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Abstract

This study aimed to examine: (1) the personal, economic, and social characteristics of tourists
in Nakhon Nayok Province; (2) purchasing behavior toward fresh and processed Marian plum products;
(3) consumer demand for processed Marian plum products for Value-added; and (4) the relationships
between personal, economic, and social characteristics, purchasing behavior, and consumer demand
for processed Marian plum products. The sample consisted of 400 tourists in Nakhon Nayok Province,
selected through accidental sampling. Data were collected using a questionnaire as a research instru-
ment between November 2025 and January 2026. Statistical analyzed using frequency, percentage,
mean, standard deviation, and the chi-square test. Consumer demand was categorized into categorical
variables for testing relationships. The results showed that most respondents were female, with an
average age of 30 years, held a bachelor's degree, and worked as private-sector employees. Most
respondents had previously purchased processed Marian plum products, primarily at the annual Marian
Plum-Sweet Marian Plum Festival in Nakhon Nayok Province, mainly for personal consumption. Overall
interest in processed Marian plum products was at the highest level (mean = 4.30), while overall
consumer demand was at a high level (mean = 4.11). The hypothesis testing revealed that gender, age,
marital status, place of residence, educational level, monthly income, household size, purchase expe-
rience, purchase location, and overall product interest were significantly associated with consumer de-
mand for processed Marian plum products at the 0.01 significance level. In contrast, occupation and

primary reasons for purchasing were not significantly associated with consumer demand.
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Table 1. Number and percentage of personal and socio-economic factors (n =40
Personal and socio-economic ~ Nu  Per- Personal and socio-economic ~ Nu  Per-
factors mb  cent factors mb cent
er age er age
Occupation Gender
Student 65 163 Male 138 345
Civil Servant / Government Em- 68  17.0 Female 262 655
ployee Age
Private Company Employee 146  36.5 20-30 years old 259 630
Business Owner / Self-employed 86  21.5 31-40 years old 113 282
Farmer / Agriculturist 10 25 41-50 years old 18 a5
General Laborer 18 4.5 51-60 years old 17 43
Homemaker ! 1.8 Mean = 30 years old, minimum =
Average Monthly Income 20 years old, maximum = 60
Not more than 5,000 baht 18 4.5 years old
5,000 - 10,000 baht 43 108 Marital Status
10,001- 20,000 baht 118 295 Not married 244 61.0
20,001- 30,000 baht 118 295 Married 139 34.7
more than 30,000 baht 103 258 Widowed / Divorced 1r 43
Mean = 21,800 Baht, minimum = Domicile / Province of Resi-
4,500 Baht, maximum = 40,000 dence
Baht Nakhon Nayok Province 39 9.8
Number of household mem- Bangkok and Vicinity 94 235
bers Other Provinces 267 66.7
25 people 105 258 Educational level
4 people oL ezt Elementary school 31 7.7
58 people 206 515 Secondary school or equivalent 316  79.0
Mean = 5 people, minimum = 2 Bachelor’s degree or higher 53 133
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Table 2 Level of interest in processed Marian Plum Products (n=400)

Rank Processed Marian Plum Products Mean S.D. Level of Demand
1. Frozen Marian Plum 423 1.034 Highest
2. Marian Plum Craft Soda 4.25 0.963 Highest
3. Marian Plum Syrup 453 0925 Highest
4.  Freeze-dried Marian Plum 4.25 1.060 Highest
5. Dried Marian Plum 419  1.067 High
6. Marian Plum Jam 451 0901 Highest
7. Marian Plum Sorbet / Yogurt 477 0.567 Highest
8. Skincare / Cosmetics from Marian Plum extract 4.67  0.733 Highest
9. Marian Plum Paste 379  1.109 High
10.  Marian Plum in Syrup 379 1019 High

