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Abstract

This research aims to 1) explore consumer preferences for feng shui-based orange packaging, 2) study
the approaches to develop packaging designs according to feng shui principles, and 3) examine the satisfaction
of the sample group with feng shui-based packaging. Using a mixed- method approach, data were collected
from 480 individuals shopping in Yaowarat, Bangkok, and from interviewing experts. Tools for collecting data
include questionnaire surveys and interview about new and more beautiful packaging, with quantitative analysis
using descriptive statistics: frequency, percentage, mean, standard deviation, and qualitative analysis via content
analysis. The study found that the sample group desired the development of a new, aesthetically pleasing,
strong, and durable packaging, specifically a design that convey auspiciousness according to feng shui principles
and is suitable for various gifting occasions. The interest level in fengshui principles is in high level with most
interest shown towards colors, shapes, symbols, and feng shui elements, respectively. It was also found that
the desired features for packagaing included durable cardboard boxes capable of holding 1 kilogram (7-9
oranges). The outward design should be modern and aesthetically appealing with auspicious patterns. Finally,
consumer satisfaction with the feng shui-based packaging designs was high level. The results of this research
open a new venue for adding value to products. They can be applied to further develop packaging in agricultural
businesses.
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Table 1 Features of packaging for oranges that are considered in decisions

Features of packaging for oranges that are percent  Mean (X) S.D. Meaning

considered in decisions

1. Price 100 4.17 0.80 high
2. Brand 100 3.71 0.95 high
3. Feature of packaging 100 4.52 0.85 highest
4. Packaging has an interesting pattern 100 3.69 0.96 high
5. Quality of protecting the product 100 4.10 0.86 high
6. Reliability 100 3.97 0.92 high
7. Packaging has a story related to the product 100 4.02 0.94 high
n =480
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Figure 1 The Packaing Design For Oranges Fruit Using Feng Shi Principles
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Table 2 Satisfaction with packaging for oranges according to Feng Shui principles

Satisfaction with packaging for oranges according to Feng percent  Mean S.D. Meaning
Shui principles X)
1. Rigid box 100 4.23 0.67 highest
2. The structure is strong to support the weight of the products 100 4.17 0.64 high
3. Quality of protecting the product 100 4.03 0.71 high
4. Suitability of packaging size 100 4.10 0.60 high
n =30
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Table 3 Satisfaction with graphic design on feng shui-based packaging for oranges

Satisfaction with graphic design on feng shui-based packaging Percent mean S.D. Meaning

for oranges (X)

1. Graphics on the packaging are attractive. 100 4.40 0.72 highest
2. Graphics on packaging can appropriately convey a product 100 4.40 0.67 high
3. Suitability of letters such as format, size, and color 100 4.47 0.68 high
4. Graphic patterns on the packaging are appropriate. 100 4.40 0.77 high
5. The placement of information on the packaging is appropriate. 100 4.00 0.87 high
6. The illustrations used on the packaging make the product 100 4.13 0.73 high
more appealing

7. The positioning of the logo on the packaging is prominent 100 3.97 0.76 high

n =30

270 Table 3 Ha3LAs1eYTayanUNaNelasBN1500NRUUNTINNUUUTIAAUT WUT1 ANULUNIZ AN
Y9393 19U JULULILIA @ AuaBaL fAeds 4.47 (SD. = 0.68) nnilnuuusIYiaslnesINdaufga
hauls fidieds 4.40 (S.D. = 0.72) nsfnuuussfusiannsadofisdudedsduldivanzauiidiede 4.40 (SD. =
0.67) JULUUNITININEINAIENTINUUUTIYA U9 fleade 4.40 (S.D. = 0.77) ﬂ’]‘wﬂizﬂ@UﬁI%UUUSiﬁ;ﬁmsﬁ‘d’Jﬁlﬁ%N
auhaulalsifuaudn fdueds 4.13 (S.D. = 0.73) nsdanadeyaluussyiasitirumanzay feede 4.00 (S.D. =
0.87) kazn133nesiidlalivuussaiusiandideg fleade 3.97 (S.D. = 0.76) auasu

AuANuianelasiesUluuUIIIAMgInIUmEng199y fa Table 4

Table 4 Satisfaction with packaging for oranges according to Feng Shui principles

Satisfaction with packaging for oranges according to Feng Shui  Percent Mean S.D. Meaning

principles X)
1. Packaging shapes convey meaning according to feng shui-based 100 4.57 0.56 highest
2. Packaging colors enhance according to feng shui-based 100 4.67 0.54 highest
3. Symbols and patterns on packaging convey auspiciousness 100 4.37 0.55 highest
4. The overall packaging is designed to convey various auspicious 100 450  0.68 highest

symbols and meanings

n =30
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