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Abstract

The objectives of this research were 1) to study the basic demographic characteristics of undergraduate
students 2) channels for receiving information 3) satisfaction with agricultural information formats via social media
and 4) to compare the satisfaction with agricultural information formats via social media. The sample group was
394 undergraduate students of Kasetsart University, Bangkhen. The results of the research showed that most of
the students were male, average age 21 years and monthly expenses of 9,873.60 baht. The primary channel for
exposure of agricultural information for most of them was smartphone devices with Facebook account . Most of
the respondents are in the residences where news sources are mostly agriculture-related websites followed by
Facebook with the objective of being aware of agricultural innovation events and technology. The students were
overall satisfied with the format of agricultural news through social media. Their satisfaction level with
the infographics format was moderate. The video type and the article type format were viewed with a low level of
satisfaction. The results of hypothesis testing showed that the students' satisfaction with the article category format
classified by age and faculty was different with a statistically significant difference at the 0.01 level and at the
0.05 level (P=0.023) when classified by sex. The infographic category format was significantly different at 0.05 level.
(P=0.019) classified by age.
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Table 1 Show the number, percentage, average, standard deviation and satisfaction level of information in the video

category.
Satisfaction level
Video category The most Most Moderate Little Least x SD Interpret
(%) (%) (%) (%) (%)
Facebook 6 67 161 138 22 2.74 0.86 Moderate
(1.5) (17.0) (40.9) (35.0) (5.6)
Line - 35 183 126 50 2.52 0.83 Little
(8.9) (46.4) (32.0) (12.7)
Instagram 2 36 137 171 48 2.42 0.84 Little
(0.5) 9.1) (34.8) (43.4) (12.2)
Twitter - 24 139 179 52 2.34 0.78 Little
(6.1) (35.3) (45.4) (13.2)
YouTube 15 109 151 96 23 2.99 0.95 Moderate
(3.8) (27.7) (38.3) (24.4) (5.8)
Blockdit - 32 150 121 91 2.31 0.92 Little

(8.1) (38.1) (30.7) (23.1)
Average 2.55 0.69 Little
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Table 2 Show the number, percentage, average, standard deviation and satisfaction level of information in the article

category.

Satisfaction level

Article category  The most Most Moderate Little Least x SD Interpret
(%) (%) (%) (%) (%)
Facebook 10 53 153 175 3 2.73 0.80 Moderate
(2.5) (13.5) (38.8) (44.4) (0.8)
Line 2 21 128 233 10 2.42 0.66 Little
(0.5) (5.3) (32.5) (59.1) (2.5)
Instagram 3 17 120 239 15 2.38 0.67 Little
(0.8) (4.3) (30.5) (60.7) (3.8)
Twitter 3 22 124 234 11 2.42 0.68 Little
(0.8) (5.6) (31.5) (59.4) (2.8)
Blockdit 2 29 132 223 8 2.47 0.68 Little
(0.5) (7.4) (33.5) (56.6) (2.0)
Average 2.48 0.58 Little
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Table 3 Show the number, average percentage and standard deviation of agricultural information in the infographic

category.
Satisfaction level
Infographic =
The most Most Moderate Little Least X SD Interpret
category
(%) (%) (%) (%) (%)
Facebook 16 96 174 105 3 3.04 0.84 Moderate
(4.1) (24.4) (44.2) (26.6) (0.8)
Line 9 69 179 129 8 2.85 0.81 Moderate
(2.3) (17.5) (45.4) (32.7) (2.0)
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Table 3 (continued).

Satisfaction level

Infographic =
The most Most Moderate Little Least X SD Interpret
category
(%) (%) (%) (%) (%)
Instagram 15 76 182 17 4 2.95 0.83 Moderate
(3.8) (19.3) (46.2) (29.7) (1.0)
Twitter 10 73 176 124 11 2.87 0.83 Moderate
(2.5) (18.5) (44.7) (31.5) (2.8)
Blockdit 8 58 161 154 13 2.73 0.82 Moderate
(2.0) (14.7) (40.9) (39.1) (3.3)
Average 2.88 0.58 Moderate
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Table 4 Comparison mean scores of information satisfaction in the category of article classified by gender.

Satisfaction of information in the — Test

n X SD t P-value
category of article classified by gender summary
Male 205 2.42 0.53 -2.288* 0.023 Different
Female 189 2.55 0.63

*Refers to statistical significance at the level of 0.05.

Table 5 Comparison average scores of information satisfaction in the category of article classified by age.

Satisfaction of information in the — Test

n X SD t P-value
category of article classified by age summary
18-20 years 159 2.37 0.51 -3.134** 0.002 Different
21-23 years 235 2.56 0.62

*Refers to statistical significance at the level of 0.01.
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Table 6 Comparison average scores of information satisfaction in the category of article classified by faculty.

Satisfaction of information in the — Test

n X SD t P-value
category of article classified by faculty summary
Science 225 2.56 0.62 3.105** 0.002 Different
Social science 169 2.38 0.52

*Refers to statistical significance at the level of 0.01.
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Table 7 Comparison of average scores of information satisfaction in the category of infographic classified by age.

Satisfaction of information in the — Test

) ) B n X SD t P-value
category of infographic classified by age summary
18-20 years 159 2.78 0.74 -2.352* 0.019 Different
21-23 years 235 2.96 0.74

*Refers to statistical significance at the level of 0.05.
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