Overall 430 0.465 Highest

AMMABIN5lUNsUS InAuzesdnuUssUvastinna e
HANTIANT WU MMTINsEAUAURBINslumMsUslnauzeadaudssu agluseivunn (aede 4.11)
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'
v a
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q

o w

\3nsiloddylunsasenndnvalnswandam (Brand Image) Tvdieruaudauazunidedo sesawn fio
PIUHAR N ﬁizﬁummgaamiagiuizﬁumﬂ (Aads 4.17) Feaonnasafunuideres D597 UAYANY
(2563) flsgynnmdnwansrandunidninadanosiiteddynonisindulatendnsuminuasaaly
wussy maamuaaﬁuﬁ’umsﬁﬂLauaL%ﬂinﬁwuﬁaaaulaﬁﬁmmsawgﬁﬁqLLaz@ﬂa;gU%Imiﬁﬁﬂﬁu%%a
wAnfumniamisgusulufmiauasnenladuessd dusuniumen fseduanunoimniseglussduan
(A10dE 4.11) wazAugesINTTAT MUY ﬁiEﬁUﬂ’ngaﬂﬂ’]i@%lliu%ﬁmﬂﬂ (LAY 3.89) TwaziBuanl

Table 3
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Table 3 Mean, Standard Deviation, and Interpretation of the Level of Consumer Demand for

Processed Marian Plum Products (n =400)

Demand for Processed Marian Plum Mean S.D. Level of Demand

Products (Marketing Mix)

1. Product 4.17 0.530 High

1.1 The packaging of processed Marian Plum Prod- 4.24 0.669 Highest
ucts is visually appealing and attractive.

1.2 There is a wide variety of processed Marian 431 0.889 Highest
Plum Products available for purchase.

1.3 Processed Marian Plum Products are clean, 4.17 0.738 High

safe, and free from food additives.

1.4 The packaging of processed Marian Plum Prod- 4.00 0.931 High
ucts is compact and portable.

1.5 Processed Marian Plum Products have a long 4.15 1.132 High
shelf life.

2. Price 4.11 0.495 High
2.1 The price is reasonable relative to the product 4.03 0.752 High
quality.

2.2 The price is competitive when compared to 3.95 0.938 High

similar local products.

2.3 The price offers good value for money consid- 4.01 0.956 High
ering the benefits received.

2.4 The pricing is transparent and fair, without ex- 4.24 0.680 Highest
ploiting consumers.

2.5 Willing to pay a slightly higher price if the reve- 4.31 0.787 Highest

nue supports farmers or the local community.
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Table 3. continous

Demand for Processed Marian Plum Mean S.D. Level of Demand

Products (Marketing Mix)

3. Place 3.89 0.605 High

3.1 Prefer to purchase from community shops or 3.88 0.944 High
OTOP stores.
3.2 Prefer to purchase from fresh markets or 4.27 0.816 Highest

farmer's markets.

3.3 Prefer to purchase from convenience stores. 3.77 0.994 High
3.4 Prefer to purchase through online channels. 3.89 0.918 High
3.5 Prefer to purchase at department stores or su- 3.68 0.962 High
permarkets.

4. Promotion 4.26 0.392 Highest
4.1 Prefer to receive product information and pro- 4.02 0.660 High
motional updates through multiple channels

4.2 Prefer product packaging that features local sto- 4.43 0.558 Highest
rytelling.

4.3 Prefer having product tasting or sampling activ- 4.09 0.867 High
ities prior to making a purchase decision.

4.4 Prefer attractive sales promotions 4.37 0.663 Highest
4.5 Prefer receiving marketing communications for 4.39 0.693 Highest

processed Marian Plum Products  through online

channels.

Overall Demand 4.11 0.434 High
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Table 4. Chi-square Test for the Relationship Between Personal, Socio- economic Factors and Consumer De-

mand for Processed Marian Plum Products Among Tourists for Value-added in Nakhon Nayok Province

Independent Variables Xz P-value df Significance

Demographic, Economic, and Social Factors

Gender 43.227" 0.000 2 Sig.
Age 33.212" 0.000 6 Sig.
Marital status 75.179" 0.000 4 Sig.
Domicile (Place of residence) 59.295" 0.000 4 Sig.
Highest education level 169.655" 0.000 4 Sig.
Occupation 4.868™ 0.088 2 Non-sig.
Average monthly income 47.853" 0.000 4 Sig.
Number of household members 147.287" 0.000 4 Sig.
Purchasing Behaviors for Processed Marian Plum Products

Experience in purchasing processed 25.402" 0.000 2 Sig.
Marian Plum Products

Preferred locations for purchasing processed — 71.841" 0.000 8 Sig.
Marian Plum Products

Primary reasons for purchasing processed 7.695™ 0.103 a4 Non-sig.
Marian Plum Products

Overall interest in processed Marian Plum  48.924™ 0.000 4 Sig.

Products

" Non-Significant at 0.05, ** Significant level at 0.01
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