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Table 1  Dichotomous choice questionnaire for

eliciting a consumer’s willingness to pay
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Table 2 Socio-demographic characteristics of respondents
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Socio-demographic characteristics Number of respondent Percentage

Gender

Male 138 34.50

Female 262 65.50
Marital status

Single 185 46.25

Married and divorced/separated/widowed 215 53.75
Education level

Primary and secondary school 176 44.00

Bachelor degree or higher 224 66.00
Age (y = 38.53)

Less than 40 years old 203 50.75

Equal to or more than 40 years old 197 49.25
Salary per month (}= 20,312.35 bath per month)

Less than 20,000 bath per month 235 58.75

Equal to or more than 20,000bath per month 165 41.25
Having kids aging 6-11 years old in households

No kids 343 85.75

Have kids 57 14.25
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Table 3 Purchasing behavior towards general milk and premium quality milk of respondents

Statements Number of respondents Percentage

Frequency of purchase of milk per month (; =7.93)

Less than8 times per month 253 63.25

Equal or more than 8 times per month 147 36.75
Knowledge towards premium quality milk

Do not have knowledge 329 82.25

Low knowledge 38 9.50

Moderate knowledge 27 6.75

High knowledge 6 1.5
Food and drug administration (FDA) brand awareness

Do not know 21 5.25

Know 379 94.75
Thailand’s quality mark (Q) brand awareness

Do not know 255 63.75

Know 145 36.25
Preference to purchase of pasteurized milk

low preference 267 66.75

high preference 133 33.25
Purchase of premium quality milk

Never 348 87.00

Bought 52 13.00
Reasons of respondents who never buy premium quality milk *

Do not know whether it is sold or unknown 320 52.12

Do not sell in a shop that buys regularly 98 15.96

Satisfy with general milk 87 14.17

High price 55 8.96

Others 54 8.78
Reasons of respondents who used to buy premium quality milk *

Valuable nutrients 38 21.35

High quality 34 19.10

Good taste 33 18.54

Beautiful packaging 23 12.92

Reasonable price with standard quality 15 8.43

Others 35 19.66
Obstacles in purchasing premium quality milk *

Inadequate supply sources and hard to find 33 35.49

Too expensive 26 27.96

Quickly perishable 13 13.98

Others 21 22.58
Willingness to pay for premium quality milk

No a3 10.75

Yes 357 89.25

Note: * Percentage is compared with the total number of responses
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Table 4 Statistical values of willingness to pay restricted model for premium quality milk

Values of the maximum log-likelihood function (LL, )

Log — normal
Log - logistic
Weibull

-428.148
-435.817
- 440.725

Coefficients of the double-bounded dichotomous choice model for premium quality milk

Log - normal
Intercept (u)
Scale (O)
Median WTP'(Baht/200 ml)
Mean WTP*(Baht/200 ml)
95% CI of mean WTP (Minimum)
95% Cl of mean WTP’(Maxirmum)

3.224
0.354
25.13
26.75
2537
28.27

Note: "Median WTP = e

’Mean WTP = g(#+050)

>95% Confidence interval of the WTP mean is calculated by using estimated parameters

JoldUDIUZAINNTGTINY

'
a «

WM NEMTURUTENOUNIINTBMUNETIAAN
Aerdeatuunaaningailldlunisnununie
fsrunRanssunseaadiil

1. nsfmuanguidinungguseneunisvie
miegsRansysdmhsunnanmgdlituguilaad
Huends aonuninlan uasiisolddeiougs il

ng

o

a A I3 a i o & wva
‘U?Iﬂﬂ‘ﬂllﬂ']qllmeiﬂmﬁlgﬂqﬁlﬂﬂLﬂua'ﬂﬁﬂﬁjsﬂﬂqw

e

e e

wagfratiesguninlagagArdefeuselovidan
A15DMNTUATANN NN INTZIUNITHARVDIULANA NG
ArnivesuamTeumusssunTly

