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Satisfaction of Bangkok Residents on Exposure of Agro-Tourism Review Media

on Facebook
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Abstract

The purpose of this research was to study the level of satisfaction with the exposure of agritourism
review media among Bangkok residents. Through quantitative research, data were collected from 429 Bangkok
residents using online questionnaires. The data were then analyzed by descriptive statistical analysis for
frequency, percentage, and standard deviation (S.D.). The results showed that most respondents are women
with an average age of 37 years old 7 months, an average income of 27,904.98 baht per month, and having a
bachelor’s degree, being employed in companies. Furthermore, they are interested in watching agritourism
reviews in terms of accommodations such as homestays and farm stays. In addition, the result of satisfaction
on the exposure of agritourism review media showed that the high levels of satisfaction are information
accessibility and convenience on Facebook with averages of 3.49 (S.D. = 0.413) and 3.47 (S.D. = 0.402),
respectively. The presentation and format on Facebook are at a moderate level of satisfaction with an average
of 3.32 (S.D. = 0.380).
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Table 1 Satisfaction with presentation and format on Facebook.

Ranking ltems Statistical Value Meaning
X S.D.
1 Present with Pictures Accompanying Text 3.74 0.573 high
2 Present with Video Accompanying Text 3.54 0.649 high
3 Presented with Text Only 2.63 0.824 moderate
4 Presented with Pictures Only 3.21 0.561 moderate
5 Presented with Video Only 3.49 0.602 high
Total Average 3.32 0.380 moderate

Note: 4.21-5.00 = highest; 3.41-4.20 = high; 2.61-3.40 = moderate; 1.81-2.60 = low; 1.00-1.80 = lowest.
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Table 2 Satisfaction with content information on Facebook.

Ranking Items Statistical Value Meaning
X S.D.
1 Accuracy, Clarity of Information 3.67 0.566 high
2 Amount of Tourist Information Content 3.28 0.566 moderate
3 Attraction Reviews with Complete information 3.52 0.613 high
Total Average 3.49 0.413 high

Note: 4.21-5.00 = highest; 3.41-4.20 = high; 2.61-3.40 = moderate; 1.81-2.60 = low; 1.00-1.80 = lowest.
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Table 3 Satisfaction with access to information and convenience.

Ranking ltems Statistical Value Meaning
X S.D.
1 The Speed of Attraction Reviews 3.56 0.571 high
2 Ease of Exposure to Reviews 3.32 0.558 moderate
3 How Fast You Can Download Review Data 3.54 0.601 high
Total Average 3.47 0.402 high

Note: 4.21-5.00 = highest; 3.41-4.20 = high; 2.61-3.40 = moderate; 1.81-2.60 = low; 1.00-1.80 = lowest.
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