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Abstract

The purposes of this research were to conduct the study on cost revenue and profit, marketing channel,
marketing margins, problems and recommendations to improve both production and marketing system of the
narrow-leaf cattail mats. The information used in this study was purposively elected from mat markers, wholesalers,
and retailers. The implement of the study was questionnaire. The results of cost, revenue and profit from mat
making showed that the price for small-sized mat (0.8 m x 1.5 m) and large-sized mat (1.1 m x 1.7 m) were 12.50
and 20.00 baht per piece respectively. When the whole costs per piece were considered, total cost of small-sized
mat and large-sized mat were 11.23 and 18.02 baht per piece respectively, dividing into total variable cost of 10.27
and 16.35 baht per piece respectively and total fixed cost of 0.96 and 1.67 baht per piece respectively. For the profit
of small-sized mat and large-sized mat were 1.27 and 1.98 baht per piece respectively. There was only one channel
of curtail mat, used in this study started from mat makers to wholesalers to retailers to consumers. The marketing
margins of small-sized mat (0.8 m x 1.5 m) was 3.50 baht per piece or 21.875% of retail or consumer piece,
comprising marketing cost of 1.92 baht per piece or 12.00% of retail or consumer price and Mercharits profit
(commissions) of 1.58 baht per piece or 9.88% of retail or consumer price. The marketing margins of large-sized
mat (1.1 m x 1.7 m) was 7.50 baht per piece or 27.27% of retail or consumer price, consisting of marketing cost
of 1.92 baht per piece or 6.98% of retail or consumer price and merchant’s profit (commissions) of 5.58 baht per
piece or 20.29 of retail or consumer price. Raw material was considered as the crucial problem because it could be
obtained from natural sources only, could not specify about quality and forcast the quantity. More seriously, the
narrow-leaf cattail was a kind of weeds, unneeded by nearby people who wanted to cut out and to clear it.
Recommendations for the future, raw material development and management was the main point could not be
neglected. All mat makers should take urgent action in reservation and planting as well as make the well
understanding with people in surrounding areas. Mat makers could increase the added values for the products like
beatified its by various colors or adapted its for multipurpose.
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Table 1 Cost revenue and profit of two sizes of cattail mat

Item Small-sized mat

(0.8 m x 1.5 m)

Large-sized mat
(1.1 m x 1.7 m)

(Baht/piece) (Baht/piece)
Price 12.50 20.00
Total variable cost 10.27 16.35
Straw 1.20 1.50
Color 0.31 0.50
Labor 8.76 14.35
Total fixed cost 0.96 1.67
Loom 0.45 0.92
Building 0.17 0.24
Others 0.34 0.51
Total cost 11.23 18.02
Profit

1.27 1.98
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Fig. 1 Marketing channel of cattail mats
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Fig. 2 Marketing channel of cattail mats for calculating marketing margins
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Table 2 Cattail mat marketing cost of wholesaler

Cost components Baht/piece Percentage
Labor tied the mat 0.10 9.62
Packing 0.25 24.03
Transportation 0.56 53.85
Expenditure for water and electricity 0.13 12.50
Total 1.04 100.00

Table 3 Cattail mat marketing cost of retailer

Cost components Baht/piece Percentage
Salary 0.17 19.32
Packing - -
Transportation - -
Expenditure for water and electricity 0.71 80.68
Total 0.88 100.00

Table 4 Maker's price spreads and the break-down components of the marketing margins of

small-sized mat

Small-sized mat (0.8m x 1.5 m)

Item
Baht/piece Percentage

1. Retail or consumer price P 16.00 100.00
2. Marketing costs MC 1.92 12.00

Labor tied the mat 0.10 » 0.63

Salary 0.17 1.06

Packing 0.25 1.56

Transportation 0.56 3.50

Expenditure for water and electricity ~ 0.84 5.25
3. Commissions Cm 1.58 9.88
4. Mat maker’s price P 12.50 78.13
5. Mat maker’s-retail price spread P - P 3.50 21.88

Note : P =P + (Mc + Cm)
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Table 5

Maker’s price spreads and break-down components of the marketing margins of large

Large-sized mat (1.1 m x 1.7 m)

Item
Baht/piece Percentage

1. Retail or consumer price P 27.50 100.00
2; Marketing costs M 1.92 6.98

Labor tied the mat 0.10 0.36

Salary 0.17 0.62

Packing 0.25 0.91

Transportation 0.56 2.04

Expenditure for water and electricity 0.84 3.06
3. Commissions Cm 5.58 20.29
4. Mat maker’s price P 20.00 72.73
5. Mat maker’s-retail price spread P - P 7.50 27.27

Note : P =P + (MC +C)
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74.40 VoIEIMNABNNTITARA (Table 6 and
Table 7)

Table 6 Farm, wholesale and retail price and marketing margins of small-sized mat (0.8 m x 1.5 m)
per piece
Price Marketing margins Percentage
Entrepreneur
Baht/piece  Marketing Merchant’'s Total Marketing Merchant's Total
cost profit cost profit

Mat maker 12.5 = - - = - =
Wholesaler 14.5 1.04 0.96 2.00 54.17 62.08 57.14
Retailer 16.0 0.88 0.62 1.50 45.83 37.93 42.86
Total 1.92 1.58 3.50 100.00 100.00 100.00
Percentage 54.86 45.14 100.00
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Table 7 Farm, wholesale and retail price and marketing margins of large-sized mat (1.1 m x 1.7 m)

per piece

Price Marketing margins Percentage

Baht/piece Marketing Merchant’s Total Marketing Merchant's Total

cost profit cost profit

Mat maker 20.00 - - - - - -
Wholesaler 25.00 1.04 3.96 5.00 54.17 71.26 66.67
Retailer 27.50 0.88 1.62 2.50 45.83 28.75 33.33
Total 1.92 5.58 7.50 100.00 100.00  100.00
Percentage 25.60 74.40 100.00
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Table 8 Mat maker’s price and marketing margins as the percentage share of retail or consumer

price in cattail mat marketing

Small-sized mat (0.8 m x 1.5 m)

Item
Baht/piece Share of consumer
prices (%)
Mat maker’s share 12.50 78.13
Marketing margins 3.50 21.89
Marketing costs 1.92 12.00
Commissions 1.58 9.87
Retail or consumer price 16.00 100.00
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i'm’mnUﬂanmaﬁmmaaguﬂnﬂmadLaa uneefiu wieYoua: 27.27 vavIIANBILLEN
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A ] b A A a A ¥ Al o
LARENNNIARIALYNAL 7.50 UINGBHU WID P181AN maﬁmmamu{[nﬂ waznbyves
Lonas 27.27 V84TIA1NWUAN HIBINANVBY NaRWTINAL 5.58 UNdaiY nI0TaLAZ 20.29 189
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af P Y o | PR A A v AI
fuslne SedazneuduAuUNIIARIANINL 7.50 s1auUan wieTanvasguilne (Table 9)
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Table 9 Mat maker’s price and marketing margins as the percentage share of retail or consumer

price in cattail mat marketing

Large-sized mat (1.1 m x 1.7 m)

Item
Baht/piece Share of consumer
prices (%)

Mat maker’s share 20.00 72.73
Marketing margins 7.50 27.27

Marketing costs 1.92 6.98

Commissions 5.58 20.29
Retail or consumer price 27.50 100.00
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