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Abstract 
The research aimed to study influence of knowledge, image, and perception about social enterprise 

on the need of Bangkok citizens for social enterprise roles in the economic, social and environmental aspects 
as well as its overall picture. Samples were 400 residents of Bangkok. Data was collected through 
questionnaires, and multiple regression analysis was used to test the hypothesis with the level of significant 
difference at 0.05. It was found that the knowledge, the image, and the perception about social enterprise 
affect the need for roles in social enterprise in all aspects. This study could be beneficial to make social 
enterprise aware that the development of social enterprise for people is to increase their need for social  
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enterprise roles, and social enterprise should encourage those people by educating them, establishing the 
good image and updating them on social enterprise. 
Keywords : social enterprise, need of social enterprise roles 
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Figure 1 Frame work of this research. 
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Table 1  Correlation between knowledge about social enterprise (X1), image of social enterprise (X2), 
perception about social enterprise (X3) and need of social enterprise roles of people in 
Bangkok: Economy (Y11), Social (Y12), Environment (Y13) and Total need (Y14). 

      * significantly different  at  p≤0.05 
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 X1 X2 X3 Y11 Y12 Y13 Y14 

X1 1.000       
X2 0.437* 1.000      
X3 0.420* 0.437* 1.000     
Y11 0.494* 0.804* 0.480* 1.000    
Y12 0.500* 0.791* 0.573* 0.784* 1.000   
Y13 0.505* 0.777* 0.529* 0.762* 0.806* 1.000  
Y14 0.540* 0.855* 0.569* 0.817* 0.831* 0.827* 1.000 
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Table 2 Influence between knowledge about social enterprise (X1), image of social enterprise (X2), 

perception about social enterprise (X3) and need of social enterprise roles of people in 
Bangkok. 

Factor 
Unstandardized Coefficients (B) 

Total need (Y14) economy (Y11) social (Y12) environment (Y13) 
Knowledge (X1) 0.142* 0.147* 0.121* 0.159* 
Image (X2) 0.735* 0.777* 0.697* 0.732* 
Perception (X3) 0.148* 0.094*

 0.193* 0.158* 

 * significantly different  at p≤0.05 
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