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Thai Tourists’ Satisfaction towards Ecotourism Management of Kiriwong Community,

Lan Ska District, Nakhon Si Thammarat Province
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Abstract

The objectives of this research were to study and compare the satisfaction of Thai tourists towards
ecotourism management of Kiriwong community, Lan Ska district, Nakhon Si Thammarat province. The
questionnaire was used to collect data from 400 Thai tourists. Data were analyzed using descriptive statistics
such as frequency, percentage, mean, and standard deviation and inferential statistics for hypothesis
testing using t-test and F-test.

The results showed that more than half of respondents were female (52.75%) age between 21-30
year old (52.75%) and graduated bachelor's degree (56.50%). Most of the respondents were a student
(37.00%), lived in the South of Thailand (50.75%) and average monthly income 10,001-15,000 Baht (28.50%).
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Almost traveling for leisure (74.25%), visited this area because of the natural tourist attraction (49.25%)
and traveling holiday Saturday — Sunday (45.20%). The satisfaction of respondents towards ecotourism
management at a high level ( X =3.91). When considering each item found that all items were high-level
sortby descending as follows: accessibility, scenic attraction, activities, staff, participation, accommodation,
conservation, gift/souvenir, food and beverages and channels of information ( X = 4.26, 4.17, 4.09, 3.96,
3.86. 3.83, 3.81, 3.80, 3.75 and 3.57, respectively). Comparison of Thai tourist's satisfaction towards
ecotourism management of Kiriwong community classified by personal factors, it was found that only

monthly income variable showed statistically significant difference (p<0.01).

Keywords: ecotourism, satisfaction, Thai tourists, Kiriwong community, Nakhon Si Thammarat province
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Table 1 Socio-economic characteristics of respondents. n =400
Characteristics Frequency Percentage
Gender
Male 189 47.25

Female 211 52.75
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Table 1 (Continued)

n =400

Characteristics Frequency Percentage
Age
<20 years 57 14.25
21 -30 years 211 52.75
31 -40 years 67 16.75
41-50 years 43 10.75
51-60 year 20 05.00
> 60 years 2 00.50
Gender
Male 189 47.25
Female 211 52.75
Age
<20 years 57 14.25
21 -30 years 211 52.75
31 -40 years 67 16.75
41-50 years 43 10.75
51-60 year 20 05.00
> 60 years 2 00.50
Education
Primary school 16 04.00
Junior high school 33 08.25
High school/Vocation certificate 67 16.75
High vocation certificate 33 08.25
Bachelor degree 226 56.50
Higher than bachelor degree 25 06.25
Career
Student 148 37.00
Private business 72 18.00
Farmers 10 02.50
Government officer a7 11.75
State enterprise 39 09.75
Private employees 42 10.50
Employment 42 10.50
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Table 1 (Continued) n=400
Characteristics Frequency Percentage
Domicile

Central 67 16.75

North 56 14.00

East 19 04.75

West 25 06.25

Northeastern 30 07.50

South 203 50.75

Monthly income

< 5,000 Baht 84 21.00
5,000 - 10,000 Baht 70 17.50
10,001 — 15,000 Baht 114 28.50
15,001 — 20,000 Baht 84 21.00
> 20,001 Baht 48 12.00

WoAngsuNIsviaadignrasinviafigagalne
ﬂ’ﬂvimLﬁ'mm'qulm&iLﬁumqmvimLﬁﬂqﬁﬂﬂf]iﬁﬂﬂ@uuﬂﬂu‘l@ (Gagay 74.25) AUNNNIAEITOLIUG
quuﬁqmnﬁ'mm (%aaay 35.25) mﬂundmﬁl@u (?@mv 48.75) RUAS AT A9 ((asay 56.00) WA
A1 mmnmm (i‘ﬂﬁ@u 32.30) Imawniaummmnmm (Gatiaz 48.21) ﬁﬁﬂ‘f@l’mlﬁl’m'ﬁﬂ 2,000 U (Faaay
38.75) mmmmm’l@muﬂwmmmmumqmwmmm U AHTUTLATIN AOUVA YR 9BIINT LA
annAdeNRTiANLENEN (Faeiay 49.25) unwmmmmulmyimmmﬂmmmfrmnLWfrJum@mug@mLuvm
AanuNn (Gauay 66.75) Tﬂﬂ%lﬁumqmvimLﬁm’luﬁf;ﬁw,m%—mﬁmﬁmn‘ﬁ'zgm (azay 45.20) (Table 2)

Table 2 Tourist travel habits and preferences. n=400

Category Frequency Percentage

General travel purpose

Leisure 297 74.25
Visiting friend/relative 30 07.50
Seminar 25 06.25
Field trips 32 08.00

