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Factors affecting decision making for purchasing durian in the
eastern region of Thailand: A case study of consumers
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ABSTRACT: Consumption behavior is an important determinant in production and marketing plan of agriculture
products. Since the authority is responsible to purchase decision making of consumer. The objectives research of
factors affecting decision making for purchasing durian were to study 1) general characteristics and durian consumers’
behavior 2) durian consumer s’ satisfaction and 3) factors affecting decision making for purchasing durian. The samples
consisted of 385 consumers purchased durian that produced in the eastern region of Thailand namely Chanthaburi,
Rayong and Trat provinces. The data was collected by using structured interview from May to June 2016. Statistical
analysis was obtained through percentage, mean, minimum, maximum, standard deviation and multiple regression
with backward elimination. The results revealed that 1) The consumers were female of 50.91%, average age 36.17
years, average number of household member 4.18 persons, average monthly income 18,527.95 Baht, consumers’
behavior in purchasing durian were to average fruit size 2.66 kg./fruit, average fruit number 1.61 fruits/times, average
quantity 4.28 kg./times, average frequency 2.10 times/year and willingness to pay more for quality durian average

AT UNEATYRTEU AUINEAT NUINLNRELNEATAIART NFUNNS 10900

Tropical Agriculture, Faculty of Agriculture, Kasetsart University, Bangkok 10900, Thailand
MPATNRULEATHLATTINAANRRTINERT ATULINEAT NUNINENAEINEATAIAAT NN 10900

Department of Agricultural Extension and Communication, Faculty of Agriculture, Kasetsart University,
Bangkok 10900, Thailand

AT VATHFANART NINENArg I EEIINBIT UWNLT 11120

School of Economics, Sukhothai Thammathirat Open University, Nonthaburi 11120, Thailand
Corresponding author: patk3399@hotmail.com



594

LNUNERAT 45 (4) : 593-600 (2560).

9.27 Baht/kg. 2) Consumers’ satisfaction toward product, price, place and promotion was at highest level. 3) Fac-
tors affecting decision making for purchasing durian were monthly income, fruit size and satisfied with the price.
(p <0.01), number of household members (p < 0.05) and willingness to pay more for quality durian. (p < 0.10)

Keywords: consumer behavior, satisfaction, durian
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Table 1 Level of consumer s’ satisfaction toward durian in the eastern region of Thailand (n = 385)

satisfaction Level

ftems Mean S.D. Meaning
1. Product
1.1 Variety of durian 4.73 0.45 highest
1.2 Weight of durian 4.31 0.51 highest
1.3 Shape and number fertile locules 4.48 0.66 highest
1.4 Characteristic of external quality and freshness 4.32 0.57 highest
1.5 Maturity of durian 4.51 0.63 highest
1.6 Characteristic of the durian flesh 4.39 0.64 highest
1.7 Smell of durian 4.45 0.66 highest
1.8 Flavor (sweetness / Qiliness) 4.35 0.65 highest
1.9 Safety from chemical 4.46 0.67 highest
1.10 Nutrition 4.36 0.69 highest
1.11 Quality assurance from government 4.40 0.71 highest
1.12 Traceability 4.37 0.72 highest
Total satisfaction towards the product 4.43 0.33 highest
2. Price
2.1 Consistent price for ability of purchase 4.56 0.61 highest
2.2 Appropriate price compare to quality 4.31 0.61 highest
2.3 Several price level 4.44 0.66 highest
2.4 Clear in price tag 4.33 0.68 highest
2.5 Price for ability negotiate 4.46 0.67 highest
2.6 Price is similar to competitions 4.42 0.69 highest
Total satisfaction towards the price 4.42 0.59 highest
3. Place
3.1 Find easy e.g. near house 4.59 0.59 highest
3.2 Convenience transportation 4.34 0.63 highest
3.3 Convenience car park 4.44 0.68 highest
3.4 Many types durian of purchase 4.43 0.69 highest
3.5 Have another fruits for purchase 4.45 0.68 highest
3.6 Put durian nice and orderly / comfortable to purchase 4.30 0.72 highest
3.7 Ability of purchase by phone, postal, online and send to the house 4.21 0.95 highest
Total satisfaction towards the place 4.38 0.44 highest
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Table 1 Level of consumer s’ satisfaction toward durian in the eastern region of Thailand (n = 385) (cont.)

satisfaction Level

ltems Mean S.D. Meaning

4. Promotion
4.1 Advertisement via radio broadcast, internet etc. 4.66 0.54 highest
4.2 Giving product information 4.22 0.54 highest
4.3 Getting suggestion about characteristic non maturity / maturity of durian 4.47 0.67 highest
4.4 Have promotion activity such as discount, changeable, give, add) 4.26 0.61 highest
4.5 Buffet fruit in orchard 4.45 0.66 highest
4.6 Taste before buy / free sample 4.33 0.71 highest
4.7 Peel, look and touch the durian flesh 4.45 0.67 highest
4.8 Service from the salesperson select, unfasten, peel etc. 4.29 0.68 highest
4.9 Quality assurance / durian return / change 4.31 0.83 highest
Total satisfaction towards the promotion 4.38 0.37 highest
Overall satisfaction 4.40 0.43 highest
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Table 2 Multiple regression analysis of factors affecting decision making for purchasing durian

Variables Coefficient t-statistics Prob.
Constant -0.680 0.967 -0.703 0.482
MEM 0.176 0.076 2.304 0.021**
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R?=0.437 F-statistics =41.841 (Prob. = 0.000) D.W. =2.026

Note: Significant at *** (p < 0.01), ** (p < 0.05) and *(p < 0.10)
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