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ABSTRACT: The objectives of this research to study 1) the tracing of music utilization in the agricultural sector
in Thailand. 2) the utilization of music media in agricultural extension and development. 3) the development
of music media and model. 4) the evaluation of music media and model. This research was mixed method research.
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The processes were divided into 4 steps: There were 4 steps: step 1: the tracing of music utilization in the agricultural
sector in Thailand; step 2: the study of the music model utilization for agricultural extension and development;
step 3: music media development and model in music utilization for agricultural extension and development
in Thailand; step 4: satisfaction evaluation of music media and performance of model in music utilization
for agricultural extension and development in Thailand. The results of the research revealed that 1) tracing of music
utilization in agriculture has 8 components comprised of (1) music society and living condition (2) culture and
traditions (3) belief and religion (4) landscape, environment, and weather (5) music genre (6) music elements
(7) musical instruments and (8) goal music utilization. The phenomenon that affected this factor and caused
the change were such as technology and communication. 2) the agricultural extension officers utilized music media
at the moderate level and needed music media at the high level. The appropriate music attributes in agricultural
extension and development were such as country music with moderate rhythm which created fun, had the length
around 1-3 minutes, emphasized the words for easy to listen and remember for recreation or publication
via Facebook, YouTube, Tik Tok, Instagram, Twitter. 3) the development of music media under the name
“Kaset Kemkaeng” to be a prototype in music media development process and model development in
music utilization for agricultural extension and development in Thailand comprised of (1) factors in music utilization
in agricultural sector (2) process in music media development in agricultural extension and development
(3) music utilization by the agricultural extensionist (4) agriculturist. 4) regarding the satisfaction evaluation of music
media, it was on the highest level in the music genre, music tempo, music mood, music length, music element,
music content. The model of music utilization for agricultural extension and development in Thailand were at the
highest level on the appropriateness, probability in adoption, context relevancy, and actual utilization.

Keywords: music utilization model; music media; music and agricultural extension and development
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FumnzanlunsduaSuuagiauinsinems
suneudl 2 tufnunsiddonuntiiedudinuaziauinisinuns

Funoudl 2 nansinunslddenussiionsduasuuariannnsinuns Ussnaudae 4 dau leud

daufi 1 dnvaeialuuasdnuaznisduadunasiauinisinens nuin Tnauasunisinuns Sesaz 57.30

o

\Dumandgs fo1giade 41.76 U nsfnwnfosas 50.60 egluszduuiqang dndauaiunmainuasdinlngivszaunisal
nslddenunslitiu 5 9 fuszaunisallddonunsludunisainsnisividona arsamiud Ussanduius Tawan
uazweunsieyatIansily warlddenusslufanssuilanasnniiae
dauit 2 msliuazanudosnsdenunilunisduaiuasimuinisinnsvesindaaiunisinums Ussnoudae

7 9 (F1u3u 34 dauds) 1w

it 1 donunslunmsnlunuduaiuuasimuinisineas Uszneudie 1) leadnsnssug msiui
nsnsewtin Ussanduiug lawan weunsdeyatnnansinly 2) iWlernutiudis fausegdda adeenuderdiy 3) ileviliiaa
n1sWala geusu nmsneasddduinnssy unlugnisudladym 4) Lﬁ'amﬁmwammmf 5) 1ii0a31933n15 e5ue33nIs
NSEANTEUIUNTAN 9 NTNEY KudenunS

frudl 2 nslddonunisunisiaundneninesdns uazyrains Usenausie 1) msiiiumuaing
ANEINITAVRIYARINT 2) N3asatyuaziiddla nisUanlauduaains 3) nsasearusiude nsviheududiy
YosyAaINg 4) MsUsznduiug lawan aienmdnuaififsemsisusy

