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ABSTRACT: The objective of this research was to study the factors influencing decisions making on the agro-tourism
of tourists in Wang Nam Khiao District, Nakhon Ratchasima Province. The sample consisted of 120 people by
accidental random sampling. The data were collected by questionnaires. The results revealed that 8 topics of
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agricultural tourism had a high impact on decision-making as follows: 1) natural resources (mean 2.66) 2) personal
needs (mean 2.52) 3) facilities (mean 2.48) 4) accommodation (mean 2.42) 5) transportation (mean 2.40) 6) economic
conditions of tourists/families (mean 2.35) 7) products and services (mean 2.33) and 8) public relations and
information dissemination (mean 2.14). The result was indicated that Wang Nam Khiao District, Nakhon Ratchasima
Province has abundant natural resources and facilities that provided tourists, created satisfaction for tourists at a
very high level. The factors of public relations and dissemination of information was affected tourist decisions at a
medium level (mean 2.14). The comparison of the factors influencing the decision-making of agricultural tourism of
tourists was found that gender and income were statistically different. There were statistically significant differences
in agricultural tourism decisions as following: 1) Tourists of different gender had statistically significant differences in
agricultural tourism decisions at the .001 level, namely convenient road and beautiful tourist attractions, and a good
atmosphere. There was a statistically significant difference at the .05 level, there were natural tourist attractions and
interesting agricultural activities. 2) The tourists with different incomes had significantly different agricultural tourism
decisions statistically significance at the .05 level of 2 issues, namely, the area show on google map and tourist are
required to visit a unique lifestyle and pleasant atmosphere unlike any other. There was a statistically significant
difference at the .01 level, 1 issue, there were enough car rest stop and a statistically significant difference at the
.001 level, 1 issue, there was clean and beautiful accommodation which indicated that there was still need for
infrastructure and facilities development to accommodate tourists coming to the area. Therefore, a resource
conservation plan should be established with entrepreneurs and communities to be sustainable agricultural tourism
destinations.

Keywords: agro-tourism; tourism; decision- making; Wang Nam Khiao district
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Table 1 Factors Influencing tourists’ decision making on Agro-tourism in Wang Nam Khiao District, Nakhon

Ratchasima Province

Factors Influencing to decision making Mean  S.D.  Interpretation*

1 Abundant natural resources such as mountains, forests, flower and natural ~ 2.66 0.47 High level

attraction

2 Personal needs such as to spend time with family and friends, to find new 252 067 High level
lifestyle, to gain experience and learn new things, to escape from the urban

society, to learn and earn knowledge and experiences

3 Fadilities such as parking lot, assembly point, tourist information service 248  0.57 High level

center and signpost

4 Accommodation such as beautiful hotel or resort with a reasonable price 242 0.53 High level

5 Transport such as a tourist attraction are nearby accommodation place and 240  0.64 High level

comfortable road

6 Economic conditions of tourists and / or their families 235 061 High level

7 Products and services such as souvenirs, food, beverage, fruit, gardens, 2.33 0.84 High level

orchards, café and animals farm

8 Public relations and dissemination of information through various media such 214~ 0.79 moderate
as television, radio, print media, internet, agency tour, Tourism Authority of level

Thailand and public relations from local authorities

*note 2.26 — 3.00 = high level, 1.51 - 2.25= moderate level, 0.76 — 1.50= low level and 0.00 - 0.75 = not affecting to decision making
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Table 2 Comparison of factors influencing tourists’ decision making on Agro-tourism by gender of tourist in Wang

Nam Khiao District, Nakhon Ratchasima Province

Gender
Factors influencing to decision making Male (n=50) Female (n=70) t
Mean S.D Mean S.D
1. Facilities
- Comfortable road 2.66 0.47 2.53 0.50 1.452%**
2. Natural resources
- Beautiful tourist attraction and pleasant
atmosphere 2.76 0.43 2.63 0.48 1.559%**

3. Product and service
- various of Natural tourist attraction and

agricultural activities 2.68 0.47 2.59 0.49 1.057*

Note * = Significant level at 0.05 , ** = Significant level at 0.01 and *** = Significant level at 0.001

Table 3 Comparison of factors influencing tourists’ decision making on Agro-tourism by Income of tourist in Wang

Nam Khiao District, Nakhon Ratchasima Province

Income
Factors influencing to decision making Lower than 15,000 15,000 up t
(n=44) (n=76)
Mean S.D Mean S.D
1. Accommodation
- Clean and beautiful accommodation place 2.66 0.48 2.53 0.50 1.398***
2. Facilities
- The area has enough car rest stop 2.44 0.74 2.55 0.57 0.851*
- Many accommodation places are shown on 2.51 0.55 2.62 0.48 1.031*
Google map
3. Personal need
- Require to visiting a unique lifestyle and 273 0.50 2.59 0.67 1.266*

atmosphere unlike any other

Note * = Significant level at 0.05 , ** = Significant level at 0.01 and *** = Significant level at 0.001
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