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Abstract

This article aimed to provide guidelines for the development of smart canteen based on advanced
digital technology, support social innovation, increase service efficiency, value-added service, and support a new
normal lifestyle. The components of a smart canteen were 1. digital contents to increase the competitiveness in
digital media for marketing communication. 2. Customer relationship management system to increase the level of
customer service, create understanding, reach in customer needs, and meet the needs of customers both in
terms of products and services. 3. Automatic customer screening system to monitor and reduce the risk of the
disease spreading to build the confidence of customers who use the service. 4. Stock management system for
effective stock management to reduce production costs, utilization of storage space, including analyzing and
anticipating customer needs regularly. 5. automatic payment system of the smart canteen to facilitates the
payment of goods for service recipients in a new normal lifestyle. These will drive social innovation through digital
technology. It is beneficial to the production efficiency along the value chain, contributing to innovation,

productivity, economic growth, and social responsibility.
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Figure 1 Food digital content from social media
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Figure 7 Model for development of stock system
[24]
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Figure 8 Login page registration and home page of

online stock management system

Figure 9 The operation process of online stock

management system
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Figure 10 Login page registration and home page of

automated payment

system
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Figure 11 The operation process of automated

payment system
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Figure 12 The screen to top up the customer's
prepaid card
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Figure 13 The smart canteen in the new normal era
model
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