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Analysis of Consumer Intention to Purchase Sacred Lotus Flowers

for Decoration in Khon Kaen Province
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Abstract

The purpose of this article was to analysis consumer intention to purchase sacred lotus flowers
for decoration in Khon Kaen province. Data were collected by purposive sampling and by questionnaire.
These instruments were used to interview consumers that bought flowers for decoration in Muang district,
Khon Kaen province. A total of 381 samples were collected. The statistical parameters for data analysis were
frequency, percentage, and Chi-Square test. The results showed that the consumers who bought flowers in
Khon Kaen province were mostly female, with 33 years old on average. They had an educational level lower than
bachelor's degree, single, with an average personal income of 15,359.68 baht per month, and had an average
household income of 43,270.37 baht per month. The analysis of the consumer behavior of those who bought flowers
revealed that the flower most frequently bought was the sacred lotus. The purpose of purchasing was to use the
flower for making merit and paying respect to the Buddha. Consumer attitude towards the use of the sacred lotus
for decoration was positive. The consumer acceptance of the use of this flower for decoration was moderate.
In addition, it was found that the attitudes that significantly related with consumer intention to purchase sacred lotus
flowers for decoration were to do with the colorful nature of the flowers and their suitability for use as decorations in
various places and on various occasions, their suitability for use in the wedding ceremony which they felt expressed
the Thai identity, their ability to create new and exciting sensations, and their ability to capture and express

an overall sense of ‘Thai- ness’. Furthermore, it was found that consumer intention to purchase sacred lotus flowers
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for decoration correlated with their use as decorations for coffin casket fronts, wreaths, water-pouring trays,

backgrounds, and houses and offices.
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Table 1 Relationship between purchase intention towards sacred lotus flowers for decoration and personal factors.

2

Personal Factors X P-value
Gender 2.368 0.124™
Age 2.483 0.289"™
Graduation 1.321 0.517™
Marital status 5.004 0.082™
Occupation 2.969 0.813"™
Personal income 0.087 0.957™
Household income 1.885 0.390™

Note: ns denote statistically non-significant.
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Table 2 Relationship between purchase intention towards sacred lotus flowers for decoration and attitude factors.

Attitude x° P-value

Sacred lotus flowers indicate purity and sanctity since Buddha era. 4.241 0.374 "™
Therefore, the sacred lotus flowers are most suitable for worship.

Sacred lotus flowers are Buddhist symbols. Thus, it is not suitable 5.611 0.230™
for decorating at parties/celebrations.

Sacred lotus flowers are a symbol of joyfulness. 5.000 0.287™
The shape of sacred lotus flowers gives peaceful, humble, 3.685 0.450™
paying respect, gentle and warm feelings.

Sacred lotus flowers have a unique smell of a cool and 3.989 0.407™

fresh fragrance.

Sacred lotus flowers do not have a variety of colors. 6.593 0.159™
Sacred lotus flowers are withered and bruised easily. 3.210 0.523™
Sacred lotus flowers have the color that is suitable for 13.511 0.009***

decorating on many occasions.
The use of sacred lotus flowers for decorating in wedding 9.796 0.044**

ceremonies represents Thai culture, but gives a novel feeling.

Using sacred lotus flowers in decorating enhances the work to be 10.430 0.034**
more Thai.
Sacred lotus flowers can be applied to make a bouquet/flower 9.424 0.051*

basket to congratulate people on various occasions.
Sacred lotus flowers are relatively cheap compared to others that 4.279 0.370™

being used in decoration.

Sacred lotus flowers have a big shape and, thus, it helps to 4.386 0.356"
save cost as it is being used in small amount.

Sacred lotus flowers are easy to find and buy locally. 5.637 0.228™
Sacred lotus flowers are worthwhile to be used in decoration. 4.193 0.380™

Note: ns, *, ** and *** denote statistically non-significant, statistically significant at the 0.1, 0.05, and 0.01 level, respectively.

LaNNINARRLANLANTLS s A LRclaT e aae st duAnuA LTSN steny wudn 1ad
FrunatenFUTiALduLSTU AL A la T s aanaie [ srdumnuse dezneudas nisldmentiaandeam
dnasdunsliisssumnusonhiiuam  waznisldaentmasszdunnusmenin wenantudenwd fu3lna
fanusslalunsldeenthdmiinuiiidunng iy nsldnenthvaslsssunnudansuingsd Maeniiamang
UszaumnusiaaInuay/aIndegy waznsldmnusseluihuiivheg Senadiudiuetadtddymeadinnszi
0.05 (Table 3) FagenadeeTLLLIAAGaINNItaN ST Rogers (2003) lananaldan nnstemulunnssagulan



King Mongkut's Agr. J. 2021 : 39 (3) : 224 - 230 229

dszifiuananansuzaes@sud wu Anuasdmsnzan anudniuld usu suiudananldiinisiiaeniia
wnldgudulsyauanusisliiuniseansy Wesandauansen anumsnzan wazasnsndiugluuunisld
daelomiludnusing o 16

Table 3 Relationship between purchases intention towards sacred lotus flowers for decoration and acceptance

factors.
Acceptance x° P-value
Using sacred lotus flowers to make a flower pedestal tray/vase. 8.015 0.091™
Using sacred lotus flowers to make a bouquet to pay respect for monks. 8.668 0.070™
Using sacred lotus flowers as one of the holy complements in 4.269 0.371™

Ordination ceremony.

Using sacred lotus flowers to decorate a casket. 10.295 0.036**
Using sacred lotus flowers to decorate a wreath. 10.973 0.027**
Using sacred lotus flowers to decorate a holy water pouring pedestal tray. 10.681 0.030**
Using sacred lotus flowers to decorate a backdrop. 19.058 0.001***
Using sacred lotus flowers to decorate places. 7.133 0.129™
Using sacred lotus flowers to decorate a house/workplace. 15.045 0.005***
Using sacred lotus flowers to make a bouquet/flower basket to 5.581 0.233™

congratulate people on various occasions.
Note: ns, ** and *** denote statistically non-significant, statistically significant at the 0.05 and 0.01 level, respectively.
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