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Table 1 Relationship between personal factors and goat meat consumption behavior of consumer samples in Southern Thailand by using Chi-square test

Age Religion Monthly Income
Behavior
X df Sig. X’ df Sig. X df Sig.
Frequency of goat meat consumption 6.343 3 .096™ 938 626" 11.974 3 .007**
Amount of goat meat consumption 16.488 6 011* 16.715 .002** 20.910 6 .002**
Purpose of purchase 24.028 3 .000%* 3.402 182™ 2.087 3 555"
Criteria for purchase decision 36.809 21 .018* 54.833 14 .000** 50.516 21 .000**
Preferred store for purchase 15.393 12 221" 51.685 8 .000** 61.712 12 .000**
Preferred time of purchase 27.501 15 .025% 42.553 10 .000** 52.209 15 .000**
Situations of consumption 10.590 12 564" 35.568 .000** 36.879 12 .000**
Reasons for consumption 33.530 15 .004%* 45.355 .000** 43.397 15 .000**
Appropriate price per purchase 47.241 15 .000%* 74.800 10 .000** 39.633 15 .001**
Influences on purchase decision 18.773 12 094" 40.627 8 .000** 45.398 12 .000**
Factors affecting purchase decision 26.635 15 .032% 31.319 10 .001** 20.201 15 164™
Preferred packaging characteristics 16.454 12 A7 41.896 .000** 42910 12 .000**
General consumption behavior 24.092 12 .020* 122.478 .000** 27.690 12 .006**
Preferred form of goat meat 37.965 15 .001%* 41.746 10 .000%* 22.571 15 .094™
Role in consumption process 20.780 12 054" 79.608 8 .000** 42.903 12 .000**

ns = not significant, * = significant at 0.05 level, ** = significant at 0.01 level.
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Table 2 Perceived benefit and value of goat meat
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AABAIUNINTI Aauansly Table 2

Perceived Benefits and Value Mean S.D. Interpretation
Quality Dimension 3.41 0.80 Agree
Emotional Dimension 3.09 1.11 Neutral
Price Dimension 3.28 0.88 Neutral
Social Dimension 3.04 1.08 Neutral
Overall 3.21 0.85 Neutral
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Table 3 Comparison of perceived benefits and value of goat meat by personal factors using one-way

ANOVA

Personal Factors F df Sig.
Age (years) 6.926 3 .000%*
Religion 18.920 2 .000**
Monthly Income 8.276 3 .0007**

** = significant at 0.01 level.
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Table 4 Consumer attitudes towards goat meat
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PNARU Aalansly Table 4

Attitude Items Mean S.D. Interpretation

Goat meat is healthy 3.37 1.11 Neutral
Goat meat has good quality 3.40 1.00 Neutral
More beneficial than other meats 3.26 1.05 Neutral
Shows good taste 3.27 1.06 Neutral
Better than other meats 3.21 111 Neutral
Goat meat is expensive 3.52 0.97 Agree
Goat meat is interesting 3.34 1.06 Neutral
Goat meat has no harmful effects 3.45 1.02 Agree
Goat meat is a modern product 3.30 1.04 Neutral
Goat meat has good taste 3.39 1.07 Neutral
Goat meat has good smell 3.20 1.14 Neutral

Overall 3.34 0.88 Neutral
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Table 5 Health consciousness levels of consumer samples

fuanunssminiagunmvasnwenduegiunn Atedy 3.80
TnglUudafidndriinseguaimuenies Alade 3.77 warau
= 3 & ° ' a °o v W
finsnsradaguamidudsedn dade 3.58 audwu Aauans
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Health Consciousness Items Mean S.D. Interpretation
Very concerned about personal health 3.85 0.99 Agree
Very aware of personal health 3.80 0.96 Agree
Generally conscious about health 3.77 0.95 Agree
Regular health check-up 3.58 1.00 Agree
Overall 3.75 0.84 Agree
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Table 6 Analyze the relationship between health consciousness and the perceived benefits and value of goat meat using the person correlation method

Health consciousness

Perceived benefits and value

Health Consciousness
Perceived Benefits and Value of Goat Meat

1.000

0.492** 1.000

** = significant at 0.01 level.
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Table 7 Multiple regression analysis of factors affecting attitudes towards goat meat

Factors B SE Beta t p-value
Constant 0.193 0.073 2.641 .008**
Perceived benefits and value 0.839 0.020 0.813 42.004 .000**
Health consciousness 0.121 0.020 0.115 5.958 .000**

R = .875R’ = .766 adj.R? = .765 df = 3, 391 F = 1349.114*** SE . = 42698 p — value = .000

ns = not significant, * = significant at 0.05 level, ** = significant at 0.01 level.
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Table 8 Purchase intention for consuming goat meat
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Purchase intention items Mean S.D. Interpretation
Willing to purchase goat meat 3.24 1.19 Neutral
Willing to pay slightly more for goat meat 3.18 1.14 Neutral
Willing to purchase continuously 3.05 1.19 Neutral
Would recommend to others 3.22 1.13 Neutral

Overall

3.17 1.05 Neutral
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Table 9 Results of the multiple regression analysis of factors affecting the purchase intention for consuming goat meat

Factors B SE Beta t p-value
Constant -0.336 0.098 -3.446 .001**
Perceived benefits and value 0.681 0.047 0.551 14.459 .000**
Attitude towards goat meat 0.369 0.046 0.308 7.968 .000**
Health consciousness 0.025 0.028 0.020 0.905 366™

R=.843R* = 711 adj.R? =

710 df = 3,391 F = 676.163*** SE s = .56804 p — value = .000

ns = not significant, * = significant at 0.05 level, ** = significant at 0.01 level.
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