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Factor Affecting Decision Making on Restaurant Selection

“Clean Food Good Taste Logo” in Bangkok
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Abstract

The purpose of this research was to study factor affecting decision making on restaurant selection
“clean food good taste logo” in Bangkok. The survey research was carried out using questionnaires col-
lected data from 400 respondents. The descriptive statistics and multiple regression analysis were applied
for data analysis.

The results showed that the most of respondent were female 50.80 percent, aged 21-30 years
old 35.80 percent completed bachelor degree 32.00 percent average monthly income 10,001-20,000
baht 43.80 percent occupation employees 35.80 percent frequency of eating at the food court 1-2 times/
month 45.80 percent. The knowledge on food hygiene was classified at the high level and agreeable
attitude respectively was high level. The decision making on restaurant selection was medium level.
Hypothesis testing showed that the variable factors which significantly (p<.01) affected decision making

on restaurant selection “clean food good taste logo” were as follows: female, 21-30 year old, average
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monthly income 10,001-20,000 baht, knowledge on hygiene, attitude such as promotion, people and

physical evidence.

Keywords : selection of restaurants, clean food good taste logo.
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annsAnEwLgLEInAdu e Thanwavcsrniiuiasas 50.80 Hangszudng 21-30 U AndluFasas
35.80 aunsAneszaULEyaT AntluFasas 32.0 e lfledasiaiman 10,001-20,000 uw Aaduiesa
43.80 Handnntinausssnensu Andufesas 35.80 Avndlunisiulsznuennslugudenns 1-2 pfy
wau Anduasar 45.80 anunfvinwaeniuiszniuaislugudainng Big C Big C Extra Tesco Lotus
Max Value Anflufasay 68.20 uaznissndulaneniulssniuaimslugudains Aa AuAINnaINans
29991N1987919 AnluFeaay 31.20 (Table 1)

Table1 Demographic and background characteristics.

Personal data Number of person(n = 400) Percentage

Gender

Man 197 49.20

Female 203 50.80
Age (year)

<20 4 1.00

21-30 143 35.80

31- 40 132 33.00

41 -50 92 23.00

51-60 29 7.20
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Table 1 (continued)

Personal data Number of person(n = 400) Percentage
Education
Primer 27 6.80
Secondary 46 11.40
High School 81 20.20
Diploma 91 22.80
Bachelor 128 32.00
Postgraduate 27 6.80

Monthly income (baht)

< 10,000 38 9.50
10,001 - 20,000 175 43.80
20,001 - 30,000 86 21.50
30,001 - 40,000 28 7.00
40,001 - 50,000 53 13.20
> 50,000 20 5.00
Occupation
Government officer 14 3.50
Employee 143 35.80
Business 96 24.00
Freelance 49 12.20
Student 10 2.50
Steward, housewife 8 2.00

Trader 80 20.00
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Table 1 (continued)

Personal data Number of person(n = 400) Percentage

Frequency of eating at the food court. (times/month)

1-2 183 45.80
3-4 116 29.00
5-6 55 13.80
7-8 23 5.80
9-10 10 2.50
>10 13 3.20

Place to eat in the food court.

Big C, Big C Extra, Tesco Lotus, Max Value 273 68.20
Central Plaza, The Mall, Robinson 96 24.00
Siam Paragon, Siam Center, Siam Discovery 31 7.80
Other 0 0.00

The decision to eat in the food court.

Taste of food 96 24.00
A variety of food items 125 31.20
The price of food is more interesting. 18 4.50
Cleanness of food 53 13.20
Convenient location 100 25.00
Advertising through various media on food 8 2.00
Other 0 0.00

2. AMNSANUNTFLINLIADINSURINLFLNA L ULUANFUNNNUIUAT

AINNTA1IIRANLINANNEFIUNNTQINALIAD1NT AINNFAULNTZAUANSIBINNFIREe AaTAYN
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AadEgeiign o 7.00 waz 15.00 audsuiiefarsnnidulsnfudinouFesanuifumegaiuaemis
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Table 2 Knowledge of food hygiene consumers in Bangkok.

Knowledge level Level Number of person(n = 400) Percentage
0-8 Low 3 0.8
9-11 Medium 52 13.0
12-15 High 345 86.2
X=13.38 S.D. =162
Max =15.0 Min=7.0

3. MiAuARIaILEInANANAAANTIAAN 1 TUTN1951URIMNT IUIAANTIUNNNUIUAS
ANNIANENLFNTIAUARTENELEINANANAAaN19Aan 9UTNN951UBMNT ANNNTDULNITALIAYN
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YA £ a < I o a dl 1 o
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Table 3 Level of consumer attitudes that affect the selection of restaurants in Bangkok.

