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Factors Affecting Egg Buying Behavior of Consumers in Muang District,

Chachoengsao Province
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Abstract

This research aimed to study demographic data of egg consumers, egg buying behavior of
consumers and factors affecting egg buying behavior of consumers in Muang district, Chachoengsao
province. The quantitative research was carried out by questionnaires for collecting data from 400 buyers.
The descriptive statistics and stepwise multiple regression analysis were applied for data analysis and
hypothesis testing. The results showed that most consumers were female, the average age of 39.58 years,
with married status, graduated at lower than bachelor degree, worked as business owner and trader, the
average monthly income was 16,619 bath. The consumer egg purchase frequency was 3 times per month,
the average purchase number was 24 eggs per times and the expense was 97 baht per times. The
consumers were not interested in brands. They bought eggs from markets. The objectives of buying were

because consumers could cook several types of foods. They bought eggs by themselves and the majority
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consumers will buy eggs in the future as the same quantity. They focused the marketing mix factors at a
high level. The factors related to the behavior of consumers buying eggs, purchase frequency, purchase
quantity, expense of purchase, were sex, age, marital status, education, career, product, price, places,

and were statistical significance (P<.05).

Keywords: purchasing behavior, eggs, consumers, marketing mix factors, Chachoengsao province
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Figure 1 The rate eggs consumption (2014).
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Table 1 Demographic and background characteristics (n=400).

Personal data Number Percentage
Sex
Male 174 43.5
Female 226 56.5
Age
20- 39 years 185 46.3
40-59 years 191 47.7
More than 60 years 24 6.0
X =39.58, SD= 12.96, Min= 20, Max =72
Marital status
Single 165 41.3
Married 210 52.4
Widowed or divorced 25 6.3
Education
Lower than bachelor’'s degree 276 69.0
Bachelor's degree 108 27.0
Higher than bachelor’s degree 16 4.0
Career
Student 40 10.0
Employee 88 22.0
Homemaker 50 12.5
Government officer 104 26.0
Business man 118 29.5
Monthly income
Less than 10,000 bath 160 40.0
10,000 — 29,999 bath 177 44.3
30,000 - 49,999 bath 47 1.7
More than 50,000 bath 16 4.0

X =16,619.63, SD=10,709.74, Min= 3,000, Max =62,760
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Table 2 Level of marketing mix factors (n=400).

ltems X SD. Level

Product 3.61 0.58 High
Price 3.79 0.79 High
Place 3.92 0.77 High
Promotion 3.43 0.77 High
Grand mean 3.69 0.58 High

2. waAnssumstalilivasiuilng
= Ly a ° = o o = = = N o

aanmsAnmudn fislnaluassneiles Smdnangans Sanudlunisteldliede 3 adsie
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Table 3 Egg buying behavior of consumers (n=400).

Lists Number Percentage

Frequency of purchase per month

1-10 eggs per month 387 96.8
11-20 eggs per month 11 2.8
21-30 eggs per month 2 0.4

X = 3, SD= 3.31, Max=25 Min=1

Quantity of purchase per time

1-20 egg 134 33.5
21-30 egg 254 63.5
31-60 egg 12 3.0

X = 24,8D =10.29, Max =60, Min=2
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Table 3 (continued)

Lists Number Percentage

Cost of purchase per time
1-100 bath 246 63.0
101-200 bath 148 35.5
201-300 bath 6 1.5

= 97,SD = 44.8, Max =300, Min=7
Brand of purchase
CP brand 117 29.3
Other brand 64 16.0
Not brand 219 54.7
Place of purchase
Market 149 37.3
Supermarket/ department store 146 36.5
Convenience store/ general store 105 26.2
Objective of purchase
Can cook several types of foods 154 38.5
Can be easily purchased 102 255
Other objective 144 36.0
Person who makes purchase
Self 180 45.0
Family 128 32.0
Other person 92 23.0
The trend for future purchases
Increase 124 31.0
Stable 256 64.0
Decrease 20 5.0
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Table 4 Multiple regression analysis (n=400).

Variables B Std.error Beta t P-value

Frequency of purchase

Career 1.175 0.353 0.168 3.330 0.001**
Product -0.800 0.339 -0.149 -2.359 0.019**
Place 1.133 0.259 0.276 4.380 0.000**

R=0.33, R*=0.12 ,F = 4.964, Sig.F =0.000
Quantity of purchase

Sex -5.143 1.003 -0.248 -5.127 0.000**
Age -0.166 0.043 -0.209 -3.834 0.000**
Status -3.053 1.204 -0.146 -2.535 0.012**
Education 3.754 1.111 0.169 3.379 0.001**
Price -1.333 0.630 -0.103 -2.116 0.035*

R=0.38, R = 0.15, F = 6.762, Sig.F = 0.000

Cost of purchase

Sex -20.945 4.286 -0.232 -4.889 0.000**
Age -1.024 0.185 -0.296 -6.527 0.000**
Status -12.357 5.009 -0.136 -2.467 0.014**
Product 12.037 4.101 0.159 2.935 0.004**
Price -11.249 3.089 -0.199 -3.642 0.014**

R=0.42, R*=0.18, F = 8.656, Sig.F = 0.000

Note : ** P<0.01,*P < 0.05
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