174

Princess of Naradhiwas University Journal

TadefiasnanensenszautazianNMMUMIUIMsvesamuilszneumsulnlng
Y N v Y a Jd
saunaenludaringasane
Factors Affecting the Enhancement and Service Quality Development of Premium

Thai Massage Establishments in Uttaradit Province

9132550 (AR

Jaruwan Koedphon

(Received: October 16, 2026; Revised: June 11, 2026; Accepted: September 24, 2026)

UNAALaVLNY

=\

| [ d 1Y ~ A o J A
ﬂ'ﬂ?»l!“l.h!?»l“!ﬂg?ﬂq‘l.]igﬁﬁﬂ ﬂ']iu'Jﬂlrh/]ﬂigﬂﬂWiliJfJiJllﬁﬂfJﬂ"chluﬂTiﬁﬂlﬁﬂJfnﬁ

v [

nounenFgunmlutaniadiosses uadsnanangiusalszdntdauna lnnmsenszaunanin

[ [}

UINIT A5 ﬂﬁagﬁmiwﬁﬁﬂﬁwaﬂjadﬂiﬁ‘fﬂﬁmuﬂmﬂi F94818ANNALAIN N1ITANT LAz
UIANTIVADAUNINNITUING LAZIAUDLUINNWA U IMVVLEIAUANNd Ay udn I
Uszneumsuan Ineseduniidionlusavingasand

35m539e Idgduuunauna urinoSuiea wd1dy (QUAN — qual) Lﬁwﬁ'auﬂag%q
Ysuruannguaieeiatiuiu 609 au laun dsznounis 45 au yaans 180 AU LazgnNA1 384
AU AnTIEHAeaRANITAUU arduiusioidu M3 NIz i0An0eNRa LAYNITIATIEN
HENNGY A5IVEDU Common Method Bias 828 Harman's Single Factor Test (89A152nousn =
$ovaz 28.43 mndunudisesay 50) MuTeyaiFeqanindrsmsdunuelFedng ¥ Teyadidny
20 A1 STz den1sInszMiilen nazasvaeuniIFedon Nl Lincoln and Guba

(1985) A2eM a3 19a &8 Member Checking

nauUANATEIdLS Inauazindransisagy dninnuansuguiviiagasand saningasand
Consumer Protection and Public Health Pharmacy Division, Uttaradit Provincial Public Health Office, Uttaradit Province

Corresponding Author: jaruwankerdphol@gmail.com

NIAINHIINENBEUIIBNAIVUATUNS T 18 DITUA 3 Heney — B1AN 2569




175

Princess of Naradhiwas University Journal

a 1 o W a

Y
Wan13328 99819 4 ?%Hl!flf)“l/]‘ﬁWaGIﬂﬂﬂlﬂ'W‘Iﬂ']i‘U'iﬂ']i’f)fJNﬁl.lfJ’d'lﬂﬂW]Nﬁﬂ@] (p<.01)

g

U o 4 a VY v 9 Aa A
LLﬁ%i’JiJﬂquﬂﬂimﬂmﬂ'lWﬂﬁﬁiﬂﬁ]lﬂiﬂﬂa% 68.40 (R? = .684) Tagdadedruynainsienina

qaga (f= 342, £ = 224) 59904U1ADNITIANTT (B =276, f = .128) FIB1UYAINTLAIN
) a 4 7oA o 9y
(B=.198, £ =.079) wazuinnssu (B =156, £ = .049) M3AATITHUENNGUIUTUANUTOANG DS
voaTumalungudilszneunis (R2 = .621) Ynans (R2=.671) uazgnai (R2=.612) gnminau
=2 [ Y ¥ Y Aa 3 a A v
Nanolaluszauge (M = 4.12) nazdovaz 87.50 aslaldusmsah waFaqaunmguduignains

A A

wazmasamailuna lnndnlumsenseduuinms vmzimssnuyaansilieduazmsaiuny
aunuilutosinads

agduazdoauenus arsenszduganImuInsnudiduanudidy lasiEuanns
WA UUY IR T2 UUINATFINMITANT (3 - 6 ifeu) AwudlenisSuil ededuenny

ana o [

A o [ 9 ' I 1
q72aIn (6 — 12 1ABDU) uazmimmmmimwauﬂmmmamﬂuﬂaﬂ“lﬂiuﬁzﬂzawa Iﬂﬂ@”lﬁﬂ

