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and Whisky in the Upper North

ASOUEl D19859Aq Ry | NuA NANGY” uazduvias) Ussnagyigns

Saran Arayarangsarit”, Kamol Ngamsomsuke" and Junjira Pramua/phisuth"

Abstract: This research aimed to indicate the production and marketing situations of local fruit wine and
whisky business run by the rural entrepreneurs. Data on business situation, production, technology and
marketing of local fruit wine and whisky from 50 purposively selected entrepreneurs in six provinces of the
upper north had then be employed.

The results of the study showed that most of the entrepreneurs were small business and operated
in form of partnership with few experience or no experience. There were many kinds of fruits and herbs used
as main raw materials to produce various types of local wines and whiskies. Most of the entrepreneurs used
simple processing technique, equipments and packaging material and form. These practices directly and
inversely affected consumers’ hygiene and safety. The marketing strategies were almost defensive in nature
aimed at local market and tourist attractive. The average production costs were 46.05 and 53.16 baht/bottle
of fruit wine and herbal wine respectively. On the other hand, the averaged production cost of local whisky
was 16.77 baht/bottle. About 97 percent of these production costs were the variable costs. The computed
rate of net returns was more than 65 percent when the products were sold at the retail level.

Development of production and marketing of the local fruit wine and whisky grew slowly because
lack of entrepreneurs’ knowledge on good business operation, production techniques and marketing. At the
same time, access to adequate operating credit was another problem faced by these entrepreneurs. To
improve these constraints, the authors recommended the establishment of information center
specialized on the production and marketing of local fruit wine and whisky. Provision of credit was also
necessary. Moreover, entrepreneurs should also intend to improve their product quality, product hygiene
and safety, and to build up brand names of the products in order to compete in the competitive market

environment.

Keywords : local fruit wine and whisky, community entrepreneurs, production and marketing situations
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Table 1 Number of local fruit wine and whisky’s entrepreneurs in the upper North classified by business type.

Business Province

type Chiang Mai  Lamphun  Lampang  Chiang Rai Phrae Payao Total

Rice farmers’ 3 - 1 - 2 1 7
association (14.0)

Fruit growers’ 3 - - - 4 - 7
association (14.0)

Cooperative 3 3 - 2 - 1 9
(18.0)

Partnership 9 10 6 2 - - 27
(54.0)

Total 18 13 7 4 6 2 50
(36.0) (26.0) (14.0) (8.0) (12.0) (4.0) (100.0)

Note: Figures in parentheses are the percentage
Source: Survey
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Table 2 Number of local fruit wine and whiskey’s entrepreneurs classified by size and location.

Operation size*

Province

Large Medium Small Total
Chiang Mai 1 5 12 18(36.0)
Lamphun 4 7 2 13(26.0)
Lampang 1 3 3 7(14.0)
Chiang Rai 3 - 1 4(8.0)
Phrae 1 3 2 6(12.0)
Payao - 1 1 2(4.0)

Total 10 19 21 50
(20.0) (38.0) (42.0) (100.0)

Note: * Classified by actual production capacity:

- Large size is operating at more than 8,000 liters/year.

- Medium size is operating at 2,500-8,000 liters/year.

- Small size is operating at lower than 2,500 liters/year.

Figures in parentheses are the percentage

Source: Survey
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Table 3 Number of local fruit wine and whiskey’s entrepreneurs classified by product group.

Product group Number Percent
Only local whiskey 30 60.0
Local whiskey and other products 20 40.0
Total 50 100.0

Source: Survey

Table 4 Number of local fruit wine and whiskey’s entrepreneurs classified by type of products.

Type of product Number Percent
Fruit and herbal wines 20 40.0
Fruit wines 13 26.0
Fruit and herbal wines + Sato 8 16.0
Only Sato 7 14.0
Only herbal wine 2 4.0

Total 50 100.0

Note: Sato is a local rice wine.

Source: Survey
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Table 5 Average evaluated score based on community’s product standard of the local fruit wine and

whiskey’s entrepreneurs.

Operating size

Category Large Medium Small Total
1. Packaging 3.40 2.64 1.9 2.65
2. Trade mark and labeling 10.77 9.05 9.32 9.71
3. Production layout 8.34 6.02 4.85 6.40
4. Production’s equipments 3.50 2.77 2.38 2.88
5. Production control process 13.20 9.55 7.95 10.23
Total (average)* 39.21 30.03 26.40 31.88

Note: * Total score is 46 points; 5 points each for packaging and equipments, 10 points for production layout, and 15 points

each for trade mark and labeling and production control.
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Table 6 Number of local fruit wine and whiskey’s entrepreneurs classified by type of sale and transportation

responsibility.

Item Number Percent

Type of sale
- Retailing 12.0
- Wholesaling 8.0
- Both wholesaling and retailing 22 44.0
- Consignment 18 36.0

Total 50 100.0
Transportation responsibility
- Customer 11 22.0
- Producer 25 50.0
- Producer brought the product to the 14 28.0

point of sale
Total 50 100.0

Source: Survey
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Table 7 Production cost and returns on local fruit wine and whiskey production per bottle (750 ml) classified

by cost item.
it Fruit wine Herbal wine Sato
Baht % Baht % Baht %
Variable cost 44.79 97.27 51.92 97.65 16.08 95.86
-Raw material 3.60 7.82 10.48 19.72 1.87 11.16
-Other materials 2217 48.14 22.42 42.14 6.23 37.11
-Labor 2.56 5.55 2.56 4.81 0.25 1.49
-Packaging 7.25 15.74 7.25 13.63 5.36 31.94
-Tax 9.22 20.02 9.22 17.34 2.37 14.15
Fixed cost 1.26 2.73 1.25 2.35 0.69 4.14
Total cost 46.05 100.00 53.16 100.00 16.77 100.0
Retail price 144.90 - 182.20 - 54.11 -
Profit 98.94 68.24 129.10 70.82 37.33 69.00
Wholesale price 98.77 - 151.90 - 34.96 -
Profit 52.72 53.38 98.75 65.00 18.18 52.02

Source: Survey
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