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Abstract

This paper aimed to (1) study the concept of creating awareness through the Facebook
for Business Platform, (2) create and design the Facebook for Business Platform, and (3) study consumers'
satisfaction and perception of Lod Chong Ngam Yuan identity. The research and development used an
evaluation form for a sample group of regular customers in the area and outside the area of Kanchanadit District,
Surat-Thani Province, with a total of 40 people per group, and analyzed the data with descriptive statistics
including frequency, percentage, mean, and standard deviation. The results of the study found that the
communication of Lod Chong Ngam Yuan identity through Facebook for Business Content can be organized into
5 formats: 1) Format of providing knowledge about Thai desserts, 2) How to ... format (teaching or explaining
how to do it), 3) Identity formation pattern, 4) Product sales format, and 5) Others such as Thai traditions and
important days. The content was inserted through 8 elements, namely 1) product characteristics, 2) packaging,
3) raw materials, 4) production location, 5) production quality, 6) recipe, 7) store atmosphere, and 8) taste. The
results of the analysis of the satisfaction of customers in the area were found to be at the highest level with a
mean of 4.57 (SD = 0.663). The results of the analysis of the perception of Lod Chong Ngam Yuan identity of

the customers in the area were found to be in the highest level with a mean of 4.64 (SD = 0.528). The results
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of the analysis of the satisfaction of customers outside the area were found to be at the highest level with a
mean of 4.56 (SD = 0.577). The results of the analysis of the perception of identity of Lod Chong Ngam Yuan
among customers in the area were found to be in the High level, with a mean of 4.48 (SD = 0.528). Additionally,
the group of customers in the area had a better overall perception of Lod Chong Ngam Yuan's identity than the
group of customers outside the area who did not have experience and did not have a memory about Lod
Chong Ngam Yuan. When the identity of Lod Chong Ngam Yuan, which was new information to them, was
learned, the customers outside the area could immediately recognized it.

Keywords: facebook for business, identity, brand identity communication, Lod Chong Thai, Ngam Yuan
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Fedldnuaurwnuilomvvun 5 sUuuy daansly Table 1

Table 1 Content axis style table

Content core style Posting time Post format type Symbol

1 Format of providing knowledge about 06.00 - 08.00 a.m. Picture and text *
Thai desserts

2 How to ... format (teaching or explaining 01.00 - 03.00 p.m. Picture and text A
how to do it)

Identity formation pattern 03.00 - 06.00 p.m. Reels clip .

4 Product sales format 06.00 - 09.00 p.m. Picture and text +

5 Others such as Thai traditions and 06.00 - 08.00 a.m. Picture and text u

important days

Table 2 October 2023 master post and topic schedule

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1 Oct. 2 Oct. 3 Oct. 4 Oct. 5 Oct. 6 Oct. 7 Oct.
* @ * @ * @ *
- - - -
+ + + +
8 Oct. 9 Oct. 10 Oct. 11 Oct. 12 Oct. 13 Oct 14 Oct.
@ * @ * @ * @
- - -

+ + +
15 Oct. 16 Oct. 17 Oct. 18 Oct. 19 Oct. 20 Oct. 21 Oct.
* @ * ® = ® *
- - - -
+ + + +
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
22 Oct. 23 Oct. 24 Oct. 25 Oct. 26 Oct. 27 Oct. 28 Oct.
@ * @ * @ * o

- - -
+ + +
29 Oct. 30 Oct. 31 Oct.
i [ i
- -
+ +
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Table 3 October 2023 posting schedule and topics

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
1 Oct. 2 Oct. 3 Oct. 4 Oct. 5 Oct. 6 Oct. 7 Oct.
* @ * ® A ® *
Various types Recommend History of Secret recipe Lod Chong The Nutrients
of flour. coordinates Lot Chong for making enhances Starting Lod Chong
® @ dough the zodiac point of  Ngam Yuan
coconut suga Creating sign Lod Chong vs Lod
+ value . Ngam Yuan Chong
Lod Chong the through Lot Grandma's Singapore
lottery hint Chong old pot -
channel A =+ Picking
How to Raw coconuts
scoop lod materials of like the
chong folk wisdom Ngam Yuan
people
8 Oct. 9 Oct. 10 Oct. 11 Oct. 12 Oct. 13 Oct. 14 Oct.
@ i @ A @ | [ |
Lod Chong Properties of Motto of ~ How to check  pour the Navamindra Tenth
dessert stir clear lime Surat Thani  if Lod Chong  Lod Chong the Great lunar
wate Province are still into the pot Day month
. edible or not * tradition
Coconut sugar ? Benefits of
from local fresh
wisdom coconut

milk
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday
8 Oct. 9 Oct. 10 Oct. 11 Oct. 12 Oct. 13 Oct. 14 Oct.
+ @ o
Promote Nostalgia History of
through passed down Negam Yuan
channels from gen to Village
gen
+
Location of
Lod Chong
Ngam Yuan
15 Oct. 16 Oct. 17 Oct. 18 Oct. 19 Oct. 20 Oct. 21 Oct.
* ® A ® * ® *
Starting point Eat Lod Eat lod Exercise History of Quality of The origin
for Lod Chong Chong with chong and after eating the name lime wate of the
Ngam Yuan family you will lod chong Lod Chong name Lod
‘ have good Chilled vs. Chong
Preserving luck. put on ice Ngam Yuan
coconut suga . ‘ ‘
+ Recommend Fresh Ngam Yuan
Lod Chong products pandanus village
Ngam Yuan + leaves from vocabulary
slogan Through the the garden +
channels in Cooling
memory effect from
pandanus
leaves
22 Oct. 23 Oct. 24 Oct. 25 Oct. 26 Oct. 27 Oct. 28 Oct.
@ u @ * ® * @
Why is coconut  Chulalongkorn  Customers Benefits of Which cupis  Lod chong  Soil quality
sugar available Day come to pandanus Lod Chong history
all year ? A pick up Lod leaves Ngam Yuan ? .
Preserved in Chong. A Traditional
Lod Chong Lod Chong coconut
Ngam Yuan auspicious milk
() dessert o+
Characteristics . Lod Chong
consistent How to Ngam Yuan
with ancient scoop lod poem
texts chong
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday
29 Oct. 30 Oct. 31 Oct.

A [ *
Simmering Raditional Lak Sugar
coconut suga Phra Goodies
@ A
Lod Chong in How to
memory make Lod
+ Chong
Smells good sparkle
like candle .
smoke. Lod Chong
and way of
life
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