Fruit 3 nslidenunidudualuuazWauiinuasns Usenausiie 1) JamAayuey 2) n1snata
wazn15kUT3U 3) Young Smart Farmer 4) Smart Farmer 5) g31n9A305 6) na Ui U1uAunIng 7) vipa g dainuns
LLazgﬁ{‘]ggzgﬂﬁaf{u 8) ATISOULNEATAS

fruil 4 nslddenuniduduaiuuagiauinisudn Usznousie 1) n13vn1snenInaLNEIY
nERTBUNId nwasnguflni 2) anmgienia uasdeidi 3) nsdaniswnasygiaduAinunsdfAy (Zoning/Agri map)
a) 103 993N3NANITYILNBAT 5) WIATTIUNTNER (GAP/ LnunsdunTd/enara iudw) 6) maluladuazuinnssy
s ayaRiuLARaHER

Faudi 515148 oaunIdugnsaansuazarsauna Usenaudie 1) nsieuns deyan1ans
wardszndunusteyanisinunslussuvaisauma 2) n1sategneamalulad wavdaasunisddiusiuveununsns
3) M3PARU L3930 Useiliuranisaniuau

i 6 mslddeausidueinurity Ussneude 1) msdanisdngit 2) msdanisAuuaze

frudl 7 mslddenuniiiorivanedu o Uszneuse 1) iilensindoulmisisnie vimising 9 1hlug
MsHEUNsUaEN159nTTena 2) 1iennuneunate auiele sewinensiau 3) eadienissug iuyuag
$nedan1sandn uagnuvIuANg 4) enisaiisanutuiis mnvaynauy 5) lileaiansTNngs uaniUdsuainug
6) \laLiiunanmTin

Fendaasumanuasiimslddeaunilulsafuiomneglussduuiunasuasd arudesnisdonunsly

ﬂizLﬁuﬁawmmagiuizé’UMWﬂ (Table 1)
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Table 1 The summary between the use of music media and demand of music media for agricultural extension and

development (n=377)
usage demand
Music media
Mean SD. interpretation Mean SD. interpretation

1. The overview of agricultural extension and 3.06 1.107 Moderate 3.62 1.100 High
development

2. Organizational and human resource 296 1.136 Moderate 3.69 1.072 High
development

3. Agriculturist extension and development 263 1.374 Moderate 3.78 1.040 High
4. Production extension and development 261 1.328 Moderate 357 1.120 High
5. Strategy and information 273 1.339 Moderate 371 1.083 High
6. Plant protection 261 1.328 Moderate 389 1.128 High
7. Other targets according to human needs 314 1125 Moderate 392 0.986 High

Remark: 4.21-5.00 = Highest, 3.41-4.20 = High, 2.61-3.40 = Moderate, 1.81-2.60 = Low, 1.00-1.80 = Lowest

gau 31U UANEULIBIE 8AUAS T LN 1zaNTUNITE LA ULATWAIUINITINYAT (F1UIU 25 AauUs)

UndaaSunisinuasiinudeinsuInagnIniaNNaunauIu J9mizliunae Iauend 1-3 uii dillevnitduen

Hereuazansidne Whninadieldileuazineunsynng Facebook, YouTube, TikTok #se Twitter (Table 2)

o o

dhny
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Table 2 The demand of the characteristics of music media for agricultural extension and development — (n=377)

demand
Musical elements
Mean SD. interpretation
1. Music genre
1.1 Folk Song 4.06 1.001 High
1.2 Popular music 3.24 1.119 Moderate
1.3 Life music 3.40 1.153 Moderate
2. Music Tempo
2.1 Fast tempo (Vivace) 3.65 1.071 High
2.2 Medium tempo (moderato) 3.71 0.978 High
2.3 Slow tempo (Adagio) 2.73 1.156 Moderate
3. Music mood
3.1 Joyful 4.23 0.904 Highest
3.2 Relax 3.99 0.988 High
3.3 Enthusiastic 4.01 0.951 High
3.4 Energetic 3.76 1.063 High
4. Music length
4.1 Less than 1 minute 3.06 1.232 Moderate
4.2 1-3 minutes 3.95 1.020 High
4.3 More than 3 minutes 2.62 1.179 Moderate
5. Music content
5.1 Focus on information and details 3.44 1.063 High
5.2 Focus on keywords, easy to remember 4.30 0.871 Highest
5.3 Focus on music, less content 3.03 1.055 Moderate
5.4 Green music (no content) 2.38 1.275 Low
6. Music activity
6.1 Music Singing 3.50 1.110 High
6.2 Music listening 3.75 1.020 High
6.3 Music Movement 3.64 1.051 High
6.4 Playing musical instrument 2.98 1.167 Moderate
7. Dissemination channel
7.1 Public address system 3.12 1.308 Moderate
7.2 Special case (specific subject) 3.81 1.107 High
7.3 Community forum 3.82 1.104 High
7.4 Published via Facebook, YouTube, TikTok, 3.90 1.190 High

