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The Development of Sinlek Organic Rice Package, a Case Study of a New Brand

Homkroon Organic Rice
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Abstract

The purposes of this project were: 1) for studying the way to design the packaging of Sinlek
organic rice by Homkroon organic rice brand, and 2) evaluating the quality and satisfaction of the
package, by starting from a shop selling organic rice. We found 10 shops, 38 types, 60 brands and
90 packages. After that, we interviewed 30 customers who consumed organic rice and collected the
data to apply information as guidelines for design packaging.

1. Our packages had 2 sizes. First was plastic bottles with 800 g and price was130 baht. Second
was a vacuum packed plastic bag with 1 kilogram and price was 150 baht. The components of the packaging
consisted of (1) the label front packaging had brand logo with green, yellow, white, brown, certification
and the benefits of rice. (2)The label back packaging had illustrated rice packaging, storage recommendation,
recycling symbol, quantity and nutrition information. (3)The label on the right packaging had illustrated
farmers harvest, grower’s information, manufacturer and distribution, date, price, a barcode. (4) The label
on left packaging was illustrated the harvesting farmer and also stickers labels, hanging label and
calico bags.

2. The result of evaluation regarding our package by 5 experts in packaging design, 5 experts in
organic rice, and 3 people who was the owner shop of organic rice revealed that the overall quality was
very good. The satisfaction on our package by 60 customers who bough organic rice in shops, showed
that they satisfied at the highest level as 4.53 point of average. When it was considered as interested topics
presented that the most considered lists were 1) the true details 2) information of fully packaging
3) interested in packaging 4) beautiful packaging 5) the packaging was interested to buy 6) easy to

understand 7) there were growing up of a requirement and a consumption, respectively.

Keywords: packaging, sinlek organic rice, evaluation, satisfactory
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Figure 1 Front of the package. Figure 2 Back the package.

3) RAINAIUINUIIA U VIARAZ LI UTTNAIARNEAEY DY INIARIANTTANERUW AN E
(Figure 3)
3.1) mwﬂixﬂ@mmmLﬁ'm**ﬁmziwﬁ*ugﬂLmuqumaﬁﬂﬁmzﬂmmﬁmﬁmmmmmﬁmﬁmﬂ
Vewndne Manwhaaiuaanfuntinuasuas
3.2) fayadilgn (Anddta suuAY 6.AAD930 8118 A.879W84)
3.3) fuanuazdndnialag vennfueesuniialsfuavdayasinse eAaugzaan
3.4) f’fu‘ﬁﬂ@ﬂ Tuinan Tununeng LdednLan
3.5) 3uN0ugns (N3N) 991 (L19) uay L1fldn
4) A INATUEIE LI UTTVIAUAZ LTI UTQINAIAANEAGYEYINIAAIANTEATHANNANE
(Figure 4)
4.1) nalsznautaunifendng vaundng Adulddnuneaiuaainduninuasnas
4.2) Faypendannmilszney FaveinaRumaniae wtdnadumdnieuns 5 Wl MaviiReensa
eauasiutheentiiv wludnadaudg 1 dau FeTnAzen 2 dau Sevaudaivndieuthaitelildiamn
fuduieu

sirglunn

Figure 3 Both of the sides of the plastic botlles.  Figure 4 Both of the sides of the vacuum packed plastic bags.
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