] '
A o ! o

% @ @ ] @ 1 { 1 v 9
ﬁﬂEJﬂTWGU83%@W3@1U;§1H3@@W1uﬂ16\1uﬂ‘ﬂ@\ﬂﬁﬂﬁ 1,100,382 ﬂu@]’iﬁj T]ilﬁﬂﬁ’)uﬂTiWﬂﬂNlﬁuﬁ
(A { 4 @ v @ 4 a d.dy
ﬂ’NﬂWmaﬂﬂl@ﬂﬂWﬂL‘Hﬁﬂ gﬁawmummwm Wellness Stopover TULUIAA Stopover Tourism NY
T A 9 1 I [ Y o A
’NHJ?J\ﬁ’E]\‘]ﬁHﬂ‘ii‘IﬁiNHﬁﬂ'li]1ﬂﬂ1il,ﬂui].ﬂWTL!‘VINVI,WE]EJNENEJH
o o w o a ' A a @ Y a J¢
IaIney: ﬂTiu’)ﬂll‘I/IEJ‘i%ﬂUW%Lflt’liJ, AUNINNITUINIT, NTNDUNYUTIFUNIN, IWHIAYATAND,

MINVUUVUNTURNA Y

Extended Abstract

Background and Objectives: Premium Thai massage has the potential to promote wellness
tourism in secondary cities, but there is still a lack of empirical evidence regarding mechanisms to
enhance service quality. This research aimed to analyze the influences of factors such as personnel,
facilities, management, and innovation on service quality and to propose prioritized development
strategies for premium Thai massage establishments in Uttaradit Province.

Methods: A sequential explanatory mixed-methods design (QUAN —> qual) was used.
Quantitative data were collected from a sample of 609 individuals, including 45 entrepreneurs, 180
personnel, and 384 customers. Data were analyzed using descriptive statistics, Pearson correlation,
multiple regression and subgroup analysis. Common method bias was checked using Harman's Single
Factor Test (first component = 28.43%, below the 50% threshold). Qualitative data were collected

through in-depth interviews with 20 key informants. Data were analyzed using content analysis, and
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credibility was verified according to Lincoln and Guba's (1985) criteria through triangulation and
member checking.

Results: Results showed that all four factors significantly influenced service quality (p <.01)
and together predict service quality at 68.40% (R? = .684). The personnel factor had the highest
influence (B =.342, f2 = 224), followed by management (B =276, 2 = .128), facilities (B =.198, >
= .079), and innovation (B = .156, 2 = .049). The subgroup analysis confirmed the model's
consistency in the entrepreneur group (R? = .621), personnel group (R? = .671), and customer group
(R? = .612). Customers expressed high satisfaction (M = 4.12), with 87.50% intending to use the
service again. Qualitative results confirmed that personnel and management were the main
mechanisms for enhancing service quality, while retaining skilled personnel and controlling costs
were significant constraints.

Conclusion and Recommendations: The quality of services should be enhanced and
prioritized, starting with the development of a human resources and management standard system (3—
6 months), followed by facility upgrades (6—12 months), and the gradual implementation of digital
innovations in the long term. The strategy should leverage the province's potential as a transit point
for 1,100,382 tourists annually, who have a lower overnight stay rate than the northern region
average, to develop the identity of a wellness stopover in line with the stopover tourism concept,
which indicates that secondary cities can sustainably create value by being transit points.

Keywords: Premium Thai massage, Service quality, Wellness tourism, Uttaradit Province,

Mixed-method research
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Table 1 General Characteristics of Premium Thai Massage Establishments in Uttaradit Province (n = 47)

Characteristics of Establishments Number Percentage

Location

Mueang Uttaradit District 31 65.96

Laplae District 10 21.28

Other Districts 6 12.76
Number of Employees

5-8 persons 12 25.53

9-15 persons 26 55.32

16-25 persons 9 19.15
Average Monthly Income

100,000-150,000 Baht 15 31.91

151,000-250,000 Baht 24 51.06

More than 250,000 Baht 8 17.03

Years of Operation
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Characteristics of Establishments Number Percentage
2-5 years 18 38.30
6-10 years 21 44.68
More than 10 years 8 17.02
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518aZ08AMADANIMNALEAI 1Y Table 2