Instagram, Twitter

Remark: 4.21-5.00 = Highest, 3.41-4.20 = High, 2.61-3.40 = Moderate, 1.81-2.60 = Low, 1.00-1.80 = Lowest
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daudl 4 domuasteiausuuzvoninduaiunsinumsnudam 1) vegdungsiunmandenuniuazisnnsld
Afganm luseduinn (X = 4.07) 2) vngunaaisng 9 Tunslddoauss Tuseduan (0 = 3.89) 3) thduaiunisinuns
Lunsuduneunazisnisndndeauns lussduuin (X = 3.89) 4) v1ansatuayy/ swussanaluniswdndeaund
Tusgauainn (X = 3.82) 5) liflundssantoyadiudonuni/ linswisnsdududonuns luszduuin (X = 3.70)
MndoausuuzifnAutusniufunsuandonund Sesay 31.70 sesaafofuniaueunsdonund Sesay 19.50
uazteiausuuzlinsuesinufosumann Sovaz 2.40
Sunauil 3 suanndeausiuaslinanislédoaunsiionsdaaiuuasiaunmainuaslulszmelng

3.1 mawwundeaund §ifeinudonunitunnanisitedunnudeinisuasdnvasvesdeaunifimnya
TunsdeaSuuariauinisinuestudssmelng veadnduadunisinues S1uau 377 aw dnan1sideunasudeyauiadu
Usziiiueng 4 Wausunszuiunsiandeaunidmsuinduasunisinuns 9 Funeu Fanrnuanisdnulutunouil 2
thdsasuaiunsinuasiaudenisdonunslaedingUszasdiiieainanisiuy afrsanufiuda Ussanduius Tawan
weunItoyarnasialy fudnuuzvesdesunituiinnudesnisdenuniuuignvsiifianuaynauiu Smedunans

o w

ANHENMBYTENIN 1-3 i lnewdulemddgidesenisandt Telufanssuilanasuagimeunsmg Facebook, YouTube,

o
a

TikTok, Instagram waz Twitter #3383 udaniaurdoaunslusvuiindalndvianun wWedudunuunazidudiogia

o w1

Tunszurumsiandenunsdmiutinduasunsinens Tutedeauniin “nwasiduuds” (Figure 2)

Figure 2 QR code to listen to music media name “Kaset Kemkaeng”

3.2 nswaiulutaan1sldd enunsid ennsd waduuaswauinisinensluussmalne [unisiaun
Tugrutadeinda (Input) Ae esAUsznaunsldauniluniAnEns LaEAIUNTEUIUNIT (Process) AB ATEUIUAITHAIUI
doaun? muwAMIUIBmadugus il

3.2.1 asduUsznaunsTdaunilunanuns (Input) Wuladethidfindeymnanmansidelutuneud 1
agUnanuisrdosnisldaunilunianuasldonun 8 Ussifu Usenaudae 1) Usetdanuduun uasiddin
Mevinaneng 2) SansssularUssnd 3) Anadeuazmain 4) dnvazniuseng anmuInden anweIne 5) Uselay
YDIAUAT 6) DIAUTENOUTDIAUAS 7) 1A 8aun3 8) 1 muneveinuns %ﬂLﬂmmm%gaﬁﬁmﬁ'ﬁﬂdaLa%umimwm
msAnudeyadednveanguiimneneuuliviewmundonuniiilelriAnuszlovigean Taed “mealuladuaymsdoans”
Usznause szuivgnsdeans szuuduesiin iniesdledeans uazdoooulay WuaumniidamaliAnnsiauniueuns

