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A Causal Model of Condominium Unit Buyer’s Response in Bangkok Metropolitan
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Abstract
The purposes of this research were to study the relationship and the influences of the
stimuli and “buyer’s black box” to buyer’s responses. The developed model showed the other
stimuli which had positive direct effect to the buyers’ black box equaled to 0.79 and indirect
effect to the buyers’ responses equal to 0.55. The buyer’s black box also had a direct effect to

the buyer’s responses equal to 0.70. The relationship between the hypothesis structural and

1. e o o o = o PPN Y o VPN
waﬂqmﬁﬁ%fymwﬁummm NTAEINITIANTT UUFRTVLIRY NN AT
2 - a o o o o o
ﬂqﬂﬁﬁﬁ'ﬂ’ﬁﬁﬁﬂimﬁm FNYINTIANTINTIATIURLLDNYR NIV AT AR

3 o a 1 o o
TB9ANERT19738 VLB MNANGAT T4, InAnenduseigaaugium

98



113813TUNAINENETS T71 16 atufl 31 nangiAN-tuIAN 2553

Chandrakasem Rajabhat University Journal Vol. 16 No. 31 July — December 2010

the empirical data were also effected the buyers’ response which collected from the

in-depth interview and researched questionnaires.

Keywords: Buyers’ Response, Causal Model, Condominiums
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