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Abstract

This research aimed to 1) study the problems and needs regarding packaging design for the Khlong Dan
Shrimp Paste Community Enterprise Group 3, located in Klong Dan Subdistrict, Bang Bo District, Samut Prakan
Province, 2) develop packaging for the community enterprise group, and 3) assess members’ satisfaction
with the developed packaging design. The study employed a mixed methods research approach, integrating
both qualitative and quantitative methods, with a total of 9 participants. A participatory action research process
was applied throughout the study. Data collection instruments included in-depth interviews, a satisfaction
questionnaire, and focus group discussions. Quantitative data were analyzed using descriptive statistics including
frequency, percentage, mean, and standard deviation.

The findings revealed that the community enterprise group lacked suitable packaging for use as a local
souvenir product. The group expressed the need for packaging made from paper, in a rectangular box shape

with a handle, foldable for convenient transport, stackable, and durable. The packaging was designed in a light
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brown color with a white label. The label contained product details including: the recipe for shrimp paste
chili dip, list of ingredients, production and expiration dates, a brief history of the community enterprise,
QR code, production location, and a background image of the group’s geographical location according
to the satisfaction assessment, the first packaging design received the highest overall satisfaction
(M =4.57,S.D. = 0.22). In terms of specific elements, the color received the highest level of satisfaction, followed
by the label design, while the lowest satisfaction was found in terms of functional attributes.

This packaging development significantly enhanced the product’s market value, increasing its price from
60 THB to 159 THB. The newly designed packaging emphasized modernity, convenience, and trustworthiness,
contributing to greater consumer appeal. Moreover, the exchange of ideas among group members during the
research process laid a strong foundation for the sustainable development of the community enterprise.

Keywords: packaging development, community enterprise, shrimp paste products
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Table 1 General Information

Characteristics Frequency (N) Percentage (%)
Gender
Male 6 66.67
Female 3 33.33
Age
Less than or equal 40 1 11.11
41 - 50 2 22.22
51-60 4 44.44
Year of community enterprise membership
1-2 Year 1 11.11
3 -4 Year 1 11.11
5-6 Year 7 77.78
Occupation
Vendors 4 44.44
Fisheries 3 33.34
Housewife 2 22.22

a ¢ v =< 1 g (3 g’
NaNTIATITNdaYaAUNIwa AR FULUUUTTRAMIING 5 JUluY

o 4

NNSANYINUI auianelasesuuuuussadaet wudt vssadaigduuuil 1 dseduanuienelauiniian

q
% d'

(M= 4.57) 9998311 Usﬁﬁ;ﬁm%gmmuﬁ' 2 (U= 3.49) LLasuawqmmﬁ;ﬁm%gﬂLLwﬁ 5 (U= 2.90)

Table 2 Results of the analysis of satisfaction data on the 5 packaging formats

Format 1 Format 2 Format 3 Format 4 Format 5
Characteristics o o o n o
Interpret Results  Interpret Results  Interpret Results  Interpret Results  Interpret Results
Material " a.67 a.67 a.67 a.67 a.67
aterial aspec
P Highest Highest Highest Highest Highest
4.63 4.63 4.63 4.63 4.63
Format aspect ) ) ) . .
High Highest Highest Highest Highest
3.82 3.73 3.98 3.07 291
Features ) ) )
High High High Moderate Moderate
. 4.69 3.72 4.03 3.47 3.47
Label side ) ) :
Highest High High Moderate Moderate
. 4.74 3.30 3.26 3.67 2.19
Color side ) .
Highest Moderate Moderate High LOW
) 4.48 3.04 3.48 3.00 2.70
Character side )
High Moderate Moderate Moderate Moderate
. 4.33 3.81 393 3.22 3.04
[llustration . :
High Moderate High Moderate Moderate
4.57 3.49 3.70 3.35 2.90

Total average ) .
Highest Moderate High Moderate Moderate
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Table 3 The results of the analysis of satisfaction data for each item of the packaging format

Evaluation Criteria ] S.D. Interpret Results

Material aspect

The materials used for the packaging are strong and durable

4.89 0.33 Highest
capable of protecting the products inside
The packaging materials are suitable and compatible with the )
o 4.67 0.50 Highest
type of product inside
The materials used are safe and appropriate for the product 4.44 0.73 Highest
Design aspect
The structural design of the packaging is suitable for the )
4.56 1.01 Highest
product
The packaging design reflects creativity 4.55 0.73 Highest
The packaging design is compact and portable 4.80 0.67 Highest
The packaging helps identify the product of the Khlong Dan
P S8 etp Y P s a.67 0.71 Highest
Community Enterprise Group 3
The packaging is user-friendly, allowing easy opening, closing,
P sns V@ § casy opening, © : 4.33 1.00 High
and convenient product storage
The packaging is suitable for purchasing as a souvenir 4.67 0.71 Highest
The packaging is easy to store and can be stacked to save )
. . . 4.44 0.53 High
space during transportation and display
Labeling
The packaging label contains all the essential information that )
4.78 0.67 Highest
consumers need to know
The label reflects the community identity of the Klong Dan )
. ) i 4.56 0.88 Highest
Shrimp Paste community enterprise group
The brand logo size is appropriately adjusted 4.48 0.67 High
The brand logo is well-positioned 4.67 0.50 Highest
Color
The colors are visually appealing and attractive 4.67 0.71 Highest
The color combinations are appropriate and interesting 4.78 0.67 Highest

The label colors are suitable for reading the product details 4.78 0.44 Highest
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Table 3 (Continuous)

Evaluation Criteria ) S.D. Interpret Results

Typography

The font style is easy to read 4.33 0.87 High

The font size is proportionate 4.44 0.53 High

The font color is clearly visible and stands out 4.67 0.44 Highest

IWustrations

The images of symbols are clear in size 4.33 0.87 High

The illustrations used (such as line art, drawings, and modified )

) ) . 4.44 0.73 High

images) are cohesive and harmonious

The illustrations on the packaging enhance the product’s )
4.22 0.83 High

appeal and reflect the community identity
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