lunAnursasudefnauislagdu
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3.2.2 nsTUAUNSHAILIEaAUAS (Process) [unsyuaumsitmundenunilasnansiseluduneud 2
1AAszii 1) asdusznavdenunsluntsdauaiusaziauinisinens annslduazanudesnisienunilunisdnady
LaziMUINITIAEAT 91UIU 34 AU Lagldada Factor Analysis U1 A1 Kaiser-Meyer-Olkin (KMO) diatvindu 0.968
A1 Chi-square WU 18756.667 df = 561 Sig. = 0.000 WileRansanmumIINga amsndangudaudsivld 4 ngu
(Table 3) laun ﬂq':uﬁ 1 winnssuuazinalulagyn1sn1sinens (Innovation and Technology) ﬂq'zﬁf 2 A1IANITOIANT
uazUszBdunus (Organization management and public relations) ﬂaq'u'ﬁ" 3 YunuIn1g (Recreation) ﬂ@luﬁl 4 daa3u

wagimu1NEAINT (Extension and Development) Inganunsnasusiuazidenlinadl

Table 3 The Importance Components of music media

Factor Variance of variable  Percentage of variance  Cumulative percentage of ~ Number of variables

variance in the composition
1 22.680 66.706 66.706 11
2 2.167 6.374 73.081 9
3 1.736 5.105 78.186 7
a4 1.206 3.546 81.731 7

ngudl 1 Usznouseminds 11 fuus eid 1) edesdnsnanisiuneas 2) msdansiunasugiadudi
\nuAAIAY (Zoning/Agri map) 3) anmgiiennia uasdefiuh 4) u1nsgIun1snan (GAP/ inunsdun3s/anana \usu)
5) Ms¥insinuasHaNNEIL LnwasBun3d tnwasnguiilni 6) aluladuazuinnssu nsadisyarfiuunuanae
7)n15AAA1N 1595A Usgillunan1sandudnu 8) AsITeulnuAIns 9) N133AN1sARNg Y 10) 13dan1sAuuagle
11) m3denenwalulad warduaiunisidudmvennvnins lnedadmingewing 0.485 fs 0.835 feloinuviatu
22.680 $ovazAuuUTUTI = 66.706 138nBadUsEnouildn “ulanssunazmaluladnien1sinuns (nnovation and
Technology)”

nguil 2 Usznousediuds 9 dauds 1dud 1) deauniil easnenissuy msd uda nseszuidn
Usganduiug Tawan wounsdoyainasioly 2) deauniiievihliiAnnisdale seusu nmsnaassliuianssu tilug
nsudledamn 3) Feaundifionnutuis iausagela aduanuidesiu ) deauniiieaincisnis e5u1838n1s nsdn
NSTUILNTHN 9 MITIUNG siudenund 5) Aonussilonsanenonanu} ieveaesi naassilUufud 6) n1sasns
ausulemehaduiiuvesyaains 7) mafiamueud anuaunsovesyaaing 8) msaiisuiguaziidila msdgnla
wiyaaIng 9) msUsendasiug Tewan adanmdnvaifidvesesdns Tnsfanimiinsgwing 0.697 §1 0.827 Seloinuwindv
2.167 ¥ovazanunUsusau = 73.081 Beneddsznauiiin “msdanisednsuasUssandumiug (Organization management
and Public relations)”

nguil 3 Usznausedauus 7 fauus Toua 1) anudeuaats autgla sevinsnsiien 2) msaiis
Aty Anuaynauy 3) ununmdledasefimuauysaitigunw dau 1enouazdsla 4) nsTundy wandey
a3 5) msiadeulndnanie vimsing q thlugnismeuns uaznisanditeya 6) Mmsius iuyuawy esenisanda
LAENUYALANY 7) MamBunsToyatnans wastssrduiusdoyaninnuasluszuuansauna Tasdetminseaing
0.478 &4 0.838 fAloinuwhiy 1.736 SosazmnuutsUsau = 78.186 BenasdUsznauiii “thumuinig (Recreation)”

nguil 4 Usznoushesiuds 7 uus T6uA 1) Young Smart Farmer 2) gainuwmsns 3) nguusithuinensng