Consumer attitudes that affect the selection —

of restaurants. X 5D Level Top
1. Product 417 43 High 4
2. Price 4.27 A7 High 2
3. Place 4.36 47 High 1
4. Promotion 3.74 57 High 6
5. People 4.00 .62 High 5
6. Physical evidence 3.46 .56 Medium 7
7. Process 4.18 A7 High 3
Total 4.03 .34 High
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prupafiuresdiilnaeg lusziunn Sauadarinfy 4.36 sesasn AeruAniiuesiizlnadiuman
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% % 1 ¥ a v o o 1 o a dl 1 o
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AnAularasdisinadustunisaaiunisnann wudigusinalirauddyed luszdulunansiideds
WinfiL 2.98 mNaAL(Table 4)

Table 4 Level of the decision of consumers that affect the selection of restaurants in Bangkok.

Decision making on restaurants. X S.D. Level Top
1. Product 3.85 .60 High 2
2. Price 3.87 .64 High 1
3. Place 3.60 .62 High 3
4. Promotion 2.98 .80 Medium 7
5. People 3.18 .78 Medium 5
6. Physical evidence 3.36 .75 Medium 4
7. Process 3.09 .87 Medium 6
Total 3.42 .54 Medium

5. laaadauyAna UaqeANNIAIUNITFINALIARIUT wastlaaamuiALARNNAAaNIsARAULA
AN lLFNF5IUAIWIT ML UAN N WNWIUAS
HaNTAITiAaLlsdadudauyARanNIAIUgIN LI wasiAuARELTINAuTadadaulsran
nsaann arxnsnedunelifesar 48.80 sydunisdnduladenliuinisiuanmsluaangannaiuasen
alm F winil 30.262 uag A1 Sig. winri 0.00 wassdnfaudstaselimnuduiusiufaudsauasnedivdad Ay
NNANA (Table 5)
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Table 5 Multiple regression analysis estimated affecting decision making.

Variable B Std. error Beta t p-value
Constant 0.710 0.288 2.462 0.014
SEX1 0.158 0.041 0.147 3.852 0.00*
AGE1 0.252 0.046 0.225 5.523 0.00*
EDU1 0.001 0.044 0.001 0.018 0.985
SALARY1 -0.125 0.046 -0.115 -2.686 0.008
CAREER1 0.063 0.049 0.056 1.274 0.204
TT_KNOW -0.027 0.013 -0.082 -2.057 0.040*
AT1 0.029 0.056 0.023 0.515 0.607
AT2 0.084 0.055 0.074 1.535 0.126
AT3 0.068 0.061 0.059 1.113 0.266
AT4 0.222 0.045 0.236 4.982 0.00*
AT5 0.195 0.042 0.223 4.590 0.00*
AT6 0.270 0.043 0.281 6.317 0.00*
AT7 -0.091 0.050 -0.080 -1.822 0.069

Multiple R = 0.710 F = 30.262 Adjust R square = 0.488
Multiple R* = 0.505 Sig. F = O.OOOSEest =0.386

*significant at level 0.05

Tenviun i

SEX1 nnnenis faudlstladedouyanasunalasinua HIWANTDIUMBAIAYE 1 WaZINATIEUNLAT
A 0

AGE1 stangifia fautlaladtidauyppaduany Teivmaliany 21-30 Hunudidan 1 uazfivie
WNUANAE O

EDU1 wisneilis fiautlstladtdanyaaasunisdnm Tnanivua sy nissumuansoe 1 LasTivae
WNUATAE O

SALARY1 maneie fiautlsdnuiladaduypaasuaels Tnamivuald 10,001 - 20,000 Lmumns
Adan Tuaziiveunusdan 0

CAREER1 #xnad faulsiladedouypnasiiuantn lnanimus lwsinauussnenguuiei s
1 uasfiuieunuandog 0

TT_KNOW saneiile siautlsiiadennaddnunsqaniunaennsresusinafislienisinauladenld
UTN13FIUBINNT AZUUUNIATTARLILITNN 951909 1-5
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AT1 9189 FaulsTlade iALARAUAN U990 M TAZIULNNAIIAULILITNY 351919 1-5

AT2 M8 Faustade iALARAIUINANIIBNNTAZLUUNNATIALLLITAS T211979 1-5
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ATE M8 Faulstlade i ALARA AN UEN NN TNAZLLUNIATTARLILEIS 2251919 1-5

AT7 w189 faudsfladeiALARAIUNIZLAUNIAZLULNNAIT ALLILIE99219Ne 1-5
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