Table 2 Multiple Regression Analysis of Factors Affecting Service Quality (n = 225)

Predictor Variables B SE 95% CI [LL, UL] B t p f

Personnel Factors 0.368 0.052 [0.266, 0.470] 342 7.08 .000%** 224
Management Factors 0.294 0.055 [0.186, 0.402] 276 5.35 .000%** 128
Facility Factors 0.201 0.048 [0.107, 0.295] .198 4.19 .001** .079
Innovation Factors 0.142 0.043 [0.058, 0.226] 156 3.30 .025% .049

R?=.684, Adjusted R = .681, F (4,220) = 126.85, p < .001
*p <.05. ¥*p < .01. ***p < .001 (two-tailed). CI = Confidence Interval; LL = Lower Limit; UL = Upper Limit. f> =

local effect size; = .02 = small, = .15 = medium, = .35 = large (Cohen, 1988)

Table 2a Multiple Regression Analysis: Entrepreneurs/Managers Group (n = 45)
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Predictor Variables B SE ﬁ t p
Personnel Factors 0.341 0.089 318 3.83 .000%**
Management Factors 0.312 0.091 294 3.43 001
Facility Factors 0.187 0.078 184 2.40 .021*
Innovation Factors 0.128 0.071 141 1.80 .079

R2=.621,F=17.43,p <.001

*p <.05 (two-tailed). **p < .01 (two-tailed). ***p <.001 (two-tailed).

Table 2b Multiple Regression Analysis: Therapists/Staff Group (n = 180)

Predictor Variables B SE ﬂ t P
Personnel Factors 0.381 0.063 352 6.05 .000***
Management Factors 0.285 0.067 268 4.25 .000***
Facility Factors 0.208 0.059 203 3.53 .001**
Innovation Factors 0.149 0.053 159 2.81 .006%*

R>=.671,F =89.14, p <.001

*p <.05 (two-tailed). **p < .01 (two-tailed). ***p <.001 (two-tailed).

o Y

a L4 1 g’; 1
NITIUNTISHUINNQN (Table 2a — 2b) ?Juﬂummﬁaﬂﬂaawaﬂumaiumaamqu Tag

v A

AAa a 1 Y o o 1 9 Y v v Y
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1 -7 o Q an X =) U d‘ ﬂo} % Q
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Table 2¢ Multiple Regression Analysis: Customer Perception Group (n = 384)

Predictor Variables B SE ﬂ t )4
Personnel Factors 0.412 0.048 .389 8.58 .000%**
Management Factors 0.234 0.051 221 4.59 .000***
Facility Factors 0.198 0.053 .186 3.74 .000***
Innovation Factors 0.103 0.044 .108 2.34 .020%*

R*=.612,F=147.32,p <.001

*p < .05 (two-tailed). **p < .01 (two-tailed). ***p < .001 (two-tailed).
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Table 3 Levels of Customer Satisfaction Toward Service Quality (n = 384)

Evaluation Aspects Mean Standard Deviation Level Rank
Professionalism of Therapists 4.28 0.54 Very High 1
Safety and Hygiene 4.19 0.61 High 2
Atmosphere and Environment 4.08 0.65 High 3
Service and Hospitality 4.06 0.59 High 4
Variety of Services 4.01 0.68 High 5
Value for Money 3.95 0.72 High 6
Accessibility 3.89 0.76 High 7
Overall Satisfaction 4.12 0.58 High
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Table 4 Multi-Dimensional Prioritization Matrix (3, Feasibility, Time to Impact)

No. Recommendation Factor (ﬁ) Feasibility Timeframe Priority
1 Human Capital Development Personnel (,8:.342) High 3—6 months Very High
(Hard & Soft Skills)

2 Service Standard System Management High 1-3 months Very High
Implementation (SOP) (/3=.276)

3 Core Facility Improvements Facilities ([3=.198) Moderate 6—12 months Moderate

4 Basic Digital Tools Implementation Innovation High 1-2 months Moderate
(Line OA, Google Form) (ﬂ:. 156)

5 Wellness Stopover Package Creation  Strategic (Requires N/A 12-24 months  Long-term

Collaboration)
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