4) vieuwnBununsuaz i deyyrviesdiu 5) Smart Farmer 6) Msnatauazn1suussu 7) Jamnayuey lagdlAdmin
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Y1319 0.638 914 0.747 denlawnuwiniu 1.206 Se8arAuLUsUsIU = 81.731 158n09AUsenaulin “dunaSuwasiaun

1NWRINT (Extension and Development)” %dﬁ?ﬂlﬁﬁﬁﬂﬂwﬁ (Figure 3)

Innovation and Technology

\ J
I/ )
Organization management

and public relations The factor analysis of music media components
& >
- (scope of music media)

Recreation

\
P

Extension and Development

Figure 3 The factor analysis of music media component (scope of music media)

2) n1531As1eraeAUsznaunisldd eauns ndnvazaesd eauns i wmunzanlunisd wasy
LAEWAILINTIAEAT 91U 25 Aauds Laeldad@ Factor Analysis U371 A1 Kaiser-Meyer-Olkin (KMO) fAnAvU 0.926
A1 Chissquare iU 5541058 df = 325 Sig. = 0.000 LiefiaNsanAmALmINZaN aansadanguduysinls 4 ngu
(Table 4) léun naudl 1 denuniieatrsnnunszioTofunazauanind (Music for motivation) nquil 2 deaun’

\WWaN13dea1s (Music for Communication) Nguyl 3 AeaunsiiioasnausseInia (Green Music) NAuT 4 denunsiioddasy

v
Yo A

n3i3eu3 (Music for Extension) laganunsnasuneagidenlansil

Table 4 The Importance Components of the use of music media

Factor Variance of variable  Percentage of variance  Cumulative percentage  Number of variables
of variance in the composition

1 10.168 39.106 39.106 8

2 2.485 9.556 48.662 5

3 1.526 5.871 54.533 5

4 1.142 4.393 58.926 7

ngufl 1 Uszneuseduds 8 ¢auus leun 1) aynauy 2) nsziieTedu 3) 5nidu nd1vng 4) reunane
aungla 5) foanas 6) famzmanss 7) wuamasgnyjs 8) tdeulminane/du/siuseneu Tneflawminsening 0.583
59 0.797 fieloinuiintu 10.168 $osararuulsUsiu = 39.106 Sunesdusenouii “deaustiioarsnnunsziiotody
wagAwansiaA (Music for motivation)”

nguil 2 Uszneufeiinys 5 dauds Tdun 1) Weadsussennia mssuifennsiasing 4 veamitsny

2) WEWNIN1 Facebook, YouTube, TikTok, Instagram, twitter tfusiu 3) 1afiguau as1enisiidusau 4) nrsldanizia
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iy msdaaialuenzies 5) Wadssmans sowiluguvu Tnedamiminszwing 0.648 1 0.799 fienlainuwinty 2.485
SovavaruuUTUIIU = 48.662 Fenasisznauiiin “deaundifionsdeans (Music for Communication)”

ngufl 3 Usgnoudaedaus 5 fauvs tdud D lididon dudaund (rundussias) 2) onntes
wiusuniBundn 3) ussianateanund 4) 1nnd1 3 unit 5) Wudeya 1o MeaziBunasudou Tasdamiinsewits
0.423 §9 0.854 feloinuinfiu 1,526 SevavanuulsUsiu = 54.533 3enesddsenouiiin “deausdifieadrsussenne
(Green Music)”

nquil 4 Usznaumiedauds 7 dauus Teun 1) Famazuiunans 2) Smagdn 3) 1-3 undt 4) fawag
5) whusdndey emiteing $1418 6) wuamasiie®a 7) wwanasley Tnedanhmtnszwing 0.465 d 0.729 fldlewnuy
Wity 1.142 fesazaruuusUiu = 58.926 3unasdUsznouiiin “Hesunditoduaiunisieud (Music for Extension)”

Fsaguldfanwil (Figure 4)

Music for motivation

Music for Communication
The factor analysis of music media components

e N (characteristics of music media)

Green Music

Music for Extension

Figure 4 The factor analysis of music media components (characteristics of music media)

