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Abstract

This study was conducted to investigate 1) socio- economic attributes of community enterprise
members in Chiang Mai province 2) a level of adoption of online marketing channel for selling products of the
community enterprise members 3) factors affecting the adoption of online marketing channel for selling
products of the community enterprise members; and 4) problems encountered and suggestions about the
adoption. The sample group consisted of 189 community enterprise members in Chiang Mai province who had
attended a training online marketing for selling products. A set of questionnaires was used for data collection
and analyzed by using descriptive statistics, inferential statistics and multiple regression.

Results of the study revealed that more than one- half of the respondents were male, 52 years old on
average, married, and lower secondary school graduates. Most of the respondents were Mainly engaged in
agriculture with an average annual income of 298,911.11 baht. Also, they earned an income from being
communing enterprise members for 13,566.13 baht per year on average. Besides, they received dividend as
community enterprise members for 593.91 baht per year on average. However, they had debts for 202,060.84
baht on average. Although most of them had their own capital. The respondents had been community enterprise
members for 5.49 years on average and they have an average of 2 products. They perceived news or
information about online marketing channel three times per year on average. The respondents attended training
on educational trip 0.5 time per year and contacted of hen community enterprise members once a year on
average. The respondents contacted government sector official once year. The respondents had a high level
of the adoption of online marketing channels for product selling. Based on into details, the following were found
at a high level: benefit perception (X =3.90), interest in new technology (X =3.84), intention to use (X =3.78),
actual use (X =3.69), and ease of use (X =3.67), respectively. Regarding factors affecting the adoption of
online marketing channel for selling products of the respondents, gender (p = 0.013) and income from being
community enterprise members (p = 0.04 1) were positive with a statistical significance level. However, age

(p<0.001) and capital source (p<0.001) and time span of membership (p = 0.008) were found to be negative
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with a statistically significant level. The following were problems encountered: Members lack participation in
operating within the community enterprise group, creating an online marketing channel is complex and difficult,
lack of funds to create and develop online marketing channels, there are limitations on equipment and network
signals, the distribution of the transportation system still does not cover all areas. The following were suggestion:
promote mutual awareness, create a standardized platform to advertise products directly, provide credit
sources for members to have working capital, support systematic planning of transportation processes.

Keywords: Adoption of technology, online marketing, community enterprise
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Table 1 Results of basic characteristics of the community enterprise’s members, economy and society

(n=189)
Variable X SD.

Gender (1 = male, 0 = female) 0.67 0.47
Age (years) 51.74 11.42
Marital status (1 = married, O = other) 0.63 0.48
Education level (O = not educated, 6 = Primary School, 9 = Junior 9.90 3.85

High School, 12 = Senior High School/ Voc. Cert., 14 = High

Voc. Cert., 16 = Bachelor’s Degrees or higher)
Main income (baht/year) 298,911.11 385,046.46
Income from being community enterprise members (baht/year) 13,566.13 32,649.68
Dividends from community enterprise members (baht/year) 593.91 1,425.42
Debt (baht) 202,060.84 466,009.07
Capital source (1 = personal capital, O = other) 0.67 0.46
Participating in community enterprise membership (year) 5.49 1.96
Product (number) 1.79 0.81
News about online marketing channels (times/year) 3.17 2.29
Training about online marketing channels (times/year) 0.50 0.90
Meeting with community enterprise members (times/year) 1.69 1.59
Contact with extension officer (times/year) 1.12 213
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Table 2 Level of adoption of online market channels for selling products of the community enterprise’s members

(n=189)

Adoption of online market channels X S.D. Level

Benefit perception 3.90 0.61 Most
Interest in new technology 3.84 0.68 Most
Ease of use 3.67 0.84 Most
Intention to use 3.78 0.73 Most
Actual use 3.69 0.89 Most
Total 3.77 0.66 Most

Remarks: Mostly = 4.21-5.00, Most = 3.41-4.20, Moderate = 2.61-3.40, Low =1.81-2.60, Lowest = 1.00-1.80
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Table 3 Factors affecting the adoption of the community enterprise’s members

Independent variables

Dependent

variable

Adoption of online market channels for selling

products
B t Sig.
Gender .248 2.508 .013*
Age -.014 -3.398 <.001**
Marital status -.051 -.527 .599
Education level .002 113 910
Main income 6.721E-8 427 .670
Income from being community enterprise members 3.169E-6 2.060 .041*
Dividends from community enterprise membership 4.210E-5 1.233 219
Debt 1.005E-7 .954 .341
Capital source -.330 -3.447 <.001**
Participating in community enterprise membership -.072 -2.693 .008**
Product .012 211 .833
News about online marketing channels .004 .200 .842
Training about online marketing channels -.011 -.206 .837
Meeting with community enterprise members .029 .843 400
Contact with extension officer -.025 -.966 .335
Constant 4.841 14.420 <0.001**

R%*=0.312 (31.2%)

F=5.218

Sig. F < 0.001**

Remarks: * Statistically significant level at 0.05, ** Statistically significant level at 0.01
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