Business 16 04.00
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Table 2 (Continued) n=400
Category Frequency Percentage
Differences in choice of transportation
Private car 141 35.25
Airplane 92 23.00
Train 12 03.00
Public bus 98 24.50
Rental car 35 08.75
Motorcycle 22 05.50
Travel
Alone 111 27.75
With family 81 20.25
With friends 195 48.75
With spouse/partner 12 03.00
Other (with business associates) 1 00.25
Duration of travel in Kiriwong community stayed overnight 224 56.00
1 night 129 32.30
2 night 74 18.50
3 night 17 04.30
4 night 3 00.80
7 night 1 00.30
Do not stay overnight 176 44.0
Accommodation (n=224)
Homestay 108 48.21
Lodging 27 12.05
Resort 30 13.39
Relatives / acquaintances 38 16.96
Other (sleeping tent) 21 09.39
All expenses for traveling at Kiriwong community
< 2,000 Baht 155 38.75
2,001 - 3,000 Baht 52 13.00
3,001 — 4,000 Baht 46 11.50
4,001 - 5,000 Baht 51 12.75
5,001 — 6,000 Baht 72 18.00
> 6,000 Baht 24 06.00
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Table 2 (Continued) n=400

Category Frequency Percentage

Travel motivation to Kiriwong community

Natural attractions and beautiful surroundings 197 49.25
Cultural tourism activities and lifestyle of people in community 32 08.00
Historical sites 35 08.75
OTOP village prototype 19 04.75
The best weather in the country 111 27.75
Tour packages offer interesting activities 4 01.00
Other (join the seminar) 2 00.50

Getting information about Kiriwong community

Friends / acquaintances 267 66.75
Radio / television 70 17.50
Travel advice magazine 41 10.25
Vinyl billboard advertising 15 03.75
Travel brochures 7 01.75

Duration to visit Kiriwong community

Weekends (Saturday - Sunday) 181 45.20
Public holiday 128 32.00
Monday - Friday 91 22.80

anufanalarasinvaudfissmalnasdanmsdnnsmsviaaiandeinarasguruinudiog

dnviauiiaatalnefirnaineladenisianiseaisadinAresgumuinumiag Taasanaglu
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Table 3 Thai tourists’ satisfaction towards ecotourism management of Kiriwong community.

Satisfaction X S.D. Meaning Rank
1. Accessibility 4.26 0.71 High 1
2. Scenic attraction 417 0.67 High 2
3. Activities 4.09 0.81 High 3
4. Staff 3.96 0.76 High 4
5. Participation 3.86 0.75 High 5
6. Accommodation 3.83 0.81 High 6
7. Conservation 3.81 0.81 High 7
8. Gift / souvenir 3.80 0.76 High 8
9. Food and beverages 3.75 0.75 High 9
10. channels of information 3.57 0.96 High 10

Grand mean 3.91 0.78 High
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fc‘iﬁLLuﬂmuqﬁ@"ﬁLmLmeﬁmﬁu@ﬂNﬁﬁmﬁﬁﬁmmmaﬁﬁi:ﬁu 0.05

6. tnviaaifinataneiideelduansreiuiaouiovelasenisdansviesfieadeilinAuesgu
tiuasas Ingsaumnsnsiue it dndymneadinfissiv 0.01 WeRansanidumedunudn fugemianis
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Table 4 P-value of comparison of Thai tourists’ satisfaction towards ecotourism management of Kiriwong

community, Lan Ska district, Nakhon Si Thammarat province.

Socio-economic

Satisfaction Gender  Age Education ~ Career ~ Domicile  Income

1. Scenic attraction 0.306 0.147 0.075 0.300 0.265 0.646
2. Staff 0.351 0.277 0.580 0.031* 0.047* 0.033*
3. Channels of information 0.865 0.107 0.034 0.275 0.072 0.003**
4. Conservation 0.934  0.001** 0.741 0.000** 0.207 0.000**
5. Participation 0.294 0.527 0.765 0.055 0.272 0.021*
6. Accommodation 0.007**  0.507 0.528 0.164 0.039* 0.101
7. Activities 0.976 0.056 0.203 0.126 0.408 0.086
8. Food and beverages 0.770 0.917 0.164 0.255 0.222 0.169
9. Gift/souvenir 0.660 0.435 0.794 0.868 0.420 0.026*
10. Accessibility 0.130 0.428 0.720 0.872 0.035 0.030*
Overall 0.194 0.177 0.263 0.109 0.259 0.000**

*significant at level 0.05; ** significant at level 0.01
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