3) Siaszvimiasedunislidenuniiinadeniudenisienunivasingduasunisinunsdae
ahAnsannaswiga (Multiple Regression Analysis) Han153iasgviosdusznauvesnslidenuniin 4 ssduszney
Teun 1) sudenundiieadisnnunseiesofunazmnuansiad (X)) 2) dudeaundiianisdeans (X,) 3) F1udeauns
WioadrausseInie (X, 4) Audesundifiedauaiunisifous () idesesidesiusenouveinslidenunilaiiiinasie
AN eIn138 anunIvesinduaiunisinens 9n13iinseiardulszAnianduiug (Correlation) (Table 5) nuin
audutusvesiudsaning fudeuin Tasanunsoagulian ssddsznauris 4 ssduszneuiinasenudesnisienuss

YpaindaasunsinunslUluirmadeniu
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Table 5 Correlation coefficient between the use of music media and demand of music media

Variable X X, X, X, Y
Music for motivation (X;) 1.000 0.596**  0.460** 0.708** 0.727**
Music for Communication (X,) 1.000 0.328** 0.532** 0.568**
Green Music (X5) 1.000 0.572** 0.440**
Music for Extension (X,) 1.000 0.673**
Demand of music media (Y) 1.000

Remark: * was statistically significant at 0.05, ** was statistically significant at 0.01

wagdnmesionaesnguiasnsdendausdaszidnaunisannosviansn (Enter Regression) (Table 6) tlomAruduius
syndnsdudsdasruaziiudsanuuazihluadsaunisonaesny g and adud sedudediAy 0.05 wuin esduszney
frun1slddenuss 3 asrusznau Usznousie 1) sudenunsifieassninunssiiesedusazanuaniaf (X)) 2) sudenuns
ilonsdeans (x,) 3) dudeaundileduasunisiFou (X nun lee Sig. winfu 0.000 wensallsiaunissuazuuudu
Y =-0.139 + 0.517(X;) + 0.153(X;) + 0.334(X,) uagaumIguAziuuinnggiu Z = 0.426(X;) + 0.161(X,) + 0.262(X,)

Table 6 Multiple correlation coefficient between the use of music media and demand of music media

Unstandardized Standardized
Independents variables Coefficients Coefficients t Sig. Tolerance VIF
b Std. Error Beta

Music for motivation (X;) 0.517 0.061 0.426 8.456 0.000** 0429 2333
Music for Communication (X,) 0.153 0.040 0.161 3.843 0.000** 0.621 1.612
Green Music (X,) 0.047 0.045 0.042 1.032 0.303 0.667  1.499
Music for Extension (X,) 0.334 0.066 0.262 5.089 0.000** 0.409 2448
Constant -0.139 0.170 0822 0412

Dependent variable = Demand of music media R = 0.772 R? = 0.596 Adjusted R? = 0.591

Remark: * was statistically significant at 0.05, ** was statistically significant at 0.01

nnanseszineadd dndudeyadidglunszviunisvaundoaund lunssisy fmuningUszad
wazmsfmudenilumsiaudeauns Uszneudie 1) ssduszneudiudenuss 4 earUseneu thundmunduingUssasd
wazidmuen1sldd eaund 2) sedUsznoudunisiddeauns 3 aadusznou dhudmund udnvarved onun3

wazrtadesing q 1Whdluea (Figure 5)
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971 Figure 5 luwanslddenunsiienisdaasuuazinunisinensiulszndlng divdnnsusmsyadugrsundunseu

Tun1simun 4 asdusenou Ysenaunie Jadeudndn (Input) nseUIunIs (Process) Nandn (Output) hasHadugnd

[

(Outcome) At

1. asAUsznaunsldauniluniainens (Input) fe wiasdeyadiiumnnisaliiintuluefnudadegiu

adda o

wagansanensaildlusuianiisrdunsldauniluniaineas Ussneudie 1) Useidanudunn wasididinnsy

Manwns 2) Jausssuussmd 3) mnudeuazmaun 4) anuaiz)iuszma anInwIndeu an1me1nA 5) Uselnvenuni
6) p3AUsENOUYDIAUAT 7) LAT BaAUAS LAz 8) W uutvenund & “waluladuaznsdeans” Usznausieszuuing
nsdeans szuudumedidn wiswiodeas uardessulatifuamgiidmalfAnnsiauduausidusefnaudsiagdu

