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CONCEPT OF HEALTH CONSUMER PROTECTION

Rapeepun Chalongsuk

Department of Community Pharmacy, Faculty of Pharmacy, Silpakorn University, Sanamchandra Palace Campus,
Nakhon Pathom

Corresponding author: chalongsuk_r@su.ac.th

ABSTRACT

To stimulate trade competition is beneficial for consumers having a larger choice of goods and
services from markets. But the consumer will have a rational decision depend on the perfect information of
goods and services. Then concept of Health Consumer Protection is to prevent consumer decision from
irrational behavioral decision. There are many strategies to implement the concept of health consumer
protection such as making quality and price information available, receiving a fair settlement of just claims,
including compensation for misrepresentation, shoddy goods or unsatisfactory services and rational attitude
of goods-services consumption. However, good consumer protection system should not be a barrier to
access goods and services.
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