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A Website Development of Thai Sustainable Seafood Manifesto Project
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Abstract

The aims of this research were to; 1) study the guidelines for determining the implementation plan for a
Thai sustainable seafood project, 2) develop a project website, and 3) study the user’s opinions of the website.
Research methodology was divided into 3 stages: 1) review of documents and expert interviews, 2) development
of instruments and experiments, and 3) opinion study using a questionnaire. The sample group used in this study
were 5 experts in the seafood business and 5 experts in content and websites, who had been recruited using the
purposive sampling method. In addition, another sample group consisting of 56 academics, entrepreneurs, and
persons who had participated in the SB’20 Chantaboon seminar were chosen to study opinions on the use of the
project website. The instruments used to collect data included: 1) a semi-structured interview form, and 2) opinion
questionnaires. Data were analyzed using average, percentage, and standard deviation. The results indicated that
the 12 sustainable seafood business standards could be divided up as guidelines for 3 stakeholder groups, namely
Group 1 Upstream Chain Care (Purchasing), Group 2 Midstream Chain Care (Producing), and Group 3 Downstream
Chain Care (Sales). The operational plan for this project could be divided into four phases, and a study of user
opinions found that the sample group members agreed with the overall design and content of the website at the
highest level.
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Figure 1 Depict a Homepage of the project.
Source: Thai chefs for good (2020).
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Figure 2 Depict an enrollment system and replica of certification.
Source: Thai chefs for good (2020).
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12

Figure 3 A brochure reader inside the Resource Menu.
Source: Thai chefs for good (2020).
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Figure 4 Depict a process of certification mark request.
Source: Thai chefs for good (2020).
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Table 1 The sample’s opinion toward the designs and contents of website (n = 56).

Opinions X) S.D. Meaning

Designs

1. The website is easy to access. 4.84 0.50 Strongly Agree
2. The design of this website grabs your attention. 4.73 0.53 Strongly Agree
3. The website features meet your expectations. 4.76 0.50 Strongly Agree
4. The use of colors represents the project's identity. 4.78 0.62 Strongly Agree
5. The typography on this website is suitable for reading. 4.58 0.76 Strongly Agree
6. The use of images matches the website contents. 4.69 0.79 Strongly Agree
Contents

1. The information on the website is accurate. 4.73 0.58 Strongly Agree
2. The information about the seafood manifesto led to the action. 4.71 0.59 Strongly Agree
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Opinions X) S.D. Meaning
3. The information on the website is reliable. 4.67 0.58 Strongly Agree
4. The contents categories were well organized. 4.78 0.65 Strongly Agree
5. The website provides sufficient information. 4.58 0.64 Strongly Agree
6. The information on the website gives benefits to your business. 4.82 0.44 Strongly Agree
Total mean 4.67 0.61 Strongly Agree
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Table 2 The sample’s opinion toward the designs and contents of the website classified by participant types.

Level of Agreement

Opinions Academic Entrepreneurs General public

X SD. Meaning X SD. Meaning X S.D. Meaning

Designs

1. The website is easy to access. 450 0.53 S.A. 4.74 0.56 S.A. 481 0.40 S.A.
2. The design of this website grabs 450 0.7 S.A. 4.60 0.67 S.A. 478 042 S.A.
your attention.

3. The website features meet your 460 0.52 S.A. 463 0.68 S.A. 485 0.36 S.A.
expectations.

4. The use of colors represents the 480 042 S.A. 474 0.65 S.A. 493 0.27 S.A.
project's identity.

5. The typography on this website is 4.00 0.82 A. 463 0.68 S.A. 456 0.75 S.A.
suitable for reading.

6. The use of images matches the 420 0.63 A. 463 0.68 S.A. 474 0.86 S.A.
website contents.

Contents

1. The information on the website is 460 0.70 S.A. 4.74 0.56 S.A. 4.74 0.59 S.A.

accurate.
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Level of Agreement

Opinions Academic Entrepreneurs General public
X SD. Meaning X SD. Meaning X S.D. Meaning

2. The information about the seafood 450 0.71 S.A. 4.74 0.56 S.A. 470 0.61 S.A.
manifesto led to the action.

3. The information on the website is 450 0.53 S.A. 453 0.70 S.A. 478 0.64 S.A.
reliable.

4. The contents categories were well 4.60 0.52 SA. 458 0.61 S.A. 493 0.27 S.A.
organized.

5. The website provides sufficient 4.40 0.70 A. 458 0.77 S.A. 459 0.80 S.A.
information.

6. The information on the website gives 4.60 0.52 S.A. 4.68 0.58 S.A. 493 0.27 S.A.

benefits to your business.

Total Mean 4.41 0.61 A 466 0.64 S.A. 4.78 0.52 S.A.

Remark; A. = Agree, S.A. = Strongly Agree (n = 56).
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