'
A A o

TngdnduasunisinunsaisAnudeyavesnguidmingluwdaziuiineunisihdeaunslvldielviinuseloviiage

| 1

Fep9AUsEnauNsauaslunanyesideinduesdusenaunsnithlugnssuiunmsiaunuaznsidaenuns iunsaasy

WAENAILINITNYAT
asAUsznounstdauniluntainunstuazidilug “arans” Ao aeAnusNddoa939 wuIAn Mgy
lawn nudniauns nqunianisdedns wasngudnieduasuwasiauinisnens ludiu “Aald” Asni1sasieassa

o

AUIUAUINITUALAIIUANAS 198 TIA ﬁﬁlaﬁammfﬁﬂ orsual Anuaule 18un n1551us0d 0aunIATNanT wile
TdlunsdaasuuasWanuinIsinens ﬂgﬂmam‘uazﬁaﬂﬁﬂﬂﬁ “adsdonund” Hausodlvldlunsduasuunasiauinis
inwnsléviudi wazeengansisaurdmiugianla
2. nsTUAUNISWAILIE aaunilun1sd wasuwaswauIn1snens (Process) §iwaa1nn153seaunse
LUeNEUIM TR Foaurslumsadsasuas i sinunsle 9 tunou @aned asuna, 2561) laua
dunauil 1 dunousisy ﬁnmumi’mqﬂaxmﬁuagﬁmmLﬁyam Dunishmanisidelud unoud 3
MNNTIATIEVIRUTENaUNNERRA (Factor Analysis) inivuainguszasdlunisianndenund Tae (1) mathasdusznay
Fudenuns 4 esdUsznou wrnuaveulwakaztInuIen15ud oaundlUle Taun deaunsifion1ssanisesdng
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Table 7 Satisfaction of mesic media “Kaset Kemkaeng” (n=30)
Satisfaction Level
Topic
Mean SD. interpretation

1. Music genre

1.1 Represents the country music genre 4.67 0.479 Highest

1.2 Music genre is suitable for the content 4.57 0.504 Highest
2. Music Tempo

2.1 Music plays in rhythm a7 0.504 Highest

2.2 Music rhythm corresponds to the melody a.67 0.479 Highest
3. Music mood

3.1 Music conveys the emotions appropriately 4.73 0.583 Highest

3.2 The singer conveys the emotions appropriately a.77 0.430 Highest
4. Music length

4.1 Suitable Music length 4.73 0.583 Highest

4.2 Music length conveys the content appropriately a.77 0.568 Highest
5. Music element

5.1 The choir corresponds to the main vocal 4.70 0.596 Highest

5.2 Instrument sound corresponds to the main vocal 4.70 0.466 Highest

5.3 Suitable quality sound a.77 0.504 Highest

5.4 The song Structure is related a.77 0.430 Highest

5.5 Suitable content 4.83 0.461 Highest

5.6 Suitable instrument sound 4.73 0.450 Highest
6. Music content

6.1 The singer’s voice is suitable for the music genre 4.63 0.556 Highest

6.2 The content conveys the story appropriately 4.70 0.466 Highest

Remark: 4.21-5.00 = Highest, 3.41-4.20 = High, 2.61-3.40 = Moderate, 1.81-2.60 = Low, 1.00-1.80 = Lowest

a o < 9 a A ; a 1 o a
4.2 myvszliunadugnsvaslunanislddaauniinanisduasuuasiauinisinensludssnalng fuseidiy
finudniuluszauuniigalunnaiu (Table 8) Usznausie siuanumunzan aiuaudululalunisiildujon

fumNaannasItuUsUN wazaunisitlulduselevnilaass
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Table 8 Opinion on the music utilization model for agricultural extension and development in Thailand (n=30)

