%w%wmmﬂ@é’ﬂqﬂﬁﬂmw tagan19aIan Lmzﬂ@é’ﬂmwéjum

Aa ' v o ? = o 9’? & A a
NHNANISVIUNBNTIISIANY LITBRNWAT uwu‘l’IQiﬂ@ﬂjx‘lLWWNW}uﬂi

NTHABIN9DaRANSE 19 T Faananisd U SaanLiSey

Fadml FTued’ uasfindsmd uau3assan’
'MY73IN1TIANNTTINTENI NI AMELENIEINN N AINENdEUIUNERLARN IR

*gantifinanendy ALUINISINe anTAvendeTAuanNneia

uUNAnga
Y Yao dan

AN9ITEASINRTRa s A Aie 1) Anuniladefifansnadanisdafuladafuan

q

Hndaaneeauladszndng loBaanondss (U daemfss ansfuilanrianeluwen
NTNNNNIUAT 2) Anwransoiedinyana Jesaamuyaanan Jedauasan Jaqesiiu
Amdnn Afnasaniadnanlageausieoulaiszndn Tndeananiss fu Saouide
nnsfiunATfusussiieyadsUsinn Tnaluuuasuansuduesestiolunisify
fayaannngudnd saduiualnatudaugsiaanin dan ams alan wazndoamsd
fgaanAiutmsaela Tnauiislnannasengusnegnetudugsfiaay 90 st
wazuenifiulszinn Indaananfiss 45 faagne Brosiss 45 fastne souyndiugsia
wfindmunuiaan 450 fadns Fadenngusetnuuninnizianzes adnfEAdeTunng
Anziioya Aa FAdanay aORATHANAAELANNAIL Ae FARAATIsiasdUsnaL
afifmeapuAn? adftnssinsananslasafALULNT

¥ A

nan1sasenudn 1) Juilaadaninajidumemdgs fdavangszndng 17-36 U

Y

1
a o o o ' [N

2) NANNFVNARBUANNFA NS FUTHANAYn19afif 0.05 wudn fuilnafinisdnaule

U
¥

Foaudrntameenlaiidnasianiadadinainainisinfiu fadesudsas

fladafimuanudus Tnatladudmyaanamuuuiuncuansuoliuiansnasanisde
Audriuewnseanlaiuansieiu uay 3) daudndnduiuslnammneifiyaanaim
wuuiiamasatanol uaziladafudenn damnmdefidyadannmiunyUaiilszuey
Taeaseng 17-36 1 fiflyaRnnmuuuiuamsenasal uazdaseny 37-52 T Aflyaanamn
Daune Favanasansteanimueanlad Ssmanisidanudiiuslnatinsteniiugami
SrpnRsy inndmlseananiise

AdnAty tadeynannm dadedan Tadunaududn nssinaulade n1sgeduinenula

FuumaAna: 24 NINGIAN 2561
wilaiaa: 6 wopANIEW 2561

ABUSULNAIIN: 30 WOAFNIEYN 2561



113RITUNANENETS U7 25 atufl 1 unsiAN-Rguien 2562

Journal of Chandrakasemsarn Vol. 25 No. 1 January-June, 2019

The Influence of Personality Factor, Social Factor and Value Factor
toward the Decision to Purchase Goods in Bangkok Downtown Area via

Online Channel between Social Commerce and E-commerce.

Chaiwat Wichaiwong' and Tibrat Sangroengrob?

"International Business Management Programs Faculty of Business Administration, Stamford International University

2Graduate Studies Faculty of Business Administration, Stamford International University

Abstract

This research aimed to 1) investigate factors influencing the decision to purchase goods
via online channels between social commerce and e—commerce of Thai customer in the Bangkok area:
and 2) explore individual characteristics including personality factor, social factor and value factors
influencing the decision to purchase goods online between social commerce and e-commerce. The
research was conducted by collecting quantitative data using a questionnaire as a tool for obtaining
data from a sample group of customers in the downtown Bangkok area covering the neighborhoods of
Siam, Silom, Sathon, Asoke and Phromphong who purchased goods via online channel. In particular,
the sample group was sorted by downtown area. With 90 samples from each neighborhood. Consisting
of 45 samples for social commerce and another 45 for e~commerce. The total number of subject was
equal to 450 which were selected by purposive sampling method. The statistical methods used for
data analysis was percentage and those for hypothesis testing purposes were factor analysis, t-test
and binary logistic regression analysis.

Findings from the research revealed that 1) The majority of the customers was female, in the
age range of 17-36 years old: 2) The hypothesis testing at statistical significance of 0.05 suggested that
the customers’ decisions to purchase goods online resulted from 5 types of persondlity factors, social
factors and value factors. The persondlity factor of Emotional Stability had influence upon difference in
online shopping and 3) Other factors that influenced online shopping decision were personality type
(Emotional Stability) and social factor for male customers. And for female customers the personality type of
Agreeableness. For females in the age range 17-36 the persondlity type of Emotional Stability was
associated with online shopping decisions, while for female customers in the age range 37-52 years old
the personality type of Openness had an influence upon the decision to purchase goods online. Research
results suggested that the customers purchased goods via e-~commerce more than social commerce channels.

Keywords: Personality Factor, Social Factor, Value Factor, Decision to Purchase, Online Purchase
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Hose SCE VNI ATEEY 0391 0.168 5421 1 0.020 1478
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Constant 0.570 0.168 11.544 1  0.001 1.769

*TraF AN NadATN9EAu .05
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*ArluanAyadfanazay .05

NANITNARNBUANNAFIUAIUE981Y 17-36 T nuddaeyafnuuusiums

=®f A

Tup9niiAn (Beta=.340) FefidnBnasianisteduinutesmseauladuasfuilan

v 1
a A

Tuangamaniuasisiiefule (i Wewdeuifisunguiaegeiidnanladafuan

|
ag A

A e RGO LA e PP A E b

a

! 1 o/ 1 a o/ dy 1 a a g ldl
ﬂ?—_lﬂfl"lﬂfég&l@flﬂilﬁﬂ‘ﬂmﬂﬂu?@sﬁ'ﬂw"luﬂ"lﬂﬂﬂﬂﬂLNieﬁ' e

1405 i1 AIUAA9 A a9 197 4

m151971 5 wan1sitasizdnisanaasladainduuuninnaiauannfigiuda

a1g) 37-52 bl

ANNAFIW Factor (B) S.E Wald df Sig. Exp.(B)
Hos1 yaNnLULDANY 0918 0488 3537 1 0.060 2503
Hoss YARNDATUSEaUN190] 0507 0413 1509 1 0219 0.602
Hoss qﬂﬁmmumgﬁmwm 0.130 0.396 0.108 1 0.742 1.139
Hosa YARNUUURIRaNTn 0.108 0382 0.080 1 0.777 0.897
Hogsa q@z‘ﬁmmuﬁum?um‘zmﬁ 0565 0390 2100 1 0.147 1.759
Hosse 1998 AUANHNDUARTE 0.543 0537 1021 1 0312 1720
Hoss flaqen19aAN 0.185 0314 0346 1 0556 1.203
Hosr fladaANANAn 0.743 0461 2590 1 0.108 2.101
Constant 0.162 0.402 0.162 1 0.687 1175
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