2. AUMTHAIUIAMANYNEN18UBNYDY
HandanuunuaIngs guslaaliaiudidgyiunis
Lanns1 Q Liesanidilanazidedniunsdviy
omsvasnfy defufusznaunisuasviasaiud
\Rerdosmsiamndnfasiliinumnigiuns Q uay
193z LU fuansliiiiviiunaunmgadueims

UsenseuariinuAmalasuinises

Uil 14 atuil 2 nangnAu - Fuaau 2560

FUTENOUNTUNAMAINGILALNUIBIUT
IAg1189AsHAILINTI3UTDININTFIUUNAAAINE
Tnslawz iedudndnwallviuilaaianuiulaly
UINITFIUNTHEARAENITUTIAAULAMNAINGINE
UselemiiasaunzAuafunisanelusafiunstu

3. shusian fuilaafianudulafiozsreuy
Aunmgslusiniade 26.75 uinide 200 faddns wie
¥4 25.37 — 28.27 Vsl 200 Haddns vasziisnan
nanvesuufunmgsludagduindu 25 vmse 200
fladdns selndiAsaranandilaiogdnofivszanals
Taefuslaafifanufiilafiozdisazliaudifguin
#951A189F B MITANAUAMAINNINTFIULAS

(%

a15915LASU feu JUsEnaun1smIsnseRuNsius

Y
Wevinieliguslaainnissuinadeuununngs e
Auslaainissusnauaigusenaunisatuisanivum

U

v

s ngafinduld Wesnguilaadienudia
Taflazdnaifinduitonantuguainuinsgiunas
asemsTldsuIInULANAITES

4. guunasd g nulegINIAIIINgIving

uNAMAINgIN uaEAINTouAEsaTINAUALTR RN

MFEANILNYATNISIFU 267

Volume 14 Number 2 July - December 2017



Prawarun Agr. J. Volume 14(2) 2017, Pages 258-269

= v @ ' I 2PN = & Y a o i o | D% &
1JLLu’JImnWLiJuLmaﬂ‘anuﬂﬂﬂszNLﬂuqmyﬁ 4 LL‘VVﬁﬂﬁ]qﬂuquUQJﬂmﬂ']Wﬁj\ﬂ%ﬂ'l'NLLaS‘Vi’]‘?]ENWEJlI'Wﬂ

v
=

anunlanuariniiselagasleuludenindueiug a7

wieudu egelsinuluswiandusznounisnisveny

Table 5 Estimated model for factors affecting consumers’ willingness to pay for premium quality milk

Variables Coefficient S.D. p-value
ENVI 0.0427 0.0271 0.1145
HEALT 0.0226 0.0298 0.5054
ETHICS 0.0296 0.0319 0.4474
AMW 0.0296 0.0319 0.3535
FDS -0.0159 0.0296 0.5899
BARRIER -0.0001 0.0305 0.9963
PTOB -0.0119 0.0402 0.7668
SAFTY 0.0245 0.0304 0.4191
GENDER 0.0993** 0.0454 0.0286
SINGLE 0.1011 * 0.0539 0.0608
EDUCAT -0.1159** 0.0507 0.0222
AGE 0.0007 0.0020 0.7140
INCOME 0.0000*** 0.0000 0.0077
CHILD 0.0578 0.0451 0.1996
FR -0.0001 0.0027 0.9559
KP 0.0129 0.0590 0.8270
RP1 -0.0954 0.1040 0.3593
RP2 0.1208 ** 0.0473 0.0106
LIKEPAZ 0.0363 0.0474 0.4438
Log Likelihood (LL you) 413.351
Log Likelihood (LL ) 428.148
LR test > 42 29.594 **
Df 19
Pseudo R’ 0.035
Number of Observations 357

Note:*, ** and *** indicate the estimated coefficients are significant at the 0.1, 0.05 and 0.01, respectively
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