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Abstract
The objectives of this study were to study (1) social and economic conditions of consumers

(2) tomato consumption behavior (3) knowledge and understanding about lycopene, and (4) factors
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influencing tomato consumption of consumers in Songkhla province. The structured interview was
used to collect data from 400 samples. The descriptive analysis was done by simple statistics such
as average, maximum, minimum, percentage, and factors influencing tomato consumption using
multiple regression analysis. The results showed that tomato consumers in Songkhla province were
female 53.0 %, male 47.0 %, the average age was 21 years, and the average income per month
less than 5,000 Baht was 45.0 %. There were 55.5 % of consumers who did not consume tomato,
and 45.5 % of those consumed tomato. They consumed fresh fruit, cooked and heat fruit, and
processed tomato products as 78.1, 11.8, and 9.0 %, respectively. The average consumption of
tomato 2-3 times a week was 33.2 %. Buying from the freshest markets was for 34.8 %. Moreover,
consumers have a low level of knowledge and understanding about lycopene. The taste, trend,
healthy and brand of the product were the factors that influence tomato consumption in Songkhla

province, with the statistical significance at the level of 0.05.
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Table 1 The personal information, economic

and social status of tomato

consumers in Songkhla province

Details Number Percentages
(n=400)
Sex
Female 212 53.0
Male 188 47.0
Average age (years) = 21
Religions
Buddhist 269 67.3
Muslim 127 31.8
Christianity [} 1.0
Status
Single 272 68.0
Married 111 27.8
Divorce 10 25
Separated 7 1.8
Occupation
Student 213 533
General contractor 92 23.0
Company employee 58 14.5
Maid 19 4.3
Civil servant / state enterprise 13 33
Other 5 1.3
Education levels
Primary or lower 28 7.0
Secondary education 223 233
Vocational/Vocational/Diploma 93 13.3
Bachelor degree 53 55.8
Master's degree or higher 3 0.8
Average monthly income (Baht)
Less than 5,000 180 45.0
5,000-15,000 140 35.0
15,001-25,000 64 16.0
More than 20,000 16 4.0
Debt (Baht)
Less than 5,000 344 86.0
5,000-15,000 39 9.8
15,001-25,000 10 2.5
More than 20,000 7 1.8
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Table 2 Tomato consumption behavior of

consumers in Songkhla province

Details | Number | Percentages

Tomato consumption (n=178)

Not consume 222 55.5

Consume 178 4a4.5
Consumption patterns (n=178)

Fresh fruit 139 78.1

Cooked food 21 11.8

Processed product 16 9.0

Other 2 1.1
Edible tomato species (n = 400)

Seeda 140 78.7

Cherry 33 18.5

Other 5 2.8
Consumption frequency (n = 400)

Every day 38 213

2-3 times a week 59 33.2

Less than once a week 54 30.3

Less than once a month 27 15.2
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Table 2 (continued)

Details

| Number | Percentages

Fresh fruit consumption characteristics (n = 400)

Fresh fruit dip in chili, salt 39 219
Vegetable salad 37 20.8
Steak/ Burger / Sandwich 23 12.9
Various types of salad food 32 18.0
Papaya salad 45 253
Other 2 1.1
Cooked food consumption characteristics (n =400)

Spicy northern thai pork with 20 11.2
tomato (Nam Prik Ong)

Sweet and sour stir fry 50 28.1
Tom Yum 73 41.0
Spaghetti sauce 18 10.1
Roast 5 2.8
Barbecue 12 6.7

Processed products consumption characteristics (n =400)

3.3 szAuauuazadudlai eaduans
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wihttu uagifuilaeitlafanugemudladeaty
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Table 3 The levels of knowledge and under-

standing about lycopene
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Tomato juice 57 32.0
Tomato sauce 101 56.7
Dried Tomato 9 5.1 Knowledge levels/ Number
- Percentages
Tomato jam 11 6.2 lycopene understanding | (n=400)
T t l =400
G G ) Knowledge level
Yellow 2 1.1
Orange 11 6.2 |ﬂSightS 28 7.0
Red 161 90.4 Basic information 164 41.0
Oth black 4 22
er (green, black) No knowledge 208 52.0
Places (n =400)
Convenience store 38 21.3 Average knowledge level 1.55
Department store 39 21.9 Lycopene when heated
Retail st 30 16.9
et store Insights 0 0
Fresh market 62 34.8
Other 9 51 Basic information 79 19.8
Reasons for consuming tomatoes (n =400) No knowledge 321 80.3
Trend 32 18.0
rén Average knowledge level 1.20
Skin care a6 258
Need lycopene 12 6.7
Health 41 23.0 & & o A a N y;
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Table 4 Multiple regression analysis for factors that influence tomato consumption in Songkhla

Province
Variables Coefficient (b) t P-values
(Constant) 1.575 12.172 0.000*
The taste -0.129 -5.142 0.000*
Trend 0.153 4.576 0.000*
Needs healthy -0.105 -2.878 0.004*
Product brand 0.78 2613 0.009*
R?= 0.128; SE=0.467; F=14.432; Sig. of F=0.000

* = Significant at the level 0.05 (p < 0.05)
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