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Opinion Towards Agro-Tourism of People in Bangkok
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Abstract

This research aimed to study 1) personal characteristics 2) type of agro-tourism 3) opinion towards
on agro-tourism 4) to compare opinion towards agro- tourism with different factors; and 5) problems and
suggestions on agro-tourism. The sample of this study were 385 people who iving in Bangkok (2016).
Accidental random sampling was used with the people who traveled by Bangkok Mass Transit System (BTS).
Questionnaire was research instrument. Data were analyzed and presented through frequency, percentage,
mean, standard deviation, t-test and F-test.The results revealed that most of respondent were female with an
average age 31.70 years old and marital status was single. Education level was bachelor’'s degree and
higher. Salary/income was 15,419.56 baht per month. For the type of agro-tourism found that the respondent
liked to travel with their family at average 2.17 days per trip. Purpose of tourism was to admire the gorgeous
places and the scenery. The favorite place for visiting in the weekend was at the Northern part of Thailand
with average expense of 3,337.33 baht per trip as accommodation cost. Media exposure on agro- tourism
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information was television and website. Favorite activity was a dining and buyng agricultural products around
agro-tourism area. Internet was used as a communication channel to find service. Opinion towards
agro-tourism was at high level. Problemswere tourist place is too far, take time for traveling and cost of
traveling was high. Information and detail of agro-tourism should be provided. Standard price and package
of agro-tourism should be promoted. Hypotheses testing showed that different level of education, income,
date of traveling and media exposure had significantly different on opinion towards ago-tourism
at 0.05 level.

Keywords: agro-tourism, opinion, Bangkok
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Table1 Personal Factors.

Personal factors Number Percentage
Gender

Female 220 57.1
Age

22-26 141 36.6
Status

Single 235 61.0
Education

Bachelor or higher 250 64.9
Occupation

Student 170 44.2
Income

8,001-15,000 baht 119 30.9

2 gilutumsvinaiaadanuns

mavl,ﬂvi@\'u,ﬁml,%qmwmmmﬂi:mmﬂummngamwumummﬂmgwudw aglilifieniupseunia
(Gagaz 48. 2) ssgizinannsllvieaiiendansmsieas 2.7 Susenis fs“mnﬂivmﬁﬁfa %NﬂQ’md’mLL@yﬁﬂﬁﬂﬂ’]W
18380"UR ((azaz 39.1 TaendensuiiliviesienAesiuanf-anfing ((azaz 50.1) numﬂm videnllme
mmuu@ (Faaiaz 46.0) sntsznadunisviesfeadansasieds 3,337.3 UmaaAL sﬁwv@ﬂiumu
AN (Fazay 27.8) fdeannanaidlaiudnngnsdunnseafisadansneanniatneimiuazi i o
(Faaay 32.2 W) '&"mslmy'Lﬁ@nLiﬁi’quﬁ@mwﬁ@mnﬁ@ﬂ%@r:mr:@mm\‘imimwmlﬂummﬁ'izﬁn
(Gazaz 35.8) LazdamansissaiedndEnsluanuiivie s adansnsae druaunesin (Gagaz 40.3)
Aaudl 3 AnNAniuAansiauiigadansng

mwﬁmLﬁum'@mi‘vimLﬁﬂq@\1mwmmmﬂ?mwﬂummngqmwwmmwudﬂ Uszmnaudau@n
Lﬁuﬁiﬂmiviml,ﬁ'mL%\iLm:rmimmfmLfaﬁ'ﬂ@gﬂmgﬁumn (ﬂ'wmﬁ'ﬂ 4.09) azilafiansninsedni wudd
UszaaufipnuAnfiudenisiesieldansnsfudn ufinezisnig duiinveadian uazd uAanssy
@gimxﬁummfﬁwﬁmﬁu (ﬁ’]m?ﬂlﬂ 4.16, 4.15 LA 3.91) ANAHL (Table 2)

Table 2 Opinions towards agro-tourism.

Opinion towards agro-tourism X S.D. Level of Opinion
Place and service 4.16 0.44 High
Tourists 4.15 0.50 High
Activities 3.91 0.53 High

Total 4.09 0.39 High
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Table 3 Comparing the opinions on agro-tourism of people in Bangkok categorize by different factors.

Factors Tourist  Activities Place and service Total Conclusion

1. Personal factors

1.1 Gender 1.213™ -1.788™ -0.897™ -1.020™ Not different
1.2 Age 1.391™ 0.452" 1.163™ 0.034™ Not different
1.3 Status 2.016"™ 0.770™ 0.427"™ 0.012"™ Not different
1.4 Education levels -0.775"™ -1.508" -2.506° -2.116 Different’
1.5 Occupations 1.292" 1.854™ 2.184"™ 1.341"™ Not different
1.6 Income 2.859° 0.024™ 0.816™ 2.985 Different’

2. Type of agro-tourism

2.1 Participants 1.802"™ 1.687"™ 0.672"™ 1.205" Not different
2.2 Durations -0.033™ -0.920™ 0.688"™ 0.313™ Not different
2.3 Propose 1.632™ -3.323 0.947™ 2.125™ Not different
2.4 Date 3.190° 2.545 1.506" 2.776 Different”
2.5 Regions 0.968™ 0.786"™ 0.592" 0.481" Not different
2.6 Expense 1.928™ 1.124"™ 0.009™ 0.534"™ Not different
2.7 Budgets 0.964" 1.962" 0.197™ 0.824"™ Not different
2.8 Expose medias 2.436" -2.957 1.356™ 2.731 Different’
2.9 Activities 2.744 6.189 0.185"™ 0.063™ Not different
2.10 Service channel 0.631™ 1.651™ 1.361™ 1.411™ Not different

ns. = non - significant* Significance level of 0.05, x"***

= Sorting by priority
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