021581SWANNSSU
n1 uAs

JOURNAL OF AGRICULTURAL

0. WamNssuN1sINums 1(1):55-67
J. Agri. Prod.

N1383198IUUTEENNITAAINVBLNYATNIUGNENTOLUDS
TULURINDELLTY JINIALYYI LA

Creating a marketing mix of strawberry farmers in
Samoeng district, Chiang Mai province

a I3 =} o o\ v L'

ANT DYAITITU, WUA ﬁnﬁﬂzﬁﬂﬁ*, WAlE53A 1senn, Yue wazdeyeyn, unnied
\AVSasAe waz Unw 35md

Jutipron Yukongtum, Phahol Sakkatat’, Phutthisun Kruekum, Piya Palapanya,
Napharat Vetchasitniraphai and Papob Jeerat

ANV TNAUAUES UL TIVAFARSINYAT AUENARNTINNITNYAT W Sauly Jadndeddu 50290
Division of Agricultural Development, Extension, and Communications, Faculty of Agricultural Production
Maejo University, Chiang Mai 50290

" Corresponding author: phahol@mju.ac.th

Abstract

This study was conducted to investigate: 1) socio-economic attributes of strawberry
farmers in Samoeng district, Chiang Mai province; 2) preparation of strawberry marketing
mix of farmers; 3) factors having relationships with the preparation of strawberry marketing
mix of the farmers; and 4) problems encountered and suggestions about preparation of
strawberry marketing mix of farmers. A set of questionnaires was used for data collection
administered with a sample group of 261 strawberry farmers. Obtained data were analyzed
by using descriptive statistics i.e. percentage, mean, and standard deviation. Chi-square
testing was also employed.

Results of the study revealed that most of the respondents were female, 51-60
years old, elementary school graduates, and married. They mostly had less than 5
household members and 5 agricultural workforce. The respondents had 6-10 rai of
agricultural land and earned an income form agriculture for 150,001-200,001 baht per
year. Most of them not perceived news/information about strawberry but had never

attended a training about strawberry. The respondents prepared strawberry marketing
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mix on place, product, price, and sale promotion at a high level. There was a statistically
significant relationship between the preparation of strawberry marketing mix and product
based on age (Sig.=0.010), place based on income form agriculture (Sig.=0.043), and sale
promotion based on an income earned form the agricultural sector (Sig.=0.012) and
training (Sig.=0.011). In terms of price, there was no a statistically significant relationship
found in this study.

The following were problems encountered in the preparation of strawberry marketing
mix: 1) epidemic and pests; 2) lack of data about distribution channel about strawberry
market; 3) lack of reliability of consumer about quality control; and 4) a low price of fresh
strawberry. The following were suggestion for concerned government agencies, educational
institutes, and private development agencies: 1) construction of knowledge about
production process standards and safety for consumer; 2) extension or promotion of
body of knowledge about packaging or brand which attracts consumers; 3) construction
of knowledge about public relations or advertisement to access consumer; 4) construction
of the market and feasible location for public access; and 5) extension of knowledge
about yield quality keeping after harvest and during transportation.

Keywords: marketing mix, strawberry framers, Samoeng district, Chiang Mai province
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Table 1 Level of the preparation marketing mix of strawberry farmers in Samoeng district
Chiang Mai province.
(n=261)
Preparation marketing mix of — o
strawberry farmers X >0 Description
Product a.17 0.83 High
Price 3.93 0.78 High
Place 4.27 0.84 High
Promotion 391 0.78 High
High = 3.68-5.00, Moderate = 2.34-3.67, Low = 1.00-2.33
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Table 2 Factors having relationships with the preparation of strawberry marketing mix on

product of the strawberry farmers in Samoeng district, Chiang Mai province

Variable X d.f. Sig.
Sex 2.686 4 0.463
Age 1.562 12 0.010*
Education attainment 3.386 20 0.472
Marital status 2411 8 0.211
No. of household member 4.472 a4 0.381
No. of agricultural workforce 5.973 a4 0.780
Incomes earned form the agricultural sector 5.623 16 0.351
No. of agricultural area 3.739 8 0.143
Strawberry news/information perception 4.631 a4 0.411
Training about strawberry 6.732 a4 0.357

* = Significant difference at probability level 0.05
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Table 3 Factors having relationships with the preparation of strawberry marketing mix on

place of the strawberry farmers in Samoeng district, Chiang Mai province

Variable X d.f. Sig.
Sex 2.684 4 0.452
Age 3.255 12 0.563
Education attainment 3.687 20 0.919
Marital status 7.864 0.452
No. of household member 4.361 0.265
No. of agricultural workforce 4.462 4 0.896
Incomes earned form the agricultural sector 9.422 16 0.043*
No. of agricultural area 1.462 0.463
Strawberry news/information perception 3.275 0.254
Training about strawberry 1.475 4 0.652

* = Significant difference at probability level 0.05
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Table 4 Factors having relationships with the preparation of strawberry marketing mix on

promotion of the strawberry farmers in Samoeng district, Chiang Mai province

Variable X d.f. Sig.
Sex 3.573 a4 0.433
Age 5.386 12 0.578
Education attainment 8.576 20 0.237
Marital status 5562 8 0.244
No. of household member 2.488 a4 0.766
No. of agricultural workforce 4.472 4 0.119
Incomes earned form the agricultural sector 6.452 16 0.012*
No. of agricultural area 2.733 8 0.522
Strawberry news/information perception 7.874 4 0.453
Training about strawberry 6.354 4 0.011*

* = Significant difference at probability level 0.05
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