compliant with the
. suitability implementation utilization
Topic contexts

Mean SD. interpretation Mean SD. interpretation Mean SD. interpretation Mean SD. interpretation
1. Model principles 480 0.407 Highest 4.57 0.626 Highest 4.63 0.718 Highest 483 0.379  Highest
1.1 From the literature review on the 4.63 0.490 Highest  4.67 0.547 Highest 4.87 0.346  Highest 4.60 0.724  Highest

traceability of music use and the
development of music media.
1.2 From in-depth interviews with 4.63 0.556 Highest 4.73 0.521 Highest 4.43 0.774  Highest 4.60 0.675 Highest
key informants about the
traceability of music use.
1.3 From a questionnaire 4.67 0.479 Highest 4.63 0.556 Highest 4.70 0.596  Highest 4.50 0.731 Highest
of 377 agricultural extensionists
about the use and demand of
music media.
2. Model relationship 4.60 0.621 Highest 4.83 0.379 Highest ~ 4.83 0531 Highest 4.63 0556 Highest
2.1 Traceability of the use of music ~ 4.67 0.547  Highest  4.50 0.682 Highest 477 0504 Highest 4.83 0.379 Highest
to the development process of

music media.

2.2 Procedure of music media 4.63 0.556 Highest 4.73 0.583 Highest 4.63 0.669 Highest 443 0.817 Highest
development.
3. Model components 4.57 0.568 Highest 4.67 0.547 Highest ~ 4.80 0.484 Highest 4.80 0.551 Highest

3.1 The factors effect of the relationship ~ 4.57  0.679  Highest  4.73 0.583 Highest ~ 4.50 0.777 Highest 4.87  0.434  Highest
between music and agriculture
(Input)

3.2 Music media development 460 0.621 Highest 4.50 0.731 Highest ~ 4.60 0.675 Highest 450  0.777  Highest

process (Process)

3.3 The use of music media By 4.57 0.626 Highest 4.70 0.535 Highest 4.77 0.504 Highest 4.83 0.461  Highest
Agricultural Extensionist (Output)

3.4 Agriculturist (Outcome) 4.43 0.626 Highest 4.57 0.728 Highest  4.47 0.819 Highest 4.70  0.535 Highest

4. Model description 470 0.535 Highest 4.73 0583  Highest 4.73 0.521 Highest 4.73  0.640 Highest

5. Model overview 473 0521 Highest 457 0.626  Highest 477 0626 Highest 4.77 0504 Highest

Remark: 4.21-5.00 = Highest, 3.41-4.20 = High, 2.61-3.40 = Moderate, 1.81-2.60 = Low, 1.00-1.80 = Lowest

dyUuazdaiauauue
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84 Balanced Scorecard (BSC) Wi olsfiinnnsdsiaiunislddoauniiiienisduaiunasiauinisinwns wiuiinagns
gnimustuiteifusumstuedoulunamslddesuntiionsdassuuasianmanunslulsamalne Taoduanyues
N971UN193U (Financial Perspective) Ain n1sdavmuativayuaiiulasanis nsuimssudssanueg1aiiussdnsam
vhlvannsasdunusalunanslddonusiifiensduadunasinunnisinuaslulsmdlnelalngldyunesiunisisous
waznNISWAUI (Leaming and Growth Perspective) 1NLULABAING ) ﬁquuaﬂﬁmmsmumﬁmﬂu (Internal Process
Perspective) 1 1ina1nN1539u 05813 19mY891uNA YreduitmuIAILg luyuNeagndn (Customer Perspective)
Tueswesmdngnseusumslddenunilumsdaaiuuaziannnisinuns gunsainisld mswmudeauns uasadsdenuns

Wetnduasunsinensamnsaltdenunsiionisauasuiaswauinsineastuusealngla (Figure 6)

Strategic planning to develop agricultural extensionist for use music media in agricultural extension and development.

Agricultural extensionist can use music media in agricultural extension and development.

e R, ee——e

The training course on the use of music media Equipment
Customer Perspective Music library
in agricultural extension and development and media

collaboration between

agriculture departments and music departments

Learning and Growth Perspective Music Utilization Model for Agricultural Extension and Development in Thailand
Financial Perspective Funding for project Budget management

Figure 6 Strategic planning to develop agricultural extensionist for use music media in agricultural extension and

development
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