MIANTNEATNIZARNNEN 2560 : 35 (3) : 127-136

flasainasannudniaradamnagurulaidiguus
AIUANNLNTIN BUNAYINENS AIUIRLNTTS
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Abstract

The objectives of this research were: to study 1) demographic factors 2) management factors
3) leadership factors 4) supporting factors 5) the success of community enterprise and 6) relationship
between demographic factors, management factors, leadership factors, supporting factors, with the
success of community enterprise. Samples for this study were 95 members of the community enterprise.
Data were collected by structured interview schedule. Statistics used to analyze data were frequency,
percentage, mean, standard deviation. Hypothesis testing was done by using chi-square test. Research
finding revealed that most of members were female, an average age was 52.60 years old, attained

elementary education or lower and agricultural career. On an average, the income was 10,615.79 Bath/
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month, experienced as member 8.27 years. Management factors finding that on opinion of human factors,
money factors, material factors, management factors, machine factors were at the high levels. Marketing
were at the moderate level. Leadership factors was at high level. Supporting factors from Department
Agricultural Extension was the most. Receiving of informations were mostly from the enterprise committee
and members, television, and training. Finances factors from the enterprise internal funding.Success
factors on empowerment factors and product factors were at high level. Hypothesis testing was found that
experienced as member, management factorsin human factors, material factors, management factors,
machine factors, marketing and leadership had related with success in empowerment factors.Material
factors, management factors, machine factors, and marketing had related with success in product factors

at 0.05, 0.01 level of significance.

Keywords: success, community enterprise, Sri Chum Saeng, Phetchaburi province
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Table 1 Opinion on management factors.

Opinion on management factors X S.D. Level
1. Man factors 2.67 0.49 High
2. Money factors 2.55 0.52 High
3. Material factors 2.66 0.48 High
4. Management factors 2.65 0.48 High
5. Machine factors 2.45 0.63 High
6. Market factors 2.27 0.71 Moderate
Total 2.57 0.49 High
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7. Uponadeaas(Anieds 2.71) uwazanianiannAavinluszaulunan 1 4a luded 1 fridiannilu
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Table 2 Opinion on characteristic of leader group.

Opinion on characteristic of leader group X S.D. Level
1. Knowledge management. 2.21 0.58 Moderate
2. Self-confidence and credibility. 2.65 0.48 High
3. Honesty. 2.72 0.45 High
4. Good relationship and have a responsibleness. 2.75 0.44 High
5. Creativity, enthusiasm and patience in working practice. 2.47 0.50 High
6. Good personality. 2.61 0.49 High
7. A sacrifice. 2.71 0.46 High
8. Have the ability to motivate others to follow. 2.42 0.56 High

Total 2.57 0.50 High
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Table 3 The success in empowerment at Sri Chum Saeng Wine Community Enterprise, Tha Mai Ruak

sub-district, Tha Yang district, Phetchaburi province.

The success in empowerment X S.D. Level of purchasing decision

1. Confederate cause in the manufacturing community. 2.60 0.55 High
2. The employment in the community. 2.56 0.61 High
3. Causes of local wisdom or knowledge to create value.  2.42 0.63 High
4. Make the community born of love and unity. 2.62 0.49 High
5. Make people in the community to help each other. 2.71 0.48 High
6. Can represent leadership in the business community. 2.66 0.48 High

Total 2.60 0.54 High
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Table 4 The success in product at Sri Chum Saeng Wine Community Enterprise, Tha Mai Ruak Sub-dis
trict,Tha Yang district, Phetchaburi province.

Level of purchasing

The success in product X S.D decision
1. The Group’s products are accepted within the community. 2.75 0.44 High
2. The product helps to indicate the identity of the community. 2.65 0.48 High
3. Products to help create a reputation in the community. 2.76 0.43 High
4. The products are different from other products. 2.62 0.53 High
5. Opportunity, a product of the wider market access for 2.34 0.58 High
community

6. The product groups are available throughout the year. 2.69 0.51 High
7. Products are designed and developed continuously. 2.53 0.50 High

Total 2.62 0.50 High
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Table 5 Relationship between demographic factors, Management factors, Leader factorsand Support
factorsat Sri Chum Saeng Wine Community Enterprise, Tha Mai Ruak Sub-district,Tha Yang

District, Phetchaburi Province.

The factors affecting the success

Factors Empowerment Product

X p-value X p-value
1.Demographic factors
1.1 Gender 0.829™ 0.363 1.675™ 0.196
1.2 Age 1.729™ 0.421 0.473"™ 0.789
1.3 Educational of level 1.735™ 0.420 3.312"™ 0.191
1.4 Career 1.197™ 0.274 0.336™ 0.562
1.5 Income 1.573™ 0.210 0.793™ 0.373
1.6 Experienced of member 7.276** 0.007 0.282"™ 0.596
2.Management factors
2.1 Human factors 5.208* 0.022 3.804™ 0.051
2.2 Money factors 0.422™ 0.516 0.483™ 0.487
2.3 Material factors 10.896** 0.001 8.154** 0.004
2.4 Management factors 6.005* 0.014 17.941* 0.000
2.5 Machine factors 8.068** 0.005 6.388* 0.011
2.6 Marketing factors 8.254** 0.004 5.394* 0.020
3.Leader factors 7.054** 0.008 0.049™ 0.826
4.Support factors
4.1 Government sector 2.998™ 0.392 0.302™ 0.960
4.2 Channel
4.2.1 Mass media 1.484™ 0.686 7.166™ 0.067
4.2.2 People media 1.971™ 0.741 5.445"™ 0.245
4.2.3 Activity Media 0.185"™ 0.980 1.918™ 0.590
4.3 finance 0.204"™ 0.903 1.949™ 0.377

Note: *Significant at the level 0.05,**Significant at the level 0.01, ns Non-Significant
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