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Development of Creative Products for Strengthening the Community Economy
through Products from Vetiver Grass Mixed Reed Fiber
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Abstract
The purposes of this research were to 1) study the local wisdom of Khon Sai community in
the production of reed products and exploring the capacity of production vetiver grass in Udon
Thani province, 2) study for developing creative products made from vetiver grass leaves together
with reeds, used of appropriate local natural dyes for manufacturing products in accordance with
the market supply, and 3) assess the opinions on designed and developed products made of reed
and vetiver grass leaves that can be used as a lesson learned for build a strong community in the

future. The methodology of this study was a qualitative research method that consists of 4 steps: 1)
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collecting original local wisdom data by in-depth interviews and focus group discussions of 10
representatives from a community enterprise group, and by interviews of 30 consumers, 2) using the
collected data to design and create a prototype, 3) evaluating products prototype by 2 experts and
assessing the satisfaction on the prototype by 8 consumers 4) summarizing data analysis and
synthesis. The results of this study found that there is the weaving of reed mats according to the local
original wisdom in Khon Sai community. The most purchasing handicraft product by consumers was
the mats (66.67 per cent) with the aim of utilizing in their families. The preferable product color of
consumers was natural dyes. The researcher developed a handicraft products made from vetiver grass
together with reeds, dyeing the natural color from vetiver roots and leaves. In this regard, it was used
natural dyed reed and vetiver for weaving mats, and it was applied for designing and processing into
2 handbags prior to assessing such product by experts and consumers. According to evaluation, it was
found that the product was beautiful, value-added, and applicable, resulting in a variety of products
in the market and also reflects that reed and vetiver grass can be applied for maximum benefit and
value addition creation in a concrete manner.

Keywords: creative products, strengthening the economy of community, products from vetiver grass
mixed with reed fibers
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Figure 1 This research conceptual framework.
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Figure 2 Map showing research areas and vetiver grass growing areas close to Ban Konsai

Source: Adapt from Information Center, Land Development Department (2020).
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Table 1 Consumer opinions on this products from reed fiber.

Product reviews and suggestions Average (E) Meaning
1. Patterns variety 4.13 Good
2. Colors should emphasize use 4.37 Excellent

natural colors

3. Strength and durability 3.77 Good
4. To be more unigue in the local area 4.27 Excellent
5. Cheaper price 3.8 Good
6. Product types to be more diverse 4.47 Excellent

NISNAILINANA AT IIETIANUG RN waznn

I TR usiaudaisassdanlundudnsutunn dsfesiinisdanisTanluiesdu
¥adouansssumiluviosduliiinnumnzauivisnndnduiasiennudesnisvesmaln nenmegIse
niumssai

1) ANTNRUIEDINTINRE WA msasﬂ,mfnmwmaaﬂﬂjamﬂmuuausm‘mmLLNﬂm doudule
nn wazidulewedn mmsmwmﬂmmuwum wazfidumouall (1) thudnTusnmunudesns Mluwln
wazsnudnuIdu wazdlavdedy lunsduiieliladden ) lunsmeadeudnasell neaeuldidulefiheu
nadaUddounau

(1) #ldlunsfenandnusnveudnuaziu ideldindulonndifinsdnlmndududn niou

pnusts thanyhnseufainsnvesudnuasiuiinauiu vinlilddihema duns thaadeu Tnel¥ingiude
SmgRusnvaudnitieldiuliszann 3 Alansu danane 1 flansu tudan 10-15 8ns inde 1 Alandu
ansda 1 Alandy wazthatiy 2 8ns antuhsnugudniidudeudesud winfuimanseuaziadily
wifodu egetios 2-4 Fu uavimmualuguldien e lunsfeduion Iifuansdy inde duseletns
Yo 4 Falus wazthidulongudnnsennaslUidendy warnineliededos 4 alus Wit uanmnlius
wazhun i dudulelunisve

a A

@ Adldlunsdevandlungudnddoufivdonimady Avdosoudes 1ngavde
Funghudnuiuardeudunauiulusuuszana 3-5 Alandu dharansne 1 Alandu e 10-15 ams inde
1 Alan%y ansdu 1 Alan3u thady 2 aas ety thughudn dauddu Aauanednsdes 1-2 alus thily
wifnfuthmanmeussiatslunsiodusgnetion 2 $2lus lalmaifu 4 $2lus uashlldndiesulmifon 1o
drlunsfeuionlfiiuasdu inde fuselueteden 4 Falus wasthidulengulndennasluifendy waz
vl fognetion 4 dalus thiuanmnliuiuasialfidwddlely mme

2)  meianesvaaemeideaduudnuazidunn
waaruNTEUILNITouAsTINTA Idhulndunniidesuduasa lududunsme  finga
JamAgumuthuneume fidouazvnthuldfasmiudmivameneidennaeundfeas fuwazaney
wils aneduaes safaidulonnidudnidnudnnveaduiuudnldfunsdounds suinanane el
AueUsEan 2 wes thludmdudunsyidmsefifinnuviats smuanudiusiudy veeidouasgumu
ieazaelsine nnauldlivslend Taemsianngunsanannszdiluim Adsesdsunseiuadouasldon
Ivesnaesluguy naunaufunmedasausinszidluguuuudy 9 Weldsuuuuiinnassiudu Seuins



King Mongkut’s Agr. J. 2023 : 41 (1) : 41 - 50 a7

nAnmuwuuianamenisi iVl swenyurudaiudiuan 2 Tu denstuguuasihunaudumiadiey
wazihlliguruinnsandnfianuaisny awnsohunlddusiuwuy vemdadusianguvusely (Figure 3)

o
2
2
g
s
&
5
&
@
=

Figure 3 The pattern of the woven mats mixed with reeds and vetivers fiber.
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Table 2 Consumer opinions on creative products, mixed woven from vetiver fiber

reeds fiber bags.

Product reviews Content

1.Beauty of bags It is beautiful and the color match very well between natural color.

reed and reed fiber color dyeing from root vetiver.

2. Bags Shape It is beautiful, modern, and can add values from this shape.

3. Prouducts Good for use, wide and large, can be used very well

utilization

4. Bag sewing It had good sewing, neat, but there are some parts, especially the corners

that need to be careful, are not complete.

5. Suggestions 1. Should use only one type of raw material such as using only vetiver.
from Consumers 2. Should have anti-fungal agents that may be caused by moisture from
air.

3. Should use genuine leather for add value and make look expensive
product.
Should make many styles and variety of products.

Should use variety of colours in prouducts.
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