TULAASATINA AN

Umiiniidunglignfesmunguuneuuiulessiu

|42

oaulatduranidsdruuindunisiawuininny

nszs19dyelAe1ms wa. 2522 Ingdndelvguslaa

v A

Wrlainwduduadauisatida ussmn Shwivse
Josiulsa wieiinadonisiudsuntacinsadimse
N15Y1197UU89319018 F1UNIUANEATINNITOINS
waze1AsNInINTTuNIIRTIREeU W1E T AuAY
nslavanan Susiiasuomsiiudedumesidnd

WU 89T7U $aufen5ldunaneiisuwsauin

Y 1% '
a = o a

897 wonvnUuAITinAnanImveguilaalunis
AuAsoInULaTld Fendsliniieauguanasliniiug

wazdeyangniesunussuvuiveliiianisiiviniude

'
al

Wy MIFEeIn g linnuiiassaussAReiu

o

nsfude nisiuwinviudestiegndes enaidunwing
nilafaru1snAuAIeaUsey1vuaInnIsiionld
nandueivnandl iiAnnisuilnaeg1elasndese

VNN

LONFA1581989

1. Kitchanapaibul S. Improper weight loss behavior among
Thai adolescents and young adults. Nurs J. 2012;39(4):179-
90. (in Thai)

2. Sareerat S. Marketing strategy and marketing management.
Bangkok: Diamond in Business World; 1998. (in Thai)

3. Thitijirawith W. Online Media exposure behavior affects
purchasing decision of supplement beauty product
[master's thesis]. Bangkok: Bangkok University; 2018. (in
Thai)

4. Ministry of Digital Economy and Society. National Statistical
Office Thailand. The important summary result of the 2018
household survey on the use of information and
communication technology (quarter 1) [Internet]. Bangkok:
The Office; 2018 [cited 2020 June 1]. Available from:
http: / / www. nso. go. th/ sites/ 2014/ DocLib13/ & 1 U ICT/
walulafluniaiFou/2561/ict61-agUnafidrfy_Q1.pdf (in
Thai)

5. Ministry of Digital Economy and Society. Electronic

Transactions Development Agency. Thailand internet user

behavior 2019. Bangkok: The Agency; 2020 [cited 2020

June 1]. Available from: https://www.etda.or.th/th/Useful-

Thai Bull Pharm Sci. 2021;16(1):31-43



10.

11.

12.

13.

14.

Resource/ publications/ Thailand- Internet- User- Behavior-
2019_Th.aspx (in Thai)

Vantamay N. Principles of advertising. Bangkok: Kasetsart
University Press; 2011. (in Thai)

Sanawee K. Media Exposure and Media Literacy of Youths
in Bangkok Rajamangala University of technology Phra
nakhon. [Research report]. Bangkok: Bangkok Rajamangala
University of technology Phra nakhon; 2011. (in Thai)

7. Santawee K. Media exposure and media literacy of
youths in Bangkok. Bangkok: Rajamangala University of
Technology Phra Nakhon; 2009. (in Thai)

Theppharnomrat S. Information exposure consumer’ s
behavior opinions and purchasing decisions of dietary
product on online media of Bangkok metropolitan citizens.
Siam Commun Rev. 2015;14(17):104-12. (in Thai)
Sampatpong P. Consumer’s buying decision behavior on
supplementary food in Nonthaburi Province. Bangkok:
Rajapruk University; 2017. (in Thai)

Chinthanorm K. Perception of importance of factors
influencing the credibility of health- related websites
[master's thesis]. Bangkok: Chulalongkorn University; 2008.
(in Thai)

Prapprasri T, Kruawong P. The behaviors of consuming
supplementary food of students Kamphaeng Phet
Rajabhat University MaeSot. In: 12th Naresuan university
Research confercence; 2016 Jul 21-22; Pitsanulok, Thailand
[internet]. Pitsanulok: Naresuan University; 2016. p.1439-51
[ cited 2 0 20
http://.nu.ac.th/nrc12/downloadPro.php?plD=222&file=22

2.pdf (in Thai)

June 1 ] Available from:

Chonwihan W. Prevalence of inappropriate use of health
products for weight control among female teenagers in
Saraburi Province and factors affecting it. Thai J Pharm
Pract. 2016;8(2):442-55. (in Thai)

Food Act B.E. 2522. Royal Gazette. Number 96; Section 79
(1979 May 13) [Intemet]. [cited 2020 June 1]. Available form:
http://www.ratchakitcha.soc.go.th/DATA/PDF/2522/A/079/
1.PDF (in Thai)

Food and Drug Administration Announcement: Criteria for Food
advertisement B.E. 2561. Royal Gazette. Number 135; Spedial section
322 D (2018 Dec 17) [Intemet]. [cited 2020 June 1]. Available form:
http://www.ratchakitcha.soc.go.th/DATA/PDF/2561/E/322/T_0011
\PDF (in Thai)

Thai Bull Pharm Sci. 2021;16(1):31-43

15.

16.

17.

18.

19.

20.

21.

22.

23.

Poophalee T et al.

Food and Drug Administration. Thailand FDA reveals
statistic surveillance of illegal health product [Internet].
Nonthaburi: FDA; 2019 [cited 2020 June 1]. Available form:
https://www.fda.moph.go.th/Shared%20Documents/News
/U9UUT20184%202563/1171469n%20019% 2003UU 55 U19u%
202563/98.%20WN @A L1 9219%2001 59980 % 20N AR U
FUNNEANY YUY pdf (in Thai)
Foundation for consumer. Foundation for consumer
reveals exaggerated advertising appeals is the most
appeals in 2019 [Internet]. Bangkok: The Foundation; 2020
[updated 2020 Jan 14; cited 2020 June 1]. Available form:
http: / / www. indyconsumers. org/ main/ products- service-
150/1166-complaint14-1-63.html (in Thai)

Panya A. A framework for building trust in B2C E-commerce
based on consumer's viewpoint in Thailand [ master's
thesis]. Chiang Mai: Chiang Mai University; 2015. (in Thai)
Meearsar S. Website brand quality components of E-
marketplace in Thailand [dissertation]. Bangkok: Siam
University; 2015. (in Thai)

Prakhamsriwong D. Utilization of online weight reduction
information of female citizen [master's thesis]. Chiang Mai:
Maejo University; 2014. (in Thai)

Wattanopas T. The factors influencing customers trust
including online advertising and involvement [ master's
thesis]. Bangkok: Bangkok University; 2018. (in Thai)
Witchakit N, Chaynuk A. Legal measure regarding control of
advertisement of health product and beauty products on
internet. SDU Grad J. 2014;10(1):269-76. (in Thai)
Weerasomwong H. Legal measure in case of the control of
advertising on weight loss supplement via social media.
[master's thesis]. Bangkok: Sripatum University; 2017. (in
Thai)

Rattanapongjinda N, Plianbangchang P.  Survey of weight-

loss product advertisements on the internet. J Health sci.

2012;21(4):741-9. (in Thai)

|43



