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Abstract

This research study was conducted with the following aims: 1) to study the influencing
factor affecting a competitive advantages of the condominium real estate business, and
2) to analyze the consistency between the empirical data of the hypothesis model with
the competitive advantages of condominium real estate business. This research employed
mixed-methods methodology which used both quantitative and qualitative studies. The 400
questionnaires were used to derive data for statistical analysis including frequency distribution,
percentage, mean, standard deviation, and Analysis of Structural Equation Modeling (SEM).

The results reveal that: 1) the factors which influenced factor affecting a competitive
advantage of the condominium real estate business appeared to be marketing strategy, brand
value, and competitive strategies which has the direct influence values of 0.84, 0.55 and
0.50, respectively. 2) The analysis results were found to be consistent with empirical data of
the hypothesis model of the competitive advantages of